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Jewellery in China - Category analysis
KEY DATA FINDINGS

2025 DEVELOPMENTS

High-purity gold drives China's jewellery expansion
Chart 1 - Key Trends 2025

INDUSTRY PERFORMANCE

Gold prices drive value sales amid economic uncertainty

Market polarisation squeezes mid-tier as luxury gold and budget fashion jewellery thrive
Chart 2 - China’s Jewellery Market Split: Between Disposable Fashion and Lasting Pieces
Laopu attracts attention with high-purity gold products

Chart 3 - Gold Jewellery Brands Like Laopu Continue to Attract Attention

Technological advancements shape consumer engagement

Gen Z drives shift to playful, personalised jewellery over traditional opulence
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Chart 5 - Analyst Insight

Gold investment narrative drives luxury sales growth

Gen Z drives demand for cultural and emotional capital

Social media platforms blur shopping lines through AR and limited editions
Cultural heritage and sustainability shape future trends

COMPETITIVE LANDSCAPE

Chow Tai Fook and Lao Feng Xiang lead as market polarises
Laopu Gold disrupts traditional luxury with heritage-inspired gold pieces

CHANNELS

Offline department stores lead jewellery sales with experiential advantage

Retail e-commerce grows steadily
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EXECUTIVE SUMMARY

Luxury and technology reshape China's personal accessories landscape
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Traditional jewellery brands hold top positions amid fragmentation
Luxury jewellers blend heritage storytelling with digital personalisation
Art collaborations and sustainability reshape luxury landscape
CHANNELS

Offline channels dominate sales as consumers seek tactile experiences

E-commerce grows for accessible items but lags for premium products
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Smart accessories blend health tracking with fashion functionality
Gen Z drives demand for sustainable, tech-integrated accessories products
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Chart 13 - Key Insights on Consumers in China 2025
Chart 14 - Consumer Landscape in China 2025
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/jewellery-in-china/report.
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