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EXECUTIVE SUMMARY

Mercado Libre and L'oréal Drive Online Sales through Ai-Powered Live Shopping

KEY DATA INSIGHTS

KEY INDUSTRY TRENDS

Chart 1 - Key Industry Trends for Beauty and Personal Care

INDUSTRY PERFORMANCE

Mercado Libre and L'oréal Drive Online Sales through Ai-Powered Live Shopping
Chart 2 - Ai-Powered Live Shopping Boosts Beauty Sales on Mercado Libre
Fragrances Leads Growth as Premiumisation Accelerates
Ulta and K-Beauty World Shape Routines through Curated Korean Launches and Education
Chart 3 - Ulta Mexico Expands Korean Skin Care Access
A Focus on Meeting Consumers' Lifestyle-Driven Needs in New Launches
Chart 4 - ISDIN Coverage SPF50+ Blends Make-up, Anti-Ageing, and Sun Protection
Chart 5 - Value Sales 2020-2030
Chart 6 - Volume Sales 2020-2030
Chart 7 - Value Sales by Category 2025

WHAT'S NEXT?

Masstige and Wellness-Driven Innovations to Attract Value-Conscious Shoppers
Chart 8 - Analyst Insight for Beauty and Personal Care
Fragrances Yto Sustain Growth Leadership as Premiumisation and Innovation Accelerate
Social Commerce and Digital Content to Drive Consumer Experimentation and Loyalty
Chart 9 - Forecast Value Sales 2020-2030
Chart 10 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Frabel Expands Production and Digital Strategy to Strengthen Leadership
Investment in a Mexican Brand, and Opportunities Still Evident
Chart 11 - Company Shares 2025
Chart 12 - Brand Shares 2025

CHANNELS

L'oréal Groupe and Mercado Libre Partnership Accelerates Shift to Digital Shopping
Farmacias Del Ahorro and Tiktok Shop Redefine Experiential Beauty Retail
Chart 13 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 14 - Economic Context for Beauty and Personal Care
Chart 15 - Real GDP Growth 2020-2030
Chart 16 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 17 - Consumer Context for Beauty and Personal Care
Chart 18 - Population 2020-2030
Chart 19 - Consumer Expenditure 2020-2030
Chart 20 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER
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KEY DATA INSIGHTS

2025 DEVELOPMENTS

Parents Trade up to Safer Baby Care Products as Population Growth Slows

KEY INDUSTRY TRENDS

Chart 21 - Key Industry Trends for Baby and Child-Specific Products

INDUSTRY PERFORMANCE

Parents Trade up to Safer Baby Care Products as Population Growth Slows
Baby Wipes Anchors Spending While Skin Care Drives Innovation
Ringana Fresh Baby Reshapes Trust with Clean Launch
Chart 22 - Gentle Multifunctional Formulae Redefine Clean Beauty
Mustela Demonstrates the Increasing Commitment to Sustainability
Chart 23 - Eco-Designed Baby Care through Solid Formats and Circular Ingredients
Chart 24 - Value Sales 2020-2030
Chart 25 - Volume Sales 2020-2030
Chart 26 - Value Sales by Category 2025

WHAT'S NEXT?

Parents Will Demand Credible Claims as Premiumisation Reshapes Spending
Chart 27 - Analyst Insight for Baby and Child-Specific Products
Baby Wipes to Maintain Its Lead as Parents Seek Convenience and Reliability
Brands Expected to Prioritise Digital Education to Drive Trust and Loyalty
Chart 28 - Forecast Value Sales 2020-2030
Chart 29 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Kimberly-Clark De México Loses Share as New Challengers Gain Ground
Chart 30 - Company Shares 2025
Chart 31 - Brand Shares 2025

CHANNELS

Offline Stores Dominate as Parents Seek Convenience
Sintoquim Fosters Innovation through Educational Partnerships and Science-Led Product Design
Chart 32 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 33 - Economic Context for Baby and Child-Specific Products
Chart 34 - Real GDP Growth 2020-2030
Chart 35 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 36 - Consumer Context for Baby and Child-Specific Products
Chart 37 - Population 2020-2030
Chart 38 - Consumer Expenditure 2020-2030
Chart 39 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS
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2025 DEVELOPMENTS

Eucerin and Nopalera Capture Loyalty as Consumers Look for Holistic Benefits

KEY INDUSTRY TRENDS

Chart 40 - Key Industry Trends for Bath and Shower

INDUSTRY PERFORMANCE

Eucerin and Nopalera Capture Loyalty as Consumers Look for Holistic Benefits
Bar Soap Remains Essential, with a Move to More Natural and Sustainable Products
Chart 41 - Nopalera Embodies Conscious Bath and Shower in Mexico
The Clean Reimagined Trend Drives Dynamism for Body Wash/Shower Gel
Chart 42 - Clean Reimagined Trend Turns Daily Showers into Skin Rituals
Chart 43 - Value Sales 2020-2030
Chart 44 - Volume Sales 2020-2030
Chart 45 - Value Sales by Category 2025

WHAT'S NEXT?

