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Beauty and Personal Care in India
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Mamaearth and Digital-First Brands Build Trust through Toxin-Free Proof
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Mamaearth and Digital-First Brands Build Trust through Toxin-Free Proof
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WHAT'S NEXT?
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2025 DEVELOPMENTS
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COUNTRY REPORTS DISCLAIMER

Colour Cosmetics in India
KEY DATA INSIGHTS

2025 DEVELOPMENTS
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Facial Make-Up and Private Label Expansion Drive Robust Growth in Colour Cosmetics
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INDUSTRY PERFORMANCE
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COUNTRY REPORTS DISCLAIMER

Deodorants in India
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Skin Care Benefits and Clean Formulations Drive Growth in Deodorants
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Skin Care Benefits and Clean Formulations Drive Growth in Deodorants
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Chart 100 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Depilatories in India
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Younger Consumers Embrace At-Home Solutions as Brands Shift to Digital

INDUSTRY PERFORMANCE

Younger Consumers Embrace At-Home Solutions as Brands Shift to Digital
Sirona and Plush Leverage Hygiene Credentials to Win Digital Shoppers
Clean Ingredients and Convenient Formats
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COUNTRY REPORTS DISCLAIMER

Fragrances in India
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Fragrances as Lifestyle Accessories and Self-Expression

KEY INDUSTRY TRENDS
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INDUSTRY PERFORMANCE

Fragrances as Lifestyle Accessories and Self-Expression
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WHAT'S NEXT?
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Chart 134 - Population 2020-2030
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COUNTRY REPORTS DISCLAIMER

Hair Care in India
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Hindustan Unilever Expands Portfolio to Meet Premium Demand

KEY INDUSTRY TRENDS
Chart 137 - Key Industry Trends for Hair Care

INDUSTRY PERFORMANCE

Hindustan Unilever Expands Portfolio to Meet Premium Demand
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K-Beauty and Digital-First Brands Transform Indian Hair Care
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WHAT'S NEXT?

Brands to Leverage Advanced Diagnostics to Drive Preventive Routines
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Personalised Care Solutions Set to Expand as Ai and Diagnostics Mature
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Clean Label Innovation and Mini-Packs to Unlock Trust and Inclusivity
Chart 145 - Forecast Value Sales 2020-2030
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ECONOMIC CONTEXT
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CONSUMER CONTEXT
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COUNTRY REPORTS DISCLAIMER

ten's Grooming in India
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Beaucience India Leverages Neuro-Wellness to Drive Holistic Value Growth

KEY INDUSTRY TRENDS
Chart 157 - Key Industry Trends for Men's Grooming

INDUSTRY PERFORMANCE

Beaucience India Leverages Neuro-Wellness to Drive Holistic Value Growth
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Chart 166 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE
Gillette and D2c Brands Shape Loyalty and Competition

Beaucience Drives Innovation Momentum
Chart 167 - Company Shares 2025
Chart 168 - Brand Shares 2025

CHANNELS

Small Local Grocers and Pharmacies Maintain Reach as E-Commerce Gains Momentum

Beauty E-Commerce and D2c-First Brands Capture Younger Audiences through Digital Engagement
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ECONOMIC CONTEXT
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CONSUMER CONTEXT
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COUNTRY REPORTS DISCLAIMER

Cral Care in India
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Clove Integrates Toothpaste with Dental Care Services to Drive Value Growth

KEY INDUSTRY TRENDS
Chart 177 - Key Industry Trends for Oral Care

INDUSTRY PERFORMANCE

Clove Integrates Toothpaste with Dental Care Services to Drive Value Growth

Chart 178 - Clove Links Toothpaste Purchases with Preventive Dental Care

Fang’S Premium Asian-Style Toothpaste Captures Aspirational Urban Consumers

Chart 179 - Fang Toothpaste: Premium Asian-Style Oral Care

Blurring the Lines between Hygiene and Beauty-Driven Innovation

Chart 180 - Sensodyne Pronamel Launches in India with Long-Term Enamel Protection Focus
Chart 181 - Value Sales 2020-2030

Chart 182 - Volume Sales 2020-2030

Chart 183 - Value Sales by Category 2025

WHAT'S NEXT?

