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Soft Drinks in Peru

EXECUTIVE SUMMARY

Soft drinks performance strengthened by improved macroeconomic conditions and rising health-driven shifts
KEY DATA FINDINGS

INDUSTRY PERFORMANCE

Affordability reshapes purchasing decisions and intensifies competitive pressure
Functionality and wellness fuel premium pockets of growth
Channel fragmentation demands greater commercial adaptability

WHAT'S NEXT?

Soft drinks to show steady medium-term expansion driven by functional, health-oriented, and hydration-led categories
Intensifying competition to favour innovation, affordability, and health-led differentiation
Distribution to expand through modern formats and digital channels while regulatory changes reshape consumption incentives

COMPETITIVE LANDSCAPE

Coca-Cola strengthens its leadership through portfolio breadth and pervasive distribution
Life International emerges as the most dynamic player with strong focus on functional hydration

CHANNELS

Traditional retail remains dominant but modern formats continue narrowing the gap
Convenience stores emerge as the fastest-growing channel, supported by proximity and immediacy

FOODSERVICE VS RETAIL SPLIT

MARKET DATA

Table 1 - Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: Volume 2020-2025

Table 2 - Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: % Volume Growth 2020-2025
Table 3 - Off-trade vs On-trade Sales of Soft Drinks by Channel: Value 2020-2025

Table 4 - Off-trade vs On-trade Sales of Soft Drinks by Channel: % Value Growth 2020-2025
Table 5 - Off-trade vs On-trade Sales of Soft Drinks (as sold) by Category: Volume 2025

Table 6 - Off-trade vs On-trade Sales of Soft Drinks (as sold) by Category: % Volume 2025

Table 7 - Off-trade vs On-trade Sales of Soft Drinks by Category: Value 2025

Table 8 - Off-trade vs On-trade Sales of Soft Drinks by Category: % Value 2025

Table 9 - Off-trade Sales of Soft Drinks (RTD) by Category: Volume 2020-2025

Table 10 - Off-trade Sales of Soft Drinks (RTD) by Category: % Volume Growth 2020-2025

Table 11 - Off-trade Sales of Soft Drinks by Category: Value 2020-2025

Table 12 - Off-trade Sales of Soft Drinks by Category: % Value Growth 2020-2025

Table 13 - Sales of Soft Drinks by Total Fountain On-trade: Volume 2020-2025

Table 14 - Sales of Soft Drinks by Total Fountain On-trade: % Volume Growth 2020-2025

Table 15 - NBO Company Shares of Total Soft Drinks (RTD): % Volume 2021-2025

Table 16 - LBN Brand Shares of Total Soft Drinks (RTD): % Volume 2022-2025

Table 17 - NBO Company Shares of On-trade Soft Drinks (RTD): % Volume 2021-2025

Table 18 - LBN Brand Shares of On-trade Soft Drinks (RTD): % Volume 2022-2025

Table 19 - NBO Company Shares of Off-trade Soft Drinks (RTD): % Volume 2021-2025

Table 20 - LBN Brand Shares of Off-trade Soft Drinks (RTD): % Volume 2022-2025

Table 21 - NBO Company Shares of Off-trade Soft Drinks: % Value 2021-2025

Table 22 - LBN Brand Shares of Off-trade Soft Drinks: % Value 2022-2025

Table 23 - Penetration of Private Label in Off-trade Soft Drinks (RTD) by Category: % Volume 2020-2025
Table 24 - Penetration of Private Label in Off-trade Soft Drinks by Category: % Value 2020-2025
Table 25 - Distribution of Off-trade Soft Drinks (as sold) by Format: % Volume 2020-2025

Table 26 - Distribution of Off-trade Soft Drinks (as sold) by Format and Category: % Volume 2025
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Table 27 - Forecast Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: Volume 2025-2030

Table 28 - Forecast Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: % Volume Growth 2025-2030
Table 29 - Forecast Off-trade vs On-trade Sales of Soft Drinks by Channel: Value 2025-2030