Brands Likely to Accelerate Refill Innovation to Meet Wellness and Eco Demand
Chart 46 - Analyst Insight for Bath and Shower
Social Commerce and Experiential Retail to Reshape Buying Behaviour
Chart 47 - Forecast Value Sales 2020-2030
Chart 48 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Unilever Expands Hydrating Launches as Loyalty Remains Strong
Chart 49 - Company Shares 2025
Chart 50 - Brand Shares 2025

CHANNELS

Digital-First Brands Accelerate Growth as Offline Channels Lose Share
Chart 51 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 52 - Economic Context for Bath and Shower
Chart 53 - Real GDP Growth 2020-2030
Chart 54 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 55 - Consumer Context for Bath and Shower
Chart 56 - Population 2020-2030
Chart 57 - Consumer Expenditure 2020-2030
Chart 58 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Mercado Libre Collaborates with L’Oréal to Use Ai to Boost Digital Sales and Engagement

KEY INDUSTRY TRENDS

Chart 59 - Key Industry Trends for Colour Cosmetics
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INDUSTRY PERFORMANCE

Mercado Libre Collaborates with L’Oréal to Use Ai to Boost Digital Sales and Engagement
Chart 60 - Beauty in a Click: AI Powered Commerce Drives Conversion for L’Oréal on Mercado Libre
Sales of Lip Products Continue to Be Driven by New Launch From Aora
Chart 61 - Hot Like Mexico: AORA’s Hybrid Lip Serum Signals the Rise of Clean Reimagined Make-up
Sarelly Inspires New Rituals with New Concept in Mexico City
Chart 62 - Beauty Meets Street Culture: La Central SARELLY’s “Market-Style” Flagship in Roma Norte
Chart 63 - Value Sales 2020-2030
Chart 64 - Volume Sales 2020-2030
Chart 65 - Value Sales by Category 2025

WHAT'S NEXT?

Masstige Brands Set to Win Loyalty by Blending Value and Wellness
Limited Editions and Skin-Friendly Products Will Contribute to Growth
Chart 66 - Analyst Insight for Colour Cosmetics
Hybrid Products and Digital Communities Will Reshape Consumer Expectations
Chart 67 - Forecast Value Sales 2020-2030
Chart 68 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Frabel Overtakes Mary Kay as Multifunctionality Drives Loyalty
Opportunities by Meeting Specific Consumer Needs
L’Oréal’S Increasing Stake in Galderma Demonstrates Shift to Science-Led Beauty
Chart 69 - Company Shares 2025
Chart 70 - Brand Shares 2025

CHANNELS

Direct Selling Remains Most Significant Due to Consumer Trust
Retail E-Commerce Grows as Influencers and Online Launches Fuel Growth
Ulta Beauty and Grupo Axo Transform Retail with Hybrid Experiences
Chart 71 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 72 - Economic Context for Colour Cosmetics
Chart 73 - Real GDP Growth 2020-2030
Chart 74 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 75 - Consumer Context for Colour Cosmetics
Chart 76 - Population 2020-2030
Chart 77 - Consumer Expenditure 2020-2030
Chart 78 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Differentiated Offerings, Premiumisation, and Population Growth Drive up Value Sales

KEY INDUSTRY TRENDS

Chart 79 - Key Industry Trends for Deodorants
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INDUSTRY PERFORMANCE

Differentiated Offerings, Premiumisation, and Population Growth Drive up Value Sales
Deodorant Sprays Maintains Its Lead, but Deodorant Creams Expands Rapidly
Dove and Rexona Redefine Hygiene with Multifunctional, Skin-Caring Innovation
Chart 80 - Dove Skin-Caring All Body Deo Launch in Mexico
Chart 81 - Rexona Launches All Body Deo to Support Active Lifestyles in Mexico
Chart 82 - Value Sales 2020-2030
Chart 83 - Volume Sales 2020-2030
Chart 84 - Value Sales by Category 2025

WHAT'S NEXT?

