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2024 DEVELOPMENTS

Bleach sales show signs of stabilisation as consumers become more price conscious
Milam continues to lead the market
Growth potential for private label products

PROSPECTS AND OPPORTUNITIES

Bleach will see modest growth amid continuing economic uncertainty
Possible post-war shift towards eco-friendly cleaning solutions
Market consolidation expected amid limited promotional activity
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Dishwashing in Ukraine
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2024 DEVELOPMENTS

Increasing demand for affordable dishwashing solutions
Procter & Gamble maintains its leadership

Patriotic sentiment drives shift towards local brands

PROSPECTS AND OPPORTUNITIES

Hand dishwashing will remain largest segment, despite growth in automatic dishwashing

Growing demand for eco-friendly products
Innovative new formats will gain popularity
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2024 DEVELOPMENTS

Growing popularity of insecticide coils, driven by wartime needs
Decline of electric insecticides amid ongoing power supply issues
Growing popularity of insect baits

PROSPECTS AND OPPORTUNITIES

Rising demand for budget-friendly, long-lasting solutions
Anticipated innovations in electric devices
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Growing demand for eco-friendly and safe pest control products
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Liquid tablet detergents gain traction
Trend towards concentrated laundry detergents
Decline in demand for bar detergents slows amid ongoing war

PROSPECTS AND OPPORTUNITIES

Concentrated formulas will continue to gain popularity
Rising demand for multifunctional laundry care products
Expected post-war surge in demand for specialised products
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Polishes in Ukraine
KEY DATA FINDINGS

2024 DEVELOPMENTS

Surge in war-related shoe polish demand drives growth
Declining sales for traditional polishes
Shift Towards cheaper alternatives

PROSPECTS AND OPPORTUNITIES
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Polishes will suffer from growing consumer preference for multifunctional products
Trend towards shoe polish wipes
Growing demand for eco-friendly and natural formulations
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Surface Care in Ukraine
KEY DATA FINDINGS

2024 DEVELOPMENTS

Overwhelming preference for universal multi-purpose cleaners
Steady demand for specialised solutions
Price sensitivity drives demand for private label products

PROSPECTS AND OPPORTUNITIES

Growing popularity of larger family-size packaging
Increasing adoption of wipes
Competitive landscape will continue to evolve
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Toilet Care in Ukraine
KEY DATA FINDINGS

2024 DEVELOPMENTS

Increasing fragmentation in liquids/foam segment
Wide adoption of rim blocks

Innovative solutions have yet to gain popularity

PROSPECTS AND OPPORTUNITIES

Rim blocks lead growth with rising demand for multi-purpose solutions
Growing interest in automatic and hands-free solutions
Trend towards more affordable options will benefit private label

CATEGORY DATA
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Table 71 - Sales of Toilet Care by Category: % Value Growth 2019-2024

Table 72 - NBO Company Shares of Toilet Care: % Value 2020-2024

Table 73 - LBN Brand Shares of Toilet Care: % Value 2021-2024
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/home-care-in-ukraine/report.

Page 6 of 6