Table 30 - Forecast Off-trade vs On-trade Sales of Soft Drinks by Channel: % Value Growth 2025-2030

Table 31 - Forecast Off-trade Sales of Soft Drinks (RTD) by Category: Volume 2025-2030

Table 32 - Forecast Off-trade Sales of Soft Drinks (RTD) by Category: % Volume Growth 2025-2030

Table 33 - Forecast Off-trade Sales of Soft Drinks by Category: Value 2025-2030

Table 34 - Forecast Off-trade Sales of Soft Drinks by Category: % Value Growth 2025-2030

Table 35 - Forecast Sales of Soft Drinks by Total Fountain On-trade: Volume 2025-2030

Table 36 - Forecast Sales of Soft Drinks by Total Fountain On-trade: % Volume Growth 2025-2030

APPENDIX

Fountain sales in Peru
COUNTRY REPORTS DISCLAIMER

SOURCES

Summary 1 - Research Sources

Bottled “Water in Peru
KEY DATA FINDINGS

2025 DEVELOPMENTS

Bottled water strengthens its position as the core driver of health-driven consumption in 2025

INDUSTRY PERFORMANCE

Retail volume sales of bottled water increase in 2025 as consumers prioritise everyday hydration and health
Flavoured bottled water is the most dynamic category in 2025 due to rapid innovation and rising demand for lighter, low-sugar alternatives

WHAT'S NEXT?

Retail volume sales of bottled water are expected to rise over the forecast period as penetration deepens across all income groups
Investment, flavour expansion, and functional innovation will shape future category growth
New hydration regulations could influence consumption patterns and shift demand in foodservice

COMPETITIVE LANDSCAPE

AJE and ISM are among the leading companies in bottled water in 2025 due to affordability and strong traditional-channel reach
Life International is one of the most dynamic companies in 2025 as functional water gains traction among health-oriented consumers

CHANNELS

Small local grocers are the leading distribution channel in 2025 as neighbourhood proximity supports everyday hydration purchases
Small local grocers and e-commerce are the most dynamic channels in 2025 as proximity and digital convenience drive faster growth

CATEGORY DATA

Table 37 - Off-trade Sales of Bottled Water by Category: Volume 2020-2025

Table 38 - Off-trade Sales of Bottled Water by Category: Value 2020-2025

Table 39 - Off-trade Sales of Bottled Water by Category: % Volume Growth 2020-2025
Table 40 - Off-trade Sales of Bottled Water by Category: % Value Growth 2020-2025
Table 41 - NBO Company Shares of Off-trade Bottled Water: % Volume 2021-2025
Table 42 - LBN Brand Shares of Off-trade Bottled Water: % Volume 2022-2025

Table 43 - NBO Company Shares of Off-trade Bottled Water: % Value 2021-2025
Table 44 - LBN Brand Shares of Off-trade Bottled Water: % Value 2022-2025

Table 45 - Forecast Off-trade Sales of Bottled Water by Category: Volume 2025-2030
Table 46 - Forecast Off-trade Sales of Bottled Water by Category: Value 2025-2030

Table 47 - Forecast Off-trade Sales of Bottled Water by Category: % Volume Growth 2025-2030
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Table 48 - Forecast Off-trade Sales of Bottled Water by Category: % Value Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

Carbonates in Peru
KEY DATA FINDINGS

2025 DEVELOPMENTS

Affordability and reformulation shape the competitive environment in 2025

INDUSTRY PERFORMANCE

Carbonates benefit from improved economic sentiment despite shifts in consumer mix
Reduced-sugar mixers and tonic water emerge as the most dynamic segment

WHAT'S NEXT?