Unilever to Focus on Deodorants and Brand Differentiation, Contributing to Continued Growth
Chart 85 - Analyst Insight for Deodorants
Companies Expected to Drive Growth with Premium, Wellness-Led Launches
Chart 86 - Forecast Value Sales 2020-2030
Chart 87 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Unilever Invests in Innovation to Defend Leadership as Procter & Gamble Closes in
Chart 88 - Company Shares 2025
Chart 89 - Brand Shares 2025

CHANNELS

Discounters Extend Reach as Demand for Value Drives Store Expansion
E-Commerce Attracts Young Buyers but Lags behind Store-Based Rivals
Chart 90 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 91 - Economic Context for Deodorants
Chart 92 - Real GDP Growth 2020-2030
Chart 93 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 94 - Consumer Context for Deodorants
Chart 95 - Population 2020-2030
Chart 96 - Consumer Expenditure 2020-2030
Chart 97 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Value Growth Returns, but Volumes Remain under Pressure From Competing Services

INDUSTRY PERFORMANCE

Value Growth Returns, but Volumes Remain under Pressure From Competing Services
Nair’S Sensitive-Skin Launches Drive Trials and Repeat Purchases
Chart 98 - Clean Reimagined Trend Shifts Depilatories From Hair Removal to Skin Comfort
Chart 99 - Value Sales 2020-2030
Chart 100 - Volume Sales 2020-2030
Chart 101 - Value Sales by Category 2025
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WHAT'S NEXT?

Health and Beauty Specialists and E-Commerce to Leverage Trust and Drive Accessible Value
Social Media Will Shape Body Autonomy as Professional Services Intensify the Competition
Sensitive Skin Innovations and Regulatory Compliance Likely to Boost Repeat Purchases
Chart 102 - Forecast Value Sales 2020-2030
Chart 103 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Nair Boosts Sensitive-Skin Claims
Chart 104 - Company Shares 2025
Chart 105 - Brand Shares 2025

CHANNELS

Tiktok Shop and Omnichannel Strategies Reshape Consumer Purchasing
Chart 106 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 107 - Economic Context for Depilatories
Chart 108 - Real GDP Growth 2020-2030
Chart 109 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 110 - Consumer Context for Depilatories
Chart 111 - Population 2020-2030
Chart 112 - Consumer Expenditure 2020-2030
Chart 113 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Estée Lauder’S Backing of Xinú Elevates Premium and Niche Fragrance Experiences

KEY INDUSTRY TRENDS

Chart 114 - Key Industry Trends for Fragrances

INDUSTRY PERFORMANCE

Estée Lauder’S Backing of Xinú Elevates Premium and Niche Fragrance Experiences
Chart 115 - Estée Lauder Invests in Mexican Niche Fragrance Brand Xinú
Loewe’S Eco-Conscious Pop-Up Drives Sustainability and Experiential Retail
Chart 116 - Loewe’S Sustainable Pop-Up Brings Fragrance to Life in Polanco
Rare Beauty’S Accessible Design Broadens Appeal through Inclusivity and Self-Expression
Chart 117 - Rare Beauty Introduces Inclusive, Flexible Fragrance
Chart 118 - Value Sales 2020-2030
Chart 119 - Volume Sales 2020-2030
Chart 120 - Value Sales by Category 2025

WHAT'S NEXT?

Dossier and Perfumérica Bridge Luxury and Affordability to Attract Younger Shoppers
Chart 121 - Analyst Insight for Fragrances
Social Commerce Platforms Set to Expand Exposure to Arabian Scents and Reshape Preferences
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Chart 122 - Forecast Value Sales 2020-2030
Chart 123 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Betterware De Mexico Consolidates Leadership of Mass Fragrances While Niche Players Disrupt
L’Oréal’S Creed Acquisition to Accelerate Luxury Expansion and Competitive Shifts
Chart 124 - Company Shares 2025
Chart 125 - Brand Shares 2025

CHANNELS

Direct Selling Declines as Digital and Experiential Options Surge
E-Commerce Broadens Access and Intensifies Competition for Premium Fragrances
Chart 126 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 127 - Economic Context for Fragrances
Chart 128 - Real GDP Growth 2020-2030
Chart 129 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 130 - Consumer Context for Fragrances
Chart 131 - Population 2020-2030
Chart 132 - Consumer Expenditure 2020-2030
Chart 133 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Growth Continues, While Procter & Gamble Connects with Consumers Emotionally

