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Table 10 - Forecast Sales of Consumer Health by Category: Value 2025-2030

Table 11 - Forecast Sales of Consumer Health by Category: % Value Growth 2025-2030
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Summary 1 - Research Sources

Analgesics in Croatia
KEY DATA FINDINGS

2025 DEVELOPMENTS

Demand remains resilient despite economic and demographic challenges
Belupo maintains sizeable overall lead
Analgesics distribution still confined to the pharmacies channel

PROSPECTS AND OPPORTUNITIES

Maturity and population decline will continue to restrict growth potential
Delivery systems likely to be a focal point for innovation
Interest in herbal/traditional varieties expected to increase

CATEGORY DATA

Table 12 - Sales of Analgesics by Category: Value 2020-2025
Table 13 - Sales of Analgesics by Category: % Value Growth 2020-2025
Table 14 - NBO Company Shares of Analgesics: % Value 2021-2025
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Table 15 - LBN Brand Shares of Analgesics: % Value 2022-2025
Table 16 - Forecast Sales of Analgesics by Category: Value 2025-2030
Table 17 - Forecast Sales of Analgesics by Category: % Value Growth 2025-2030

Cough. Cold and Allergy {(Hay Fever) Remedies in Croatia
KEY DATA FINDINGS

2025 DEVELOPMENTS

Weather conditions help to maintain robust demand
GSK Consumer Healthcare remains the leading manufacturer
Distribution still heavily concentrated in the pharmacies channel

PROSPECTS AND OPPORTUNITIES

Overall demand expected to rise steadily
Combination products will continue to gain popularity

Herbal/traditional options likely to win over more consumers

CATEGORY DATA

Table 18 - Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: Value 2020-2025

Table 19 - Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: % Value Growth 2020-2025

Table 20 - NBO Company Shares of Cough, Cold and Allergy (Hay Fever) Remedies: % Value 2021-2025

Table 21 - LBN Brand Shares of Cough, Cold and Allergy (Hay Fever) Remedies: % Value 2022-2025

Table 22 - Forecast Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: Value 2025-2030

Table 23 - Forecast Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: % Value Growth 2025-2030

Dermatologicals in Croatia
KEY DATA FINDINGS

2025 DEVELOPMENTS

Dermatologicals continues to profit from rising health- and image-consciousness
Bayer remains the clear leader

Restrictive distribution regulations still favour pharmacies channel

PROSPECTS AND OPPORTUNITIES

Overall demand for dermatologicals set to remain solid
Added-value innovation likely to increase as volume sales slow
Competition from dermocosmetics expected to intensify

CATEGORY DATA

Table 24 - Sales of Dermatologicals by Category: Value 2020-2025

Table 25 - Sales of Dermatologicals by Category: % Value Growth 2020-2025

Table 26 - NBO Company Shares of Dermatologicals: % Value 2021-2025

Table 27 - LBN Brand Shares of Dermatologicals: % Value 2022-2025

Table 28 - Forecast Sales of Dermatologicals by Category: Value 2025-2030

Table 29 - Forecast Sales of Dermatologicals by Category: % Value Growth 2025-2030

Digestive Remedies in Croatia
KEY DATA FINDINGS

2025 DEVELOPMENTS

Rising incidence of digestive complaints supports stable demand
Pliva Hrvatska doo continues to lead digestive remedies
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Pharmacies remains the dominant distribution channel

PROSPECTS AND OPPORTUNITIES

Self-medication trend and lifestyle factors will continue to buoy sales
Adoption of healthier dietary habits may temper growth prospects
Penetration of herbal/traditional products expected to rise further

CATEGORY DATA

Table 30 - Sales of Digestive Remedies by Category: Value 2020-2025

Table 31 - Sales of Digestive Remedies by Category: % Value Growth 2020-2025

Table 32 - NBO Company Shares of Digestive Remedies: % Value 2021-2025

Table 33 - LBN Brand Shares of Digestive Remedies: % Value 2022-2025

Table 34 - Forecast Sales of Digestive Remedies by Category: Value 2025-2030

Table 35 - Forecast Sales of Digestive Remedies by Category: % Value Growth 2025-2030

YWound Care in Croatia
KEY DATA FINDINGS

2025 DEVELOPMENTS

Demographic and lifestyle trends help to lift sales
Beiersdorf (Croatia) doo continues to lead wound care
Pharmacies remains the top distribution channel

PROSPECTS AND OPPORTUNITIES

Population ageing will remain a key demand driver
Gauze, tape and other wound care set to grow fastest in volume and value terms
Added-value innovation and segmentation expected to increase

CATEGORY DATA

Table 36 - Sales of Wound Care by Category: Value 2020-2025

Table 37 - Sales of Wound Care by Category: % Value Growth 2020-2025

Table 38 - NBO Company Shares of Wound Care: % Value 2021-2025

Table 39 - LBN Brand Shares of Wound Care: % Value 2022-2025

Table 40 - Forecast Sales of Wound Care by Category: Value 2025-2030

Table 41 - Forecast Sales of Wound Care by Category: % Value Growth 2025-2030

Sports Nutrition in Croatia
KEY DATA FINDINGS

2025 DEVELOPMENTS

Rising participation in sports and fitness activities continues to drive demand
Optimum Nutrition Inc leads a fragmented competitive field
Health and personal care stores still the main distribution channel

PROSPECTS AND OPPORTUNITIES

Outlook for sports nutrition remains favourable
Sports protein RTD set to be the most dynamic performer
Product portfolios likely to become more segmented

