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Summary 1 - Research Sources

Analgesics in the Metherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Return to busy lifestyles impacts demand, while shift towards more advanced formulations, coupled with price increases, drive value growth
Expanding range of formats offer consumers greater choice
Consumer shift towards affordable private label alternatives

PROSPECTS AND OPPORTUNITIES

Promotion of self-care will boost demand for analgesics, as government seeks to curb healthcare spending
Product segmentation offers opportunities to counter market maturity
Growth potential for lesser known analgesics

CATEGORY DATA

Table 12 - Sales of Analgesics by Category: Value 2019-2024
Table 13 - Sales of Analgesics by Category: % Value Growth 2019-2024
Table 14 - NBO Company Shares of Analgesics: % Value 2020-2024
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Table 15 - LBN Brand Shares of Analgesics: % Value 2021-2024
Table 16 - Forecast Sales of Analgesics by Category: Value 2024-2029
Table 17 - Forecast Sales of Analgesics by Category: % Value Growth 2024-2029

Sleep Aids in the Netherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Growing prevalence of sleeping problems
Shift towards stronger formulas boosts unit prices

Consumers are increasingly motivated to seek discounts via e-commerce channel

PROSPECTS AND OPPORTUNITIES

Continued growth for sleep aids, driven by rising prevalence of insomnia
Growing preference for herbal products but popularity of magnesium supplements could challenge sales
Growth of private label will heighten competitive pressure

CATEGORY DATA

Table 18 - Sales of Sleep Aids: Value 2019-2024

Table 19 - Sales of Sleep Aids: % Value Growth 2019-2024

Table 20 - NBO Company Shares of Sleep Aids: % Value 2020-2024
Table 21 - LBN Brand Shares of Sleep Aids: % Value 2021-2024
Table 22 - Forecast Sales of Sleep Aids: Value 2024-2029

Table 23 - Forecast Sales of Sleep Aids: % Value Growth 2024-2029

Cough, Cold and Allergy {(Hay Fever) Remedies in the Netherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Continued value growth in 2024, thanks to busy lifestyles, sudden temperature changes and price increases
Search for faster solutions benefits sales of nasal sprays and drops
Irregular weather patterns intensify allergy symptoms

PROSPECTS AND OPPORTUNITIES

Trend towards self-medication will provide boost to sales
Greater variety of formats for effective symptom relief
Growing consumer base for allergy products

CATEGORY DATA

Table 24 - Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: Value 2019-2024

Table 25 - Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: % Value Growth 2019-2024

Table 26 - NBO Company Shares of Cough, Cold and Allergy (Hay Fever) Remedies: % Value 2020-2024

Table 27 - LBN Brand Shares of Cough, Cold and Allergy (Hay Fever) Remedies: % Value 2021-2024

Table 28 - Forecast Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: Value 2024-2029

Table 29 - Forecast Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: % Value Growth 2024-2029

Dermatologicals in the MNetherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Rising incidence of allergies and skin irritation fuels demand for treatments
Growing preference for herbal and natural products
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Private labels respond with lower-priced alternatives

PROSPECTS AND OPPORTUNITIES

Market will benefit from increasing segmentation, as players cater to different consumer needs, but taboos will remain
Products to treat eczema will gain traction
Growth in topical antifungals will be driven by development of new formats and consumer demand for convenience

CATEGORY DATA

Table 30 - Sales of Dermatologicals by Category: Value 2019-2024

Table 31 - Sales of Dermatologicals by Category: % Value Growth 2019-2024

Table 32 - NBO Company Shares of Dermatologicals: % Value 2020-2024

Table 33 - LBN Brand Shares of Dermatologicals: % Value 2021-2024

Table 34 - LBN Brand Shares of Hair Loss Treatments: % Value 2021-2024

Table 35 - Forecast Sales of Dermatologicals by Category: Value 2024-2029

Table 36 - Forecast Sales of Dermatologicals by Category: % Value Growth 2024-2029

Digestive Remedies in the Netherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Consumer base for digestive remedies continues to grow, as consumers take greater control over symptom relief
Bayer retains its lead, with growing popularity of omeprazole as an active ingredient instrumental in driving demand
Private label set to make further gains in digestive remedies in 2024

PROSPECTS AND OPPORTUNITIES

Manufacturers and retailers will encourage self-medication through educational efforts
Resurgence of foreign travel will generate the need for preventative measures
Players will leverage artificial intelligence to enhance efficiency

CATEGORY DATA

Table 37 - Sales of Digestive Remedies by Category: Value 2019-2024

Table 38 - Sales of Digestive Remedies by Category: % Value Growth 2019-2024

Table 39 - NBO Company Shares of Digestive Remedies: % Value 2020-2024

Table 40 - LBN Brand Shares of Digestive Remedies: % Value 2021-2024

Table 41 - Forecast Sales of Digestive Remedies by Category: Value 2024-2029

Table 42 - Forecast Sales of Digestive Remedies by Category: % Value Growth 2024-2029

