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Tissue and Hygiene in the United Arab Emirates
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DISCLAIMER

SOURCES

Summary 1 - Research Sources

Away-From-Horme Tissue and Hygiene in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Pricing pressures grow as brands compete with cost-effective options
Rising demand for AFH adult incontinence from healthcare

Sustainability concerns increasingly influence product development

PROSPECTS AND OPPORTUNITIES

AFH boxed facial tissues set to remain a large and dynamic category
E-commerce platforms are set to expand their share in away-from-home tissue
Innovation will emphasise thinner, highly absorbent tissues

CATEGORY DATA

Table 19 - Sales of Away-From-Home Tissue and Hygiene by Category: Value 2019-2024
Table 20 - Sales of Away-From-Home Tissue and Hygiene by Category: % Value Growth 2019-2024
Table 21 - Sales of Away-From-Home Paper Towels by Type: % Value 2019-2024
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Table 22 - Distribution of Away-From-Home Tissue and Hygiene by Format: % Value 2019-2024

Table 23 - Distribution of Away-From-Home Tissue and Hygiene by Format and Category: % Value 2024
Table 24 - Forecast Sales of Away-From-Home Tissue and Hygiene by Category: Value 2024-2029

Table 25 - Forecast Sales of Away-From-Home Tissue and Hygiene by Category: % Value Growth 2024-2029

Retail Adult Incontinence in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Moderate/heavy adult incontinence maintains dominance
Fine Hygienic Paper maintains leadership of retail adult incontinence
Pharmacies caters for specialised incontinence needs

PROSPECTS AND OPPORTUNITIES

Rising retail volumes reflect increasing awareness and availability
Convenience and privacy to drive stronger online adoption
Sustainability as a market priority

CATEGORY DATA

Table 26 - Sales of Retail Adult Incontinence by Category: Value 2019-2024

Table 27 - Sales of Retail Adult Incontinence by Category: % Value Growth 2019-2024

Table 28 - NBO Company Shares of Retail Adult Incontinence: % Value 2020-2024
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Table 31 - Forecast Sales of Retail Adult Incontinence by Category: % Value Growth 2024-2029

Mappies/Diapers/Pants in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Positive performance despite inflationary pressures
Procter & Gamble retains lead as Pampers enjoys brand strength and availability
E-commerce’s continues to make gains as distribution channel for nappies/diapers/pants

PROSPECTS AND OPPORTUNITIES

Positive performance for nappies/diapers/pants over the forecast period
E-commerce set to gain ground as a key channel for nappies/diapers/pants
Category expected to experience premiumisation trend

CATEGORY DATA

Table 32 - Retail Sales of Nappies/Diapers/Pants by Category: Value 2019-2024

Table 33 - Retail Sales of Nappies/Diapers/Pants by Category: % Value Growth 2019-2024

Table 34 - NBO Company Shares of Retail Nappies/Diapers/Pants: % Value 2020-2024

Table 35 - LBN Brand Shares of Retail Nappies/Diapers/Pants: % Value 2021-2024

Table 36 - Forecast Retail Sales of Nappies/Diapers/Pants by Category: Value 2024-2029

Table 37 - Forecast Retail Sales of Nappies/Diapers/Pants by Category: % Value Growth 2024-2029

tenstrual Care in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Rising retail prices influence consumer spending
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Procter & Gamble maintains strong leadership with established brand
Growing consumer preference for eco-friendly alternatives against traditional products

PROSPECTS AND OPPORTUNITIES

Steady growth to be driven by affordability and innovation
Sustainability anticipated to be a key strategy for manufacturers
Expansion of premium segment alongside greater adoption of e-commerce

CATEGORY DATA

Table 38 - Retail Sales of Menstrual Care by Category: Value 2019-2024

Table 39 - Retail Sales of Menstrual Care by Category: % Value Growth 2019-2024
Table 40 - Retail Sales of Tampons by Application Format: % Value 2019-2024
Table 41 - NBO Company Shares of Retail Menstrual Care: % Value 2020-2024
Table 42 - LBN Brand Shares of Retail Menstrual Care: % Value 2021-2024

Table 43 - Forecast Retail Sales of Menstrual Care by Category: Value 2024-2029

Table 44 - Forecast Retail Sales of Menstrual Care by Category: % Value Growth 2024-2029

Wipes in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Baby wipes maintains category lead

Carrefour’s private label gains traction with competitive pricing, as Johnson’s Baby retains consumer trust despite increasing competition

Retail e-commerce makes notable gains

PROSPECTS AND OPPORTUNITIES

Solid growth over the forecast period driven by baby wipes
Retail e-commerce set to play increasingly crucial role in distribution
Innovation will remain key for manufacturers of wipes

CATEGORY DATA

Table 45 - Retail Sales of Wipes by Category: Value 2019-2024

Table 46 - Retail Sales of Wipes by Category: % Value Growth 2019-2024

Table 47 - NBO Company Shares of Retail Wipes: % Value 2020-2024

Table 48 - LBN Brand Shares of Retail Wipes: % Value 2021-2024

Table 49 - Forecast Retail Sales of Wipes by Category: Value 2024-2029

Table 50 - Forecast Retail Sales of Wipes by Category: % Value Growth 2024-2029

Retail Tissue in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Low unit price growth supports stronger volume performance in 2024
Olayan Kimberly-Clark Arabia Co retains lead but private label makes gains
Dominant hypermarkets loses notable share to retail e-commerce

PROSPECTS AND OPPORTUNITIES

Steady demand for facial tissues to drive overall category growth
Omnichannel strategies on the rise among retailers
Innovation to focus on functionality and sustainability

CATEGORY DATA
Table 51 - Retail Sales of Tissue by Category: Value 2019-2024

Page 4 of 5



Table 52 - Retail Sales of Tissue by Category: % Value Growth 2019-2024

Table 53 - NBO Company Shares of Retail Tissue: % Value 2020-2024

Table 54 - LBN Brand Shares of Retail Tissue: % Value 2021-2024

Table 55 - Forecast Retail Sales of Tissue by Category: Value 2024-2029

Table 56 - Forecast Retail Sales of Tissue by Category: % Value Growth 2024-2029

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/tissue-and-hygiene-in-the-united-arab-
emirates/report.

Page 5 of 5