Carbonates expected to maintain steady relevance supported by cultural embeddedness and innovation
Cans gain prominence as a modern, premium, and convenience-driven format
Healthy sodas mark a structural shift toward functionality and natural positioning

COMPETITIVE LANDSCAPE

Coca-Cola maintains leadership while value-driven competitors increase pressure

Vigo Group drives category dynamism through premium mixers and collaborative innovation

CHANNELS

Modern retail gains ground as consumers seek variety, promotions, and value-driven formats
E-commerce and proximity-driven formats accelerate, reshaping the competitive landscape

CATEGORY DATA

Table 49 - Off-trade vs On-trade Sales of Carbonates: Volume 2020-2025

Table 50 - Off-trade vs On-trade Sales of Carbonates: Value 2020-2025

Table 51 - Off-trade vs On-trade Sales of Carbonates: % Volume Growth 2020-2025

Table 52 - Off-trade vs On-trade Sales of Carbonates: % Value Growth 2020-2025

Table 53 - Off-trade Sales of Carbonates by Category: Volume 2020-2025

Table 54 - Off-trade Sales of Carbonates by Category: Value 2020-2025

Table 55 - Off-trade Sales of Carbonates by Category: % Volume Growth 2020-2025

Table 56 - Off-trade Sales of Carbonates by Category: % Value Growth 2020-2025

Table 57 - Total Sales of Carbonates by Fountain On-trade: Volume 2020-2025

Table 58 - Total Sales of Carbonates by Fountain On-trade: % Volume Growth 2020-2025
Table 59 - NBO Company Shares of Off-trade Carbonates: % Volume 2021-2025

Table 60 - LBN Brand Shares of Off-trade Carbonates: % Volume 2022-2025

Table 61 - NBO Company Shares of Off-trade Carbonates: % Value 2021-2025

Table 62 - LBN Brand Shares of Off-trade Carbonates: % Value 2022-2025

Table 63 - Forecast Off-trade Sales of Carbonates by Category: Volume 2025-2030

Table 64 - Forecast Off-trade Sales of Carbonates by Category: Value 2025-2030

Table 65 - Forecast Off-trade Sales of Carbonates by Category: % Volume Growth 2025-2030
Table 66 - Forecast Off-trade Sales of Carbonates by Category: % Value Growth 2025-2030
Table 67 - Forecast Total Sales of Carbonates by Fountain On-trade: Volume 2025-2030
Table 68 - Forecast Total Sales of Carbonates by Fountain On-trade: % Volume Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

Concentrates in Peru

KEY DATA FINDINGS
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2025 DEVELOPMENTS

Powder concentrates continue to lose relevance as consumers migrate to more modern hydration and flavour alternatives

INDUSTRY PERFORMANCE

Retail volume sales of concentrates decrease as consumers shift toward bottled water and affordable ready-to-drink alternatives
Powder concentrates is the most dynamic category as it represents the category’s only measured segment and maintains relevance among price-
sensitive households

WHAT’S NEXT?

Retail volume sales of concentrates are expected to rise marginally over the forecast period overall
Smaller multipacks and convenience-led formats will influence category performance
Functional innovation represents an untapped growth opportunity for concentrates

COMPETITIVE LANDSCAPE

Cia Nacional de Chocolates de Peru is the leading company in 2025 in concentrates due to its strong brands and deep distribution in the traditional
channel

Mondelez Pert is the most dynamic company in 2025 as Clight capitalises on premium positioning and strong presence in the modern channel

CHANNELS

Traditional retail is the leading distribution channel in concentrates due to its capillarity and relevance among lower-income households
Supermarkets and hypermarkets are the most dynamic distribution channels as broader assortments and premium offerings help mitigate category
decline

Concentrates Conversions

Summary 2 - Concentrates Conversion Factors for Ready-to-Drink (RTD) Format

CATEGORY DATA

Table 69 - Off-trade Sales of Concentrates (RTD) by Category: Volume 2020-2025

Table 70 - Off-trade Sales of Concentrates (RTD) by Category: % Volume Growth 2020-2025
Table 71 - Off-trade Sales of Concentrates by Category: Value 2020-2025