Eve Care in the Netherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Dutch consumers well informed for common symptoms
Homoeopathic products are popular eye care remedies
Private label products lure consumers with lower prices

PROSPECTS AND OPPORTUNITIES

Further innovation expected, driven by increasing screen exposure
Allergy formulas have potential for growth
E-commerce will gain traction, driven by low prices and convenience

CATEGORY DATA

Table 43 - Sales of Eye Care by Category: Value 2019-2024
Table 44 - Sales of Eye Care by Category: % Value Growth 2019-2024
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Table 45 - NBO Company Shares of Eye Care: % Value 2020-2024

Table 46 - LBN Brand Shares of Eye Care: % Value 2021-2024

Table 47 - Forecast Sales of Eye Care by Category: Value 2024-2029

Table 48 - Forecast Sales of Eye Care by Category: % Value Growth 2024-2029

MRT Srmoking Cessation Aids in the Netherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Ongoing consumer desire to quit smoking has positive impact on demand
Patches see upturn in demand as players invest in more innovative products

Haleon Netherlands BV maintains success through strong commitment to new product development and widespread distribution

PROSPECTS AND OPPORTUNITIES

Investment in new products, including NRT lozenges should help to capture consumer interest
Aggressive anti-smoking measures will drive sales growth
Dutch consumers will seek out lower prices online

CATEGORY INDICATORS
Table 49 - Number of Smokers by Gender 2019-2024

CATEGORY DATA

Table 50 - Sales of NRT Smoking Cessation Aids by Category: Value 2019-2024

Table 51 - Sales of NRT Smoking Cessation Aids by Category: % Value Growth 2019-2024

Table 52 - NBO Company Shares of NRT Smoking Cessation Aids: % Value 2020-2024

Table 53 - LBN Brand Shares of NRT Smoking Cessation Aids: % Value 2021-2024

Table 54 - Forecast Sales of NRT Smoking Cessation Aids by Category: Value 2024-2029

Table 55 - Forecast Sales of NRT Smoking Cessation Aids by Category: % Value Growth 2024-2029

Wound Care in the Netherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Price increases impact growth in wound care
Players drive growth in mature wound care market via new product development and specialisation
Private label becomes more competitive in terms of price and quality

PROSPECTS AND OPPORTUNITIES

Increased focus on segmentation will translate into greater product diversity
Growing demand for sustainable products will be addressed by manufacturers
Alternative distribution channels cater for price-conscious individuals

CATEGORY DATA

Table 56 - Sales of Wound Care by Category: Value 2019-2024

Table 57 - Sales of Wound Care by Category: % Value Growth 2019-2024

Table 58 - NBO Company Shares of Wound Care: % Value 2020-2024

Table 59 - LBN Brand Shares of Wound Care: % Value 2021-2024

Table 60 - Forecast Sales of Wound Care by Category: Value 2024-2029

Table 61 - Forecast Sales of Wound Care by Category: % Value Growth 2024-2029

Sports Nutrition in the Netherlands

KEY DATA FINDINGS

Page 5 of 8



2024 DEVELOPMENTS

Sports nutrition continues to flourish
Protein powder extends popularity beyond sports enthusiasts, driven by social media influencer campaigns
E-commerce continues to dominate sports nutrition, but niche channels are gaining traction

PROSPECTS AND OPPORTUNITIES

Continued growth potential for sports nutrition, driven by active lifestyles
Protein/energy bars will lead growth as protein powder becomes more mature
Anticipated growth for ready-to-drink protein products

CATEGORY DATA

Table 62 - Sales of Sports Nutrition by Category: Value 2019-2024

Table 63 - Sales of Sports Nutrition by Category: % Value Growth 2019-2024

Table 64 - NBO Company Shares of Sports Nutrition: % Value 2020-2024

Table 65 - LBN Brand Shares of Sports Nutrition: % Value 2021-2024

Table 66 - Forecast Sales of Sports Nutrition by Category: Value 2024-2029

Table 67 - Forecast Sales of Sports Nutrition by Category: % Value Growth 2024-2029

Dietary Supplements in the Netherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Continued growth for dietary supplements, despite rising unit prices
Growing interest in magnesium-based supplements, probiotics and plant-based alternatives
Rising competition in dietary supplements, with private label addressing needs of price conscious consumers

PROSPECTS AND OPPORTUNITIES

Greater focus on segmentation, with dietary supplements differentiated according to lifestyle, age and gender
Continued product innovation in the form of higher dose formats
Growing competition from homoeopathic products