KEY INDUSTRY TRENDS

Chart 134 - Key Industry Trends for Hair Care

INDUSTRY PERFORMANCE

Growth Continues, While Procter & Gamble Connects with Consumers Emotionally
Chart 135 - Hair Care as Personal Expression
Dove Delivers Science-Backed Routines for Long-Term Results
Chart 136 - Root-Focused Care for Stronger Hair
Consumers Look beyond Cleaning to Multifunctional Products with Added Benefits
Chart 137 - Multifunctional Hair Care for Smooth, Manageable Hair
Chart 138 - Value Sales 2020-2030
Chart 139 - Volume Sales 2020-2030
Chart 140 - Value Sales by Category 2025

WHAT'S NEXT?

Masstige Launches to Win Cautious Shoppers as Incomes Rise Slowly
Protective Claims and Digital Engagement to Reshape Consumer Priorities
Chart 141 - Analyst Insight for Hair Care
Chart 142 - Forecast Value Sales 2020-2030
Chart 143 - Forecast Value Sales by Category 2025-2030
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COMPETITIVE LANDSCAPE

Frabel Extends Its Lead with Broad Portfolio and Innovation
Chart 144 - Company Shares 2025
Chart 145 - Brand Shares 2025

CHANNELS

Discounters and Hypermarkets Retain Leadership as Price Drives Purchasing Decisions
Dynamism for Retail E-Commerce as Consumers Can Compare Prices and Access Promotions
Chart 146 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 147 - Economic Context for Hair Care
Chart 148 - Real GDP Growth 2020-2030
Chart 149 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 150 - Consumer Context for Hair Care
Chart 151 - Population 2020-2030
Chart 152 - Consumer Expenditure 2020-2030
Chart 153 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Economic Uncertainty Shifts Spending Towards Essentials, While Premium Brands Retain Loyal Buyers

KEY INDUSTRY TRENDS

Chart 154 - Key Industry Trends for Men's Grooming

INDUSTRY PERFORMANCE

Economic Uncertainty Shifts Spending Towards Essentials, While Premium Brands Retain Loyal Buyers
Men's Fragrances Outperforms, with Men's Toiletries Facing Notable Volume Decline
Nivea Men’S Age Defense Launch Drives Growth through Evolving Masculinity and Skin Health Focus
Chart 155 - Nivea Men Targets Skin Ageing with Age Defense Skin Care Line
Beardburys Essentials Blends Craft Culture with Grooming Rituals
Chart 156 - Beardburys Brings Craft-Inspired Grooming Concept to Mexico
Chart 157 - Value Sales 2020-2030
Chart 158 - Volume Sales 2020-2030
Chart 159 - Value Sales by Category 2025

WHAT'S NEXT?

Younger Men Set to Drive Premiumisation and Digital Adoption for Visible Results
Digital Channels and Influencer Content Will Transform Brand-Consumer Relationships
Chart 160 - Analyst Insight for Men's Grooming
Redefining Masculinity Anticipated to Unlock Demand for Holistic Self-Care Routines
Chart 161 - Forecast Value Sales 2020-2030
Chart 162 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Procter & Gamble and Unilever Maintain Leadership Even as Innovation Shifts Shares
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Chart 163 - Company Shares 2025
Chart 164 - Brand Shares 2025

CHANNELS

Direct Selling Maintains Trust, but Faces Digital Disruption
Retail E-Commerce Accelerates as Shoppers Seek Convenience and Choice
Chart 165 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 166 - Economic Context for Men's Grooming
Chart 167 - Real GDP Growth 2020-2030
Chart 168 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 169 - Consumer Context for Men's Grooming
Chart 170 - Population 2020-2030
Chart 171 - Consumer Expenditure 2020-2030
Chart 172 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Toothpaste Continues to Dominate, but Consumers Increasingly Look for Holistic Care

KEY INDUSTRY TRENDS

Chart 173 - Key Industry Trends for Oral Care

INDUSTRY PERFORMANCE

Toothpaste Continues to Dominate, but Consumers Increasingly Look for Holistic Care
Listerine Redefines Oral Hygiene with Gentle and Sustainable Launch
Chart 174 - Listerine Launches Alcohol-Free Watermelon & Mint Mouthwash
Colgate Drives Recyclable Packaging Adoption through Circular Partnerships
Chart 175 - Colgate and Vida Circular Promote Circular Economy in Oral Care Packaging
Transparency and Regulatory Compliance Drive Consumer Trust
Chart 176 - Value Sales 2020-2030
Chart 177 - Volume Sales 2020-2030
Chart 178 - Value Sales by Category 2025

WHAT'S NEXT?