Table 72 - Off-trade Sales of Concentrates by Category: % Value Growth 2020-2025

Table 73 - LBN Brand Shares of Off-trade Concentrates (RTD): % Volume 2022-2025

Table 74 - NBO Company Shares of Off-trade Concentrates: % Value 2021-2025

Table 75 - LBN Brand Shares of Off-trade Concentrates: % Value 2022-2025

Table 76 - NBO Company Shares of Off-trade Liquid Concentrates (RTD): % Volume 2021-2025
Table 77 - LBN Brand Shares of Off-trade Liquid Concentrates (RTD): % Volume 2022-2025
Table 78 - NBO Company Shares of Off-trade Powder Concentrates (RTD): % Volume 2021-2025
Table 79 - LBN Brand Shares of Off-trade Powder Concentrates (RTD): % Volume 2022-2025
Table 80 - Forecast Off-trade Sales of Concentrates (RTD) by Category: Volume 2025-2030
Table 81 - Forecast Off-trade Sales of Concentrates (RTD) by Category: % Volume Growth 2025-2030
Table 82 - Forecast Off-trade Sales of Concentrates by Category: Value 2025-2030

Table 83 - Forecast Off-trade Sales of Concentrates by Category: % Value Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

Juice in Peru
KEY DATA FINDINGS

2025 DEVELOPMENTS

Shifting consumer priorities and portfolio realignment redefine the juice category

INDUSTRY PERFORMANCE

Juice experiences a decline in consumption as nectars lose ground and natural juices gain visibility
Reconstituted 100% juice leads growth as premium and natural propositions gain traction
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WHAT'S NEXT?

Category expected to show marginal recovery as juice drinks stabilise and nectars continue to decline
Premium innovation expands beyond Lima as consumers seek naturalness, functionality, and alternative formats
Regulation reshapes communication practices and drives renewed emphasis on authenticity

COMPETITIVE LANDSCAPE

AJE Group strengthens leadership by leveraging affordability, distribution, and adaptability
Zand Sac gains traction through premium cold-pressed innovation and expanded visibility

CHANNELS

Traditional retailers retain category leadership through proximity and accessibility
Convenience stores lead channel growth as on-the-go formats gain relevance

CATEGORY DATA

Table 84 - Off-trade Sales of Juice by Category: Volume 2020-2025

Table 85 - Off-trade Sales of Juice by Category: Value 2020-2025

Table 86 - Off-trade Sales of Juice by Category: % Volume Growth 2020-2025

Table 87 - Off-trade Sales of Juice by Category: % Value Growth 2020-2025

Table 88 - NBO Company Shares of Off-trade Juice: % Volume 2021-2025

Table 89 - LBN Brand Shares of Off-trade Juice: % Volume 2022-2025

Table 90 - NBO Company Shares of Off-trade Juice: % Value 2021-2025

Table 91 - LBN Brand Shares of Off-trade Juice: % Value 2022-2025

Table 92 - Forecast Off-trade Sales of Juice by Category: Volume 2025-2030

Table 93 - Forecast Off-trade Sales of Juice by Category: Value 2025-2030

Table 94 - Forecast Off-trade Sales of Juice by Category: % Volume Growth 2025-2030
Table 95 - Forecast Off-trade Sales of Juice by Category: % Value Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

RTD Coffes in Peru
KEY DATA FINDINGS

2025 DEVELOPMENTS

RTD coffee continues to lose relevance as consumers favour more dynamic beverage categories

INDUSTRY PERFORMANCE

Retail volume sales of RTD coffee decrease in 2025 amid low investment and limited availability

WHAT'S NEXT?

Retail volume sales of RTD coffee are expected to fall over the forecast period as investment remains limited
Cold brew offers a niche growth opportunity through the on-trade and premium positioning
Low health concern over caffeine consumption limits RTD coffee’s competitive edge

COMPETITIVE LANDSCAPE

Imported Asian brands lead the category due to limited local investment and niche availability
No company stands out as the most dynamic player in 2025

CHANNELS
Asian specialty stores lead distribution as RTD coffee remains niche and lacks mainstream presence

Asian specialty stores are also the most dynamic channel as other formats show minimal participation

CATEGORY DATA

Table 96 - Off-trade Sales of RTD Coffee: Volume 2020-2025
Table 97 - Off-trade Sales of RTD Coffee: Value 2020-2025
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Table 98 - Off-trade Sales of RTD Coffee: % Volume Growth 2020-2025