Urban Shoppers to Drive Demand for Premium, Multifunctional Oral Care
Beauty-Led Oral Care and the Rise of Wellness Routines

Chart 184 - Analyst Insight for Oral Care

Onmichannel Expansion and the Rise of Digital-First Engagement

Chart 185 - Forecast Value Sales 2020-2030

Chart 186 - Forecast Value Sales by Category 2025-2030
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COMPETITIVE LANDSCAPE

Colgate-Palmolive Retains Strong Lead Despite Intensifying Rivalry
The Launch of Ultra-Luxury Oral Care in India

Leveraging Premiumisation through Strategic Partnerships
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COUNTRY REPORTS DISCLAIMER

Skin Care in India
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Clinical Actives, Convenience and Lifestyle Positioning Drive Skin Care's Strong Growth

KEY INDUSTRY TRENDS
Chart 197 - Key Industry Trends for Skin Care

INDUSTRY PERFORMANCE

Clinical Actives, Convenience and Lifestyle Positioning Drive Skin Care's Strong Growth

Chart 198 - Foxtale Launches Playful "Hula Hoop" Body Care Brand, Blending Science and Lifestyle Appeal
Amorepacific and K-Beauty Brands Reshape Consumer Routines and Innovation
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Chart 200 - Juicy Chemistry Launches Juicy Actives to Advance Longevity-Focused Skin Health
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Chart 202 - Value Sales by Category 2025

WHAT'S NEXT?

Emerging Brands to Accelerate Product Launches Set to Capture Trend-Driven Demand
Biotechnology and Ingredient Innovation to Drive Premiumisation
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Multi-Step Routines to Shape the Future of Skin Care in India

Chart 204 - Forecast Value Sales 2020-2030

Chart 205 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE
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Hindustan Unilever Retains Lead as Competition Intensifies
The Rise of Agile Digital-First Skin Care Brands

Mergers and Acquisitions Help to Reshape Landscape
Chart 206 - Company Shares 2025

Chart 207 - Brand Shares 2025

CHANNELS
Nykaa and Traditional Retailers Shape Access and Trust in Sales

Huda Beauty and Tira Spark Consumer Excitement with Retail Pop-Ups
Chart 208 - Retail Channels 2020-2025

ECONOMIC CONTEXT
Chart 209 - Economic Context for Skin Care

Chart 210 - Real Gdp Growth 2020-2030
Chart 211 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 212 - Consumer Context for Skin Care
Chart 213 - Population 2020-2030

Chart 214 - Consumer Expenditure 2020-2030
Chart 215 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Sun Care in India
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Foxtale Expands Inclusivity and Boosts Sun Care Adoption

KEY INDUSTRY TRENDS
Chart 216 - Key Industry Trends for Sun Care

INDUSTRY PERFORMANCE

Foxtale Expands Inclusivity and Boosts Sun Care Adoption

Chart 217 - Foxtale’S Tinted Fluid Spf 50 Sunscreen Embraces Inclusive Protection and Tone Match
Lakmé Drives Trust through Transparency and Verified Efficacy

Chart 218 - Lakmé Builds Trust by Highlighting Spf Accuracy with Verified Lab Tests

Asaya’S Innovative Mists Reshape Daily Sun Protection Habits

Chart 219 - Asaya Air-Light Mist Sunscreen Spray for Convenient Reapplication

Chart 220 - Value Sales 2020-2030

Chart 221 - Volume Sales 2020-2030

Chart 222 - Value Sales by Category 2025

WHAT'S NEXT?