Dental Floss Set to Accelerate as Consumers Seek Prevention
Chart 179 - Analyst Insight for Oral Care
Digital Consumer Journey Set to Drive Growth for Multi-Benefit Products
Chart 180 - Forecast Value Sales 2020-2030
Chart 181 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Colgate-Palmolive and Procter & Gamble Maintain Leadership through Innovation and Breadth
Chart 182 - Company Shares 2025
Chart 183 - Brand Shares 2025

CHANNELS
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Discounters Sees Momentum as Consumers Seek Value and Convenience
Retail E-Commerce and Pharmacies Carve Out Niches in Premium and Specialist Oral Care
Chart 184 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 185 - Economic Context for Oral Care
Chart 186 - Real GDP Growth 2020-2030
Chart 187 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 188 - Consumer Context for Oral Care
Chart 189 - Population 2020-2030
Chart 190 - Consumer Expenditure 2020-2030
Chart 191 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Facial Care Maintains Its Dominance as Consumers Move to Skin-First Routines

KEY INDUSTRY TRENDS

Chart 192 - Key Industry Trends for Skin Care

INDUSTRY PERFORMANCE

Facial Care Maintains Its Dominance as Consumers Move to Skin-First Routines
Vt Cosmetics Exemplifies Adoption of Asian Skin Care Brands
Chart 193 - K-Beauty’S Experiential Entry Points Drive Skin-First Routines in Mexico
Farmacias Del Ahorro Scales Science-Based Longevity and Multifunctionality
Chart 194 - Derma by Farmacias Del Ahorro: Scaling Longevity Skin Care through Mass Pharmacies in Mexico
Consumers Expect Safer, Functional Formulae in Skin Care
Chart 195 - SkipCare Illustrates Mexico’s Clean Reimagined Shift
Chart 196 - Value Sales 2020-2030
Chart 197 - Volume Sales 2020-2030
Chart 198 - Value Sales by Category 2025

WHAT'S NEXT?

Younger Shoppers Prioritise Prevention as Facial Care Maintains Its Lead
Chart 199 - Analyst Insight for Skin Care
Digital Communities and Multifunctional Routines Expected to Reshape Product Innovation
Chart 200 - Forecast Value Sales 2020-2030
Chart 201 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Frabel Maintains Its Lead as Science-Led Routines Accelerate
Aora Reshapes Innovation with Sustainability and Cultural Resonance
L’Oréal Acquisition and Targeting Younger Consumers Impact Skin Care Competitive Landscape
Chart 202 - Company Shares 2025
Chart 203 - Brand Shares 2025

CHANNELS

Hypermarkets Extends Its Lead Due to Accessibility and Competitive Pricing
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Retail E-Commerce Accelerates as Social Commerce and Marketplaces Thrive
Pop-Up Stores and Livestream Shopping Boosting Engagement and Loyalty
Chart 204 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 205 - Economic Context for Skin Care
Chart 206 - Real GDP Growth 2020-2030
Chart 207 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 208 - Consumer Context for Skin Care
Chart 209 - Population 2020-2030
Chart 210 - Consumer Expenditure 2020-2030
Chart 211 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Farmacias Del Ahorro Reframes Daily Spf as Essential for Long-Term Skin Health

KEY INDUSTRY TRENDS

Chart 212 - Key Industry Trends for Sun Care

INDUSTRY PERFORMANCE

Farmacias Del Ahorro Reframes Daily Spf as Essential for Long-Term Skin Health
Chart 213 - From Seasonal Spf to "Skinspan": Push for Derma Broad Spectrum Sunscreen via Farmacias Del Ahorro
Løoch Drives Eco Innovation, Reshaping Consumer Choices
Chart 214 - Sustainable Sun Protection Goes Mainstream in Mexico through Artisanal Brands
Seasons Sets New Standards for Clean, Functional Sun Care
Chart 215 - Clean Sensory Sun Care Takes Off in Mexico: Seasons Sun Kiss SPF50 Glitter Mist Leads the Shift
Chart 216 - Value Sales 2020-2030
Chart 217 - Volume Sales 2020-2030
Chart 218 - Value Sales by Category 2025

WHAT'S NEXT?