Table 99 - Off-trade Sales of RTD Coffee: % Value Growth 2020-2025

Table 100 - NBO Company Shares of Off-trade RTD Coffee: % Volume 2021-2025
Table 101 - LBN Brand Shares of Off-trade RTD Coffee: % Volume 2022-2025
Table 102 - NBO Company Shares of Off-trade RTD Coffee: % Value 2021-2025
Table 103 - LBN Brand Shares of Off-trade RTD Coffee: % Value 2022-2025
Table 104 - Forecast Off-trade Sales of RTD Coffee: Volume 2025-2030

Table 105 - Forecast Off-trade Sales of RTD Coffee: Value 2025-2030

Table 106 - Forecast Off-trade Sales of RTD Coffee: % Volume Growth 2025-2030
Table 107 - Forecast Off-trade Sales of RTD Coffee: % Value Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

RTD Teain Peru
KEY DATA FINDINGS

2025 DEVELOPMENTS

RTD tea gains momentum as healthier-positioned beverages attract consumer attention

INDUSTRY PERFORMANCE

Retail volume sales of RTD tea increase in 2025 as Lipton’s return revitalises demand
Carbonated RTD tea and kombucha is the most dynamic category as modern channel penetration expands

WHAT'S NEXT?

Retail volume sales of RTD tea are expected to rise over the forecast period as health trends deepen
Innovation in family-size formats and new flavours offers an opportunity to expand consumption occasions
Health and functional positioning increasingly shape RTD tea’s competitive future

COMPETITIVE LANDSCAPE

AJE remains one of the leading companies in 2025 in RTD tea but faces increasing competitive pressure
CBC Peruana is the most dynamic company overall as Lipton’s relaunch drives rapid growth

CHANNELS

The modern channel strengthens leadership in RTD tea as visibility and assortment improve
E-commerce and convenience stores are the most dynamic channels as demand shifts to immediacy and variety

CATEGORY DATA

Table 108 - Off-trade Sales of RTD Tea by Category: Volume 2020-2025

Table 109 - Off-trade Sales of RTD Tea by Category: Value 2020-2025

Table 110 - Off-trade Sales of RTD Tea by Category: % Volume Growth 2020-2025

Table 111 - Off-trade Sales of RTD Tea by Category: % Value Growth 2020-2025

Table 112 - Leading Flavours for Off-trade RTD Tea: % Volume 2020-2025

Table 113 - NBO Company Shares of Off-trade RTD Tea: % Volume 2021-2025

Table 114 - LBN Brand Shares of Off-trade RTD Tea: % Volume 2022-2025

Table 115 - NBO Company Shares of Off-trade RTD Tea: % Value 2021-2025

Table 116 - LBN Brand Shares of Off-trade RTD Tea: % Value 2022-2025

Table 117 - Forecast Off-trade Sales of RTD Tea by Category: Volume 2025-2030

Table 118 - Forecast Off-trade Sales of RTD Tea by Category: Value 2025-2030

Table 119 - Forecast Off-trade Sales of RTD Tea by Category: % Volume Growth 2025-2030
Table 120 - Forecast Off-trade Sales of RTD Tea by Category: % Value Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

Energy Drinks in Peru
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KEY DATA FINDINGS

2025 DEVELOPMENTS

Energy drinks consolidate their reach despite slower value growth and rising competitive pressure

INDUSTRY PERFORMANCE

Retail volume sales of energy drinks increase in 2025 as wider penetration and stronger availability support demand
Reduced-sugar energy drinks are the most dynamic category in 2025 as consumers seek lighter, wellness-oriented stimulation

WHAT'S NEXT?