Brands to Use Certification and Tech Tools to Earn Consumer Trust
Habit-Driven Formats to Boost Daily Spf Use

Chart 223 - Analyst Insight for Sun Care

Social Commerce and Community Engagement to Drive Sun Care Adoption
Chart 224 - Forecast Value Sales 2020-2030

Chart 225 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Honasa Consumer Accelerates Share Gains as D2c¢ Challengers Disrupt Legacy Players
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Dot & Key and Emerging Brands Drive Format Innovation and Expand Daily Usage
Chart 226 - Company Shares 2025
Chart 227 - Brand Shares 2025

CHANNELS

Mamaearth and Dot & Key Drive Online Expansion with Influencer-Led Engagement
Chart 228 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 229 - Economic Context for Sun Care
Chart 230 - Real Gdp Growth 2020-2030
Chart 231 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 232 - Consumer Context for Sun Care
Chart 233 - Population 2020-2030

Chart 234 - Consumer Expenditure 2020-2030
Chart 235 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Premiurn Beauty and Personal Care in India
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Indian Consumers Embrace Longevity Trend with Science-Backed Premium Products

KEY INDUSTRY TRENDS

Chart 236 - Key Industry Trends for Premium Beauty and Personal Care

INDUSTRY PERFORMANCE

Indian Consumers Embrace Longevity Trend with Science-Backed Premium Products
Chart 237 - Flout Launches Precision, Clinically Proven Longevity Skin Care for Indian Skin
Strategic Localisation in Premium Beauty and Personal Care

Premium Adult Sun Care Accelerates Growth Amid Rising Skin Health Awareness

Chart 238 - Value Sales 2020-2030

Chart 239 - Value Sales by Category 2025

WHAT'S NEXT?

Young Affluent Consumers Set to Drive Premium Expansion with Tariff Reforms
Innovation and Localisation to Support Future Growth of Premium Colour Cosmetics
Chart 240 - Analyst Insight for Premium Beauty and Personal Care

Rising Skin Health Awareness to Fuel Rapid Growth of Premium Adult Sun Care
Chart 241 - Forecast Value Sales 2020-2030

Chart 242 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Leading Companies Maintain Strength with Wide Portfolios
Chart 243 - Company Shares 2025
Chart 244 - Brand Shares 2025

ECONOMIC CONTEXT

Chart 245 - Economic Context for Premium Beauty and Personal Care
Chart 246 - Real Gdp Growth 2020-2030
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Chart 247 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 248 - Consumer Context for Premium Beauty and Personal Care
Chart 249 - Population 2020-2030

Chart 250 - Consumer Expenditure 2020-2030

Chart 251 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

tass Beauty and Personal Care in India
KEY DATA INSIGHTS

2025 DEVELOPMENTS
Steady Growth Driven by Essential Products and Expanding Population

KEY INDUSTRY TRENDS
Chart 252 - Key Industry Trends for Mass Beauty and Personal Care

INDUSTRY PERFORMANCE

Steady Growth Driven by Essential Products and Expanding Population

Functional Innovation and Strategic Promotions Differentiate Mass Beauty Players

H&M Beauty Leverages Private Label to Capture Aspirational Value-Conscious Shoppers

Chart 253 - H&M Beauty Launches 200+ Vegan Cruelty Free Cosmetics and Fragrances in India
Chart 254 - Value Sales 2020-2030

Chart 255 - Value Sales by Category 2025

WHAT'S NEXT?

Mass Beauty and Personal Care Poised for Sustained Double-Digit Growth

Chart 256 - Analyst Insight for Mass Beauty and Personal Care

Digital Innovation and Private Label Expansion to Reshape Consumer Engagement and Competition
Chart 257 - Forecast Value Sales 2020-2030

Chart 258 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Leading Manufacturers Adapt to Shifting Shares Amid Growing Fragmentation
Chart 259 - Company Shares 2025
Chart 260 - Brand Shares 2025

ECONOMIC CONTEXT

Chart 261 - Economic Context for Mass Beauty and Personal Care
Chart 262 - Real Gdp Growth 2020-2030
Chart 263 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 264 - Consumer Context for Mass Beauty and Personal Care
Chart 265 - Population 2020-2030

Chart 266 - Consumer Expenditure 2020-2030

Chart 267 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/beauty-and-personal-care-in-india/report.
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