Dynamic Growth as Sun Care Usage Is Increasingly Year-Round
Hybrid Beauty Routines to Fuel Demand for Science-Backed Daily Spf
Chart 219 - Analyst Insight for Sun Care
Chart 220 - Forecast Value Sales 2020-2030
Chart 221 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Bdf México and Frabel Reinforce Leadership through Broad Trust and Wide Product Range
Innovation Remains a Key Growth Driver for Brands
Growth Opportunities for Niche Brands in Sun Care, as Seen From Ollie's Expansion
Chart 222 - Company Shares 2025
Chart 223 - Brand Shares 2025

CHANNELS

Offline Retail Sustains Leadership Due to Ability to Consult Staff
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Retail E-Commerce Maintains Dynamism as Social Commerce Fuels Discovery and Purchases
New Retail Concepts Set to Reshape Consumer Engagement
Chart 224 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 225 - Economic Context for Sun Care
Chart 226 - Real GDP Growth 2020-2030
Chart 227 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 228 - Consumer Context for Sun Care
Chart 229 - Population 2020-2030
Chart 230 - Consumer Expenditure 2020-2030
Chart 231 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Continued Growth Despite a Challenging Economic Environment

KEY INDUSTRY TRENDS

Chart 232 - Key Industry Trends for Premium Beauty and Personal Care

INDUSTRY PERFORMANCE

Continued Growth Despite a Challenging Economic Environment
Premium Fragrances Surges as Aspirational Purchases and Gifting Drive Sales Momentum
Science-Backed Longevity Redefines Consumer Expectations for Visible Anti-Ageing
Chart 233 - Lancôme Unveils Absolue Longevity The Soft Cream with PDRN Bio Stimulator
Chart 234 - Value Sales 2020-2030
Chart 235 - Value Sales by Category 2025

WHAT'S NEXT?

Continued Growth Anticipated as Consumers Value Efficacy and Visible Results
Ai-Driven Diagnostics Set to Reshape How Consumers Choose Premium Solutions
Chart 236 - Forecast Value Sales 2020-2030
Chart 237 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Frabel Consolidates Its Leadership While the Competition Heats up
Chart 238 - Company Shares 2025
Chart 239 - Brand Shares 2025

ECONOMIC CONTEXT

Chart 240 - Economic Context for Premium Beauty and Personal Care
Chart 241 - Real GDP Growth 2020-2030
Chart 242 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 243 - Consumer Context for Premium Beauty and Personal Care
Chart 244 - Population 2020-2030
Chart 245 - Consumer Expenditure 2020-2030
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Chart 246 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Rise in Incomes and Population Drive Growth, but Consumers Are Cautious and Selective

KEY INDUSTRY TRENDS

Chart 247 - Key Industry Trends for Mass Beauty and Personal Care

INDUSTRY PERFORMANCE

Rise in Incomes and Population Drive Growth, but Consumers Are Cautious and Selective
Mass Skin Care Leads as Consumers Seek Value and Visible Benefits
Dermocosmetics and Science-Driven Launches Drive Dynamic Growth
Chart 248 - L’Oréal Paris Launches Elvive Glycolic Gloss Hair Care Line with Glycolic Acid Technology
Chart 249 - Value Sales 2020-2030
Chart 250 - Value Sales by Category 2025

WHAT'S NEXT?

Demographic and Economic Trends Set to Drive Continued Growth
Mass Skin Care and Hair Care to Remain the Leaders as Science-Led Launches Sustain Demand
Tiktok Shop to Accelerate Discovery and Purchase as Beauty Brands Target Value Seekers
Chart 251 - Forecast Value Sales 2020-2030
Chart 252 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Unilever Leverages Investment and Innovation to Defend Leadership
Retailers Accelerate Growth through Private Label and Dermocosmetics
Chart 253 - Company Shares 2025
Chart 254 - Brand Shares 2025

ECONOMIC CONTEXT

Chart 255 - Economic Context for Mass Beauty and Personal Care
Chart 256 - Real GDP Growth 2020-2030
Chart 257 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 258 - Consumer Context for Mass Beauty and Personal Care
Chart 259 - Population 2020-2030
Chart 260 - Consumer Expenditure 2020-2030
Chart 261 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:
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Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/beauty-and-personal-care-in-mexico/report.