CATEGORY DATA

Table 42 - Sales of Sports Nutrition by Category: Value 2020-2025

Table 43 - Sales of Sports Nutrition by Category: % Value Growth 2020-2025
Table 44 - NBO Company Shares of Sports Nutrition: % Value 2021-2025
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Table 45 - LBN Brand Shares of Sports Nutrition: % Value 2022-2025
Table 46 - Forecast Sales of Sports Nutrition by Category: Value 2025-2030
Table 47 - Forecast Sales of Sports Nutrition by Category: % Value Growth 2025-2030

Dietary Supplements in Croatia
KEY DATA FINDINGS

2025 DEVELOPMENTS

Growing adoption of preventive health behaviours continues to bolster demand
Encian doo remains the leading player in dietary supplements
Distribution still concentrated in pharmacies

PROSPECTS AND OPPORTUNITIES

Most categories set to develop positively in volume and value terms
Greater diversification of delivery formats expected

Regulatory scrutiny and marketing activities should increase trust in health claims

CATEGORY DATA

Table 48 - Sales of Dietary Supplements by Category: Value 2020-2025

Table 49 - Sales of Dietary Supplements by Category: % Value Growth 2020-2025

Table 50 - Sales of Dietary Supplements by Positioning: % Value 2020-2025

Table 51 - NBO Company Shares of Dietary Supplements: % Value 2021-2025

Table 52 - LBN Brand Shares of Dietary Supplements: % Value 2022-2025

Table 53 - Forecast Sales of Dietary Supplements by Category: Value 2025-2030

Table 54 - Forecast Sales of Dietary Supplements by Category: % Value Growth 2025-2030

Yitarming in Croatia
KEY DATA FINDINGS

2025 DEVELOPMENTS

Preventive health trend continues to boost vitamins consumption
Atlantic Grupa dd maintains overall lead
Pharmacies remains the most important distribution channel

PROSPECTS AND OPPORTUNITIES

Increasingly busy lifestyles and population ageing bode well for vitamins
Vitamin A and vitamin D expected to be the most dynamic performers

Segmentation likely to become more pronounced in multivitamins

CATEGORY DATA

Table 55 - Sales of Vitamins by Category: Value 2020-2025

Table 56 - Sales of Vitamins by Category: % Value Growth 2020-2025

Table 57 - Sales of Multivitamins by Positioning: % Value 2020-2025

Table 58 - NBO Company Shares of Vitamins: % Value 2021-2025

Table 59 - LBN Brand Shares of Vitamins: % Value 2022-2025

Table 60 - Forecast Sales of Vitamins by Category: Value 2025-2030

Table 61 - Forecast Sales of Vitamins by Category: % Value Growth 2025-2030

Weight Management and Wellbeing in Croatia
KEY DATA FINDINGS

2025 DEVELOPMENTS
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Rising health- and image-consciousness continue to lift demand
Herbalife retains overall lead

Direct selling remains the most important distribution channel

PROSPECTS AND OPPORTUNITIES

All categories projected to expand steadily in volume and value terms
Digitalistion trend expected to become more entrenched
Regulatory landscape likely to become more restrictive

CATEGORY DATA
Table 62 - Sales of Weight Management and Wellbeing by Category: Value 2020-2025

Table 63 - Sales of Weight Management and Wellbeing by Category: % Value Growth 2020-2025

Table 64 - NBO Company Shares of Weight Management and Wellbeing: % Value 2021-2025

Table 65 - LBN Brand Shares of Weight Management and Wellbeing: % Value 2022-2025

Table 66 - Forecast Sales of Weight Management and Wellbeing by Category: Value 2025-2030

Table 67 - Forecast Sales of Weight Management and Wellbeing by Category: % Value Growth 2025-2030

HerbalTraditional Products in Croatia
KEY DATA FINDINGS

2025 DEVELOPMENTS

Concerns about active pharmaceutical ingredients continue to boost demand
MCM Kilosterfrau Vertriebsgesellschaft mbH remains the leading producer
Distribution is heavily concentrated in the pharmacies channel

PROSPECTS AND OPPORTUNITIES

Overall demand expected to remain buoyant
Herbal/traditional digestive remedies and herbal/traditional tonics set to grow fastest
Confidence in the efficacy of herbal/traditional products likely to rise further

CATEGORY DATA

Table 68 - Sales of Herbal/Traditional Products: Value 2020-2025

Table 69 - Sales of Herbal/Traditional Products: % Value Growth 2020-2025

Table 70 - NBO Company Shares of Herbal/Traditional Products: % Value 2021-2025
Table 71 - LBN Brand Shares of Herbal/Traditional Products: % Value 2022-2025
Table 72 - Forecast Sales of Herbal/Traditional Products: Value 2025-2030

Table 73 - Forecast Sales of Herbal/Traditional Products: % Value Growth 2025-2030

Paediatric Consumer Health in Croatia
KEY DATA FINDINGS

2025 DEVELOPMENTS

Demand remains stable despite falling birth rates
Private label penetration continues to rise
Distribution still dominated by pharmacies

PROSPECTS AND OPPORTUNITIES

Health concerns will continue to drive migration to child-specific products
Paediatric motion sickness remedies expected to be the most dynamic category
Delivery systems offering greater convenience set to become more widely available

CATEGORY DATA
Table 74 - Sales of Paediatric Consumer Health by Category: Value 2020-2025
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Table 75 - Sales of Paediatric Consumer Health by Category: % Value Growth 2020-2025
Table 76 - Forecast Sales of Paediatric Consumer Health by Category: Value 2025-2030
Table 77 - Forecast Sales of Paediatric Consumer Health by Category: % Value Growth 2025-2030

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/consumer-health-in-croatia/report.
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