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Scope

Executive summary

Hasbro drops to ninth place in 2023 after losing the Disney Princess licence
North America continues to dominate Hasbro’s global sales

Global revenues suffer from loss of Russian sales and Disney Princess licence
Hasbro divests eOne’s Film and TV operations to Lionsgate

North America accounts for more than half of Hasbro’s global sales

Games and puzzles the biggest category for Hasbro in most of its top 10 markets
US games and puzzes will dominate Hasbro’s new sales in 2023-2026
Continued growth for Sony should see it switch positions with Nintendo

Hasbro continues its drive to “green” its toys and manufacturing processes
Hasbro celebrates anniversaries with new product lines

“Fewer, Bigger, Better”, as Hasbro focuses on its core assets

Emerging markets growing in importance as US falters

Hasbro localising more production in India to avoid import tariffs

Al can leverage the play experience and shorten time-to-market of new products

Tencent loses share due to Chinese government’s efforts to combat gaming addiction

Mattel remains Hasbro’s main competitor

Hasbro competitor Mattel’s main strengths continue to lie in dolls and model vehicles

Hasbro leads games and puzzes and action figures in more than 20 countries
Franchise brands continue to play an important role for Hasbro

eOne divestment helps Hasbro cut debt and improve profitability

North America the major market for Hasbro’s games and puzzes

Hasbro still under-represented in games and puzzles in Asia Pacific

Hasbro will look to tap into emerging markets for growth in action figures and accessories

Hasbro the global number one player in action figures and accessories
Baby Alive now Hasbro’s number two dolls and accessories brand

Loss of Disney Princess licence puts a dent in Hasbro’s dolls and accessories share

Executive summary
Projected company sales: FAQs
Projected company sales: FAQs

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/hasbro-inc-in-toys-and-games/report.
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