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INTRODUCTION

Scope
Executive summary

STATE OF PLAY

Top companies at a glance
Nestlé’s global footprint
Resilient growth in a challenging hot drinks landscape
Growth decomposition
Nescafé Plan 2030 to reach Net Zero by 2050
Paper-based pods for “next-gen” Nestlé coffee machine
Inflation affects large hot drinks companies in many key markets
Price increases have impacted Nestlé’s volume sales
Nestlé Professional continues to invest in customer engagement

EXPOSURE TO FUTURE GROWTH

Coffee to lead future opportunities for growth
Consolidation in the industry expected over the forecast period
Nestlé to benefit from coffee being the source of most value growth in the hot drinks market
Population growth is the most important driver of global hot drinks growth
Fresh coffee growth to positively affect Nestlé’s sales
E-commerce to tap future opportunities

COMPETITIVE POSITIONING

Nestlé maintains its leadership in hot drinks
JDE Peet’s is Nestlé’s main competitor globally
Nestlé confirm its leadership in instant coffee…
…through its Nescafé brand
The four major blocs in global coffee

COFFEE

Western Europe continues to be the biggest region for Nestlé
Fresh coffee gaining penetration in Mexico
Nestlé’s projected coffee sales over the forecast period
Nestlé committed to investment in Brazil
India identified by Nestlé as one of the top 10 countries
Plant investment in Vietnam
Debut of Nescafé Ice Roast in China and Mexico
Nestlé Health Science to promote coffee with collagen

OTHER HOT DRINKS

The Middle East and Africa sees the fastest growth
Other plant-based hot drinks dominate in China
Developing markets expected to offer the best growth prospects
Refillable vending machines pilot in Indonesia

KEY FINDINGS

Executive summary

APPENDIX

Projected company sales: FAQs (1)
Projected company sales: FAQs (2)
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/nestle-sa-in-hot-drinks/report.


