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2024 DEVELOPMENTS

Price increases stabilise in air care
Ambience and sensory experience is of greater importance
Starter kits are heavily promoted by leading brands

PROSPECTS AND OPPORTUNITIES

Demand for multifunctional air care likely to gain momentum
E-commerce will become increasingly pivotal
Private label to garner a stronger position in air care
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2024 DEVELOPMENTS

Consumer demand for sustainable cleaners puts downward pressure on sales
Low unit prices appeal to budget-conscious shoppers
Glorix continues to see value share decline as private label grows

PROSPECTS AND OPPORTUNITIES

Consumers continue to look for low-priced alternatives
Environmental concerns continue to put pressure on growth

E-commerce channel to perform well
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Dishwashing in the Metherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Deep discounts used by dishwashing brands
Private label witnessed slowdown over 2024

Innovation is mainly focused on sustainability

PROSPECTS AND OPPORTUNITIES

Automatic dishwashing driven by continued growth in dishwasher sales
Multifunctional solutions to spearhead sales growth
Packaging innovations likely to focus on sustainability
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Home Insecticides in the Netherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Cold spring and summer in the Netherlands dampens growth
Private label performs well due to lower pricing
Products with natural ingredients become more popular

PROSPECTS AND OPPORTUNITIES

Warmer and wetter summers likely to boost growth
Innovations likely to come from larger brands
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Continued demand for sustainable options in home insecticides
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Laundry Care in the Netherlands
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2024 DEVELOPMENTS

Private label stands out in laundry care
Laundry sheets drive growth in powder detergents
Retailers trial laundry refill stations in-store

PROSPECTS AND OPPORTUNITIES

Consumers prefer low prices, but efficacy and sustainability are also key requirements
Cold wash and other energy saving features likely to proliferate

Manufacturers and retailers will trial innovations to boost value

CATEGORY INDICATORS
Table 38 - Household Possession of Washing Machines 2019-2024

CATEGORY DATA

Table 39 - Sales of Laundry Care by Category: Value 2019-2024

Table 40 - Sales of Laundry Care by Category: % Value Growth 2019-2024
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Table 52 - Forecast Sales of Laundry Care by Category: Value 2024-2029

Table 53 - Forecast Sales of Laundry Care by Category: % Value Growth 2024-2029

Folishes in the Metherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Shoe polish demand weakens amid changing lifestyles
Furniture polish sales suppressed by low furniture sales

Demand for convenience leads to buying more maintenance services

PROSPECTS AND OPPORTUNITIES
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Preference for low maintenance material to put negative pressure on growth
Consumers will shift towards buying polishes online
Specialist products likely to drive growth

CATEGORY DATA
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Surface Care in the Netherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Consumers shift to task specific cleaners
Price increases were modest in surface care

Solid performance in floor cleaners

PROSPECTS AND OPPORTUNITIES

Opportunities in home improvement stores for specialist cleaners
Sustainable products to add value and drive sales growth
Ongoing retail discounts and promotions used to drive volume growth
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Toilet Care in the Netherlands
KEY DATA FINDINGS

2024 DEVELOPMENTS

Consumers’ focus on money saving tactics creates challenges for toilet care
Sustainable products used to entice consumers

Private label will prove key for price-conscious consumers

PROSPECTS AND OPPORTUNITIES

Multi-functional toilet care products likely to drive growth
Innovation to focus on fragrance and sensory experiences

E-commerce channel will be central to future growth

CATEGORY DATA
Table 70 - Sales of Toilet Care by Category: Value 2019-2024
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Table 71 - Sales of Toilet Care by Category: % Value Growth 2019-2024

Table 72 - NBO Company Shares of Toilet Care: % Value 2020-2024

Table 73 - LBN Brand Shares of Toilet Care: % Value 2021-2024

Table 74 - Forecast Sales of Toilet Care by Category: Value 2024-2029
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/home-care-in-the-netherlands/report.
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