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Eottled YWater in the Philippines
KEY DATA FINDINGS

2024 DEVELOPMENTS

Popularity of bottled water expands beyond urban centres
Functional bottle water gains traction amid health and wellness trends
Philippine Spring Water Resources strengthens its market leadership

PROSPECTS AND OPPORTUNITIES

Demand for clean, safe water will generate sustained growth
Bottled water will win over consumer preferences in foodservice, despite availability of safe options
Further innovation expected in sparkling and functional waters
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2024 DEVELOPMENTS

Carbonates enjoy accelerated growth in 2024
Increase in demand for reduced sugar carbonates
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Continued focus on health and wellness
Growing demand for convenient packaging, while roll-out of PET bottles is anticipated to accelerate

CATEGORY DATA

Table 49 - Off-trade vs On-trade Sales of Carbonates: Volume 2019-2024

Table 50 - Off-trade vs On-trade Sales of Carbonates: Value 2019-2024

Table 51 - Off-trade vs On-trade Sales of Carbonates: % Volume Growth 2019-2024
Table 52 - Off-trade vs On-trade Sales of Carbonates: % Value Growth 2019-2024
Table 53 - Off-trade Sales of Carbonates by Category: Volume 2019-2024

Table 54 - Off-trade Sales of Carbonates by Category: Value 2019-2024

Table 55 - Off-trade Sales of Carbonates by Category: % Volume Growth 2019-2024
Table 56 - Off-trade Sales of Carbonates by Category: % Value Growth 2019-2024

Page 3 of 7



Table 57 - Total Sales of Carbonates by Fountain On-trade: Volume 2019-2024
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Health and wellness trends will create growth opportunities for zero-sugar concentrates
Lack of innovation in liquid concentrates highlights opportunity for inclusion of value-added features

CATEGORY DATA

Concentrates conversions

Summary 2 - Concentrates Conversion Factors for Ready-to-Drink (RTD) Format

Table 69 - Off-trade Sales of Concentrates (RTD) by Category: Volume 2019-2024

Table 70 - Off-trade Sales of Concentrates (RTD) by Category: % Volume Growth 2019-2024
Table 71 - Off-trade Sales of Concentrates by Category: Value 2019-2024

Table 72 - Off-trade Sales of Concentrates by Category: % Value Growth 2019-2024

Table 73 - LBN Brand Shares of Off-trade Concentrates (RTD): % Volume 2021-2024

Table 74 - NBO Company Shares of Off-trade Concentrates: % Value 2020-2024

Table 75 - LBN Brand Shares of Off-trade Concentrates: % Value 2021-2024

Table 76 - NBO Company Shares of Off-trade Liquid Concentrates (RTD): % Volume 2020-2024
Table 77 - LBN Brand Shares of Off-trade Liquid Concentrates (RTD): % Volume 2021-2024
Table 78 - NBO Company Shares of Off-trade Powder Concentrates (RTD): % Volume 2020-2024
Table 79 - LBN Brand Shares of Off-trade Powder Concentrates (RTD): % Volume 2021-2024
Table 80 - Forecast Off-trade Sales of Concentrates (RTD) by Category: Volume 2024-2029
Table 81 - Forecast Off-trade Sales of Concentrates (RTD) by Category: % Volume Growth 2024-2029
Table 82 - Forecast Off-trade Sales of Concentrates by Category: Value 2024-2029

Table 83 - Forecast Off-trade Sales of Concentrates by Category: % Value Growth 2024-2029

Juice inthe Philippines
KEY DATA FINDINGS

2024 DEVELOPMENTS

Modest growth for juice amid increase in snacking occasions
Health and wellness trend benefits key juice products
New product launches fuel growth the market
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PROSPECTS AND OPPORTUNITIES

Juice set for further growth amid economic recovery, with focus on product expansion

Health and wellness trends to drive growth in 100% juice and coconut water
E-commerce will continue to grow
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Table 85 - Off-trade Sales of Juice by Category: Value 2019-2024

Table 86 - Off-trade Sales of Juice by Category: % Volume Growth 2019-2024
Table 87 - Off-trade Sales of Juice by Category: % Value Growth 2019-2024
Table 88 - NBO Company Shares of Off-trade Juice: % Volume 2020-2024
Table 89 - LBN Brand Shares of Off-trade Juice: % Volume 2021-2024

Table 90 - NBO Company Shares of Off-trade Juice: % Value 2020-2024
Table 91 - LBN Brand Shares of Off-trade Juice: % Value 2021-2024

Table 92 - Forecast Off-trade Sales of Juice by Category: Volume 2024-2029
Table 93 - Forecast Off-trade Sales of Juice by Category: Value 2024-2029

Table 94 - Forecast Off-trade Sales of Juice by Category: % Volume Growth 2024-2029
Table 95 - Forecast Off-trade Sales of Juice by Category: % Value Growth 2024-2029

RTD Coffee in the Philippines
KEY DATA FINDINGS

2024 DEVELOPMENTS

RTD coffee sees sustained growth
Nestlé steps up its marketing efforts
Premiumisation drives growth in imported RTD coffee

PROSPECTS AND OPPORTUNITIES

Further volume growth anticipated for RTD coffee, driven by premiumisation
Tie-ups with foodservice establishments could be a key growth strategy
E-commerce presence will become crucial
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RTD Teain the Philippines
KEY DATA FINDINGS

2024 DEVELOPMENTS

RTD tea continues to see robust gains
Coca-Cola Beverages seeks focuses on increasing product variety
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Foodservice generates strong demand

PROSPECTS AND OPPORTUNITIES

Further expansion for RTD tea
Reduced sugar RTD tea could benefit from health and wellness trend
Carbonated tea and kombucha may see noticeable shares
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2024 DEVELOPMENTS

Energy drinks register continued growth as they emerge as viable alternatives to carbonates
Reduced sugar energy drinks gain traction, alongside expansion of convenience stores
Coca-Cola Beverages Philippines re-enters energy drinks

PROSPECTS AND OPPORTUNITIES

Energy drinks will see a positive trajectory

Demand for reduced sugar energy drinks may grow significantly
PET bottle format will continue to lead packaging

Shift to PET bottle packaging will drive growth
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Sports Drinks in the Philippines

KEY DATA FINDINGS
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2024 DEVELOPMENTS

PepsiCo names Drink Water Rivera as Gatorade ambassador to promote hydration and wellness
New competitor SIP Plus enters the sports drinks market as Gatorade Zero leads shift towards healthier options

Consumers seek more than just hydration

PROSPECTS AND OPPORTUNITIES

Sports drinks market is poised for recovery, driven by health and wellness trends
Greater focus on functionality and added benefits
Reduced-sugar sports drinks have positive future
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