CATEGORY DATA

Table 68 - Sales of Dietary Supplements by Category: Value 2019-2024

Table 69 - Sales of Dietary Supplements by Category: % Value Growth 2019-2024

Table 70 - Sales of Dietary Supplements by Positioning: % Value 2019-2024

Table 71 - NBO Company Shares of Dietary Supplements: % Value 2020-2024

Table 72 - LBN Brand Shares of Dietary Supplements: % Value 2021-2024

Table 73 - Forecast Sales of Dietary Supplements by Category: Value 2024-2029

Table 74 - Forecast Sales of Dietary Supplements by Category: % Value Growth 2024-2029

Yitarming in the Netherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS
Demand for vitamins continues to grow, despite signs of maturity
Promotional campaigns focus on prevention

Dutch consumers seek out the best discounts across channels

PROSPECTS AND OPPORTUNITIES

Growing awareness of vitamin D supplements will fuel further diversification
Multivitamins will continue to see a growing demand, despite shift towards healthier diets
Growing variety of formats will boost demand for children’s products
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CATEGORY DATA

Table 75 - Sales of Vitamins by Category: Value 2019-2024

Table 76 - Sales of Vitamins by Category: % Value Growth 2019-2024

Table 77 - Sales of Multivitamins by Positioning: % Value 2019-2024

Table 78 - NBO Company Shares of Vitamins: % Value 2020-2024

Table 79 - LBN Brand Shares of Vitamins: % Value 2021-2024

Table 80 - Forecast Sales of Vitamins by Category: Value 2024-2029

Table 81 - Forecast Sales of Vitamins by Category: % Value Growth 2024-2029

Weight Management and Wellbeing in the MNetherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Positive growth continues, despite increasing emphasis on healthier diets
Price increases have positive impact on value growth
More natural and healthy positioning helps to improve awareness of meal replacement products

PROSPECTS AND OPPORTUNITIES

Dutch obesity rates continue to rise
Addressing negative perceptions and capitalising on convenience
E-commerce will remain vital as Dutch place high emphasis on price

CATEGORY DATA

Table 82 - Sales of Weight Management and Wellbeing by Category: Value 2019-2024

Table 83 - Sales of Weight Management and Wellbeing by Category: % Value Growth 2019-2024

Table 84 - NBO Company Shares of Weight Management and Wellbeing: % Value 2020-2024

Table 85 - LBN Brand Shares of Weight Management and Wellbeing: % Value 2021-2024

Table 86 - Forecast Sales of Weight Management and Wellbeing by Category: Value 2024-2029

Table 87 - Forecast Sales of Weight Management and Wellbeing by Category: % Value Growth 2024-2029

HerbalTraditional Products in the Netherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Herbal and traditional products benefit from growing consumer interest
Biohorma retains its leadership, while Weleda continues to earn consumer trust
Drugstores dominate distribution, although recent price increases have led to a shift towards e-commerce

PROSPECTS AND OPPORTUNITIES

Consumers will continue to seek out natural remedies, especially to alleviate cough, cold and allergy symptoms
Active lifestyles will drive herbal/traditional topical analgesics, while there will be further potential for more natural dietary supplements
Private label will continue to gain traction, thanks to competitive pricing and improved variety

CATEGORY DATA

Table 88 - Sales of Herbal/Traditional Products by Category: Value 2019-2024

Table 89 - Sales of Herbal/Traditional Products by Category: % Value Growth 2019-2024

Table 90 - NBO Company Shares of Herbal/Traditional Products: % Value 2020-2024

Table 91 - LBN Brand Shares of Herbal/Traditional Products: % Value 2021-2024

Table 92 - Forecast Sales of Herbal/Traditional Products by Category: Value 2024-2029

Table 93 - Forecast Sales of Herbal/Traditional Products by Category: % Value Growth 2024-2029

Paediatric Consurner Health in the Netherlands
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Increased marketing focus on children’s products as manufacturers enhance formats to appeal to young customers
Recovery of travel industry boosts demand
Competitive landscape remains highly fragmented with private label set to gain share

PROSPECTS AND OPPORTUNITIES

Enhanced education will reinforce confidence in OTC paediatric solutions
Digestive remedies will particularly robust growth, albeit from low base
Further segmentation anticipated in wound care

CATEGORY DATA

Table 94 - Sales of Paediatric Consumer Health by Category: Value 2019-2024

Table 95 - Sales of Paediatric Consumer Health by Category: % Value Growth 2019-2024

Table 96 - NBO Company Shares of Paediatric Consumer Health: % Value 2020-2024

Table 97 - LBN Brand Shares of Paediatric Consumer Health: % Value 2021-2024

Table 98 - Forecast Sales of Paediatric Consumer Health by Category: Value 2024-2029

Table 99 - Forecast Sales of Paediatric Consumer Health by Category: % Value Growth 2024-2029

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/consumer-health-in-the-netherlands/report.
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