Retail volume sales of energy drinks are expected to rise over the forecast period as behavioural consolidation broadens consumption routines
Premium innovation and mass PET formats will continue shaping the competitive landscape
Sugar-free energy drinks will gain ground gradually as health-led preferences evolve

COMPETITIVE LANDSCAPE

AJE Group is one of the leading companies in energy drinks in 2025 due to Volt's strong distribution and entrenched traditional-channel presence
Emerging brands in the ‘Others’ group are the most dynamic in 2025 as niche positioning and bold flavours attract new consumers

CHANNELS

Small local grocers are the leading distribution channel in 2025 due to their capillary reach and alignment with impulse purchases
E-commerce is the most dynamic distribution channel in 2025 as rapid delivery platforms expand convenience and assortment access

CATEGORY DATA

Table 121 - Off-trade Sales of Energy Drinks: Volume 2020-2025

Table 122 - Off-trade Sales of Energy Drinks: Value 2020-2025

Table 123 - Off-trade Sales of Energy Drinks: % Volume Growth 2020-2025

Table 124 - Off-trade Sales of Energy Drinks: % Value Growth 2020-2025

Table 125 - NBO Company Shares of Off-trade Energy Drinks: % Volume 2021-2025
Table 126 - LBN Brand Shares of Off-trade Energy Drinks: % Volume 2022-2025
Table 127 - NBO Company Shares of Off-trade Energy Drinks: % Value 2021-2025
Table 128 - LBN Brand Shares of Off-trade Energy Drinks: % Value 2022-2025
Table 129 - Forecast Off-trade Sales of Energy Drinks: Volume 2025-2030

Table 130 - Forecast Off-trade Sales of Energy Drinks: Value 2025-2030

Table 131 - Forecast Off-trade Sales of Energy Drinks: % Volume Growth 2025-2030
Table 132 - Forecast Off-trade Sales of Energy Drinks: % Value Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

Sports Drinks in Peru
KEY DATA FINDINGS

2025 DEVELOPMENTS

Sports drinks face a challenging year as health trends shift and substitution pressures intensify

INDUSTRY PERFORMANCE

Retail volume sales of sports drinks decrease in 2025 as consumers shift towards healthier and more versatile hydration options
Reduced-sugar sports drinks are the most dynamic category in 2025 as demand for lighter, wellness-aligned hydration accelerates
WHAT'S NEXT?

Retail volume sales of sports drinks are expected to rise over the forecast period as wellness habits broaden consumption occasions
Premium hydration formats will set the tone for future innovation and differentiation
Sugar-free formats and adjacent functional categories will shape competitive pressure in the coming years

Page 8 of 9



COMPETITIVE LANDSCAPE

AJE Group is one of the leading companies in sports drinks in 2025 due to Sporade’s strong brand recognition and broad distribution

Genomma Lab Peru is the most dynamic company in 2025 as Suerox capitalises on demand for reduced-sugar functional hydration

CHANNELS

The modern channel is the leading distribution channel in sports drinks in 2025 as broader assortments and visibility drive engagement

E-commerce is the most dynamic distribution channel in 2025 as rapid delivery platforms expand access and convenience

CATEGORY DATA

Table 133 - Off-trade Sales of Sports Drinks: Volume 2020-2025

Table 134 - Off-trade Sales of Sports Drinks: Value 2020-2025

Table 135 - Off-trade Sales of Sports Drinks: % Volume Growth 2020-2025

Table 136 - Off-trade Sales of Sports Drinks: % Value Growth 2020-2025

Table 137 - NBO Company Shares of Off-trade Sports Drinks: % Volume 2021-2025
Table 138 - LBN Brand Shares of Off-trade Sports Drinks: % Volume 2022-2025
Table 139 - NBO Company Shares of Off-trade Sports Drinks: % Value 2021-2025
Table 140 - LBN Brand Shares of Off-trade Sports Drinks: % Value 2022-2025
Table 141 - Forecast Off-trade Sales of Sports Drinks: Volume 2025-2030

Table 142 - Forecast Off-trade Sales of Sports Drinks: Value 2025-2030

Table 143 - Forecast Off-trade Sales of Sports Drinks: % Volume Growth 2025-2030
Table 144 - Forecast Off-trade Sales of Sports Drinks: % Value Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/soft-drinks-in-peru/report.
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