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EXECUTIVE SUMMARY

Consumer Health in 2025: The big picture
Key trends in 2025
Competitive landscape
Channel developments
What next for Consumer Health?

MARKET INDICATORS

Table 1 - Consumer Expenditure on Health Goods and Medical Services: Value 2020-2025
Table 2 - Life Expectancy at Birth 2020-2025

MARKET DATA

Table 3 - Sales of Consumer Health by Category: Value 2020-2025
Table 4 - Sales of Consumer Health by Category: % Value Growth 2020-2025
Table 5 - NBO Company Shares of Consumer Health: % Value 2021-2025
Table 6 - LBN Brand Shares of Consumer Health: % Value 2022-2025
Table 7 - Penetration of Private Label in Consumer Health by Category: % Value 2020-2025
Table 8 - Distribution of Consumer Health by Format: % Value 2020-2025
Table 9 - Distribution of Consumer Health by Format and Category: % Value 2025
Table 10 - Forecast Sales of Consumer Health by Category: Value 2025-2030
Table 11 - Forecast Sales of Consumer Health by Category: % Value Growth 2025-2030

APPENDIX

OTC registration and classification
Vitamins and dietary supplements registration and classification
Self-medication/self-care and preventive medicine
Switches

DISCLAIMER

DEFINITIONS

SOURCES

Summary 1 - Research Sources

KEY DATA FINDINGS

2025 DEVELOPMENTS

Pain relief demand drives retail sales of analgesics despite economic headwinds
Consumer price-sensitivity leads to downtrading
Many consumers rely on pharmacies for advice and special deals

PROSPECTS AND OPPORTUNITIES

Price-sensitivity to continue to shape demand within analgesics
Consumers to seek analgesics that target specific pain points
Widening distribution to support the development and growth of analgesics

CATEGORY DATA

Table 12 - Sales of Analgesics by Category: Value 2020-2025
Table 13 - Sales of Analgesics by Category: % Value Growth 2020-2025
Table 14 - NBO Company Shares of Analgesics: % Value 2021-2025
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Table 15 - LBN Brand Shares of Analgesics: % Value 2022-2025
Table 16 - Forecast Sales of Analgesics by Category: Value 2025-2030
Table 17 - Forecast Sales of Analgesics by Category: % Value Growth 2025-2030

KEY DATA FINDINGS

2025 DEVELOPMENTS

Affordability issues limit the demand for sleep aids
Sleep aids remains a highly fragmented category
Pharmacies offer the best availability for products in the category

PROSPECTS AND OPPORTUNITIES

Sleep aids is set to continue on a positive growth trajectory despite strong competition
CBD to continue to gain traction as an alternative to standard sleep aids
Varying approaches to limit the use of OTC sleep aids

CATEGORY DATA

Table 18 - Sales of Sleep Aids: Value 2020-2025
Table 19 - Sales of Sleep Aids: % Value Growth 2020-2025
Table 20 - NBO Company Shares of Sleep Aids: % Value 2021-2025
Table 21 - LBN Brand Shares of Sleep Aids: % Value 2022-2025
Table 22 - Forecast Sales of Sleep Aids: Value 2025-2030
Table 23 - Forecast Sales of Sleep Aids: % Value Growth 2025-2030

KEY DATA FINDINGS

2025 DEVELOPMENTS

Budget-conscious consumers choose OTC cough, cold and allergy (hay fever) remedies
Leading players face competition as consumers look for affordable and herbal/traditional options
Pharmacies leverage price promotions and loyalty programmes to win over consumers

PROSPECTS AND OPPORTUNITIES

Self-medication trend to continue while paediatric remedies are set to gain momentum
Consumer health distribution advances to widen product availability
Growing use of antihistamines/allergy remedies (systemic) as alternative sleep aids

CATEGORY DATA

Table 24 - Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: Value 2020-2025
Table 25 - Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: % Value Growth 2020-2025
Table 26 - NBO Company Shares of Cough, Cold and Allergy (Hay Fever) Remedies: % Value 2021-2025
Table 27 - LBN Brand Shares of Cough, Cold and Allergy (Hay Fever) Remedies: % Value 2022-2025
Table 28 - Forecast Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: Value 2025-2030
Table 29 - Forecast Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: % Value Growth 2025-2030

KEY DATA FINDINGS

2025 DEVELOPMENTS

Consumer self-care trend is leading to a higher demand for accessible treatments
Adco-Acyclovir benefits from a rising demand for cold sore treatments
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Easy access and widespread availability support the distribution of dermatologicals through pharmacies and supermarkets

PROSPECTS AND OPPORTUNITIES

Multipurpose products to grow in popularity for skin benefits and cost reasons
Lines between dermatologicals and dermocosmetics to continue to blur
Modernisation to increase accessibility and improve the shopping experience

CATEGORY DATA

Table 30 - Sales of Dermatologicals by Category: Value 2020-2025
Table 31 - Sales of Dermatologicals by Category: % Value Growth 2020-2025
Table 32 - NBO Company Shares of Dermatologicals: % Value 2021-2025
Table 33 - LBN Brand Shares of Dermatologicals: % Value 2022-2025
Table 34 - LBN Brand Shares of Hair Loss Treatments: % Value 2022-2025
Table 35 - Forecast Sales of Dermatologicals by Category: Value 2025-2030
Table 36 - Forecast Sales of Dermatologicals by Category: % Value Growth 2025-2030

KEY DATA FINDINGS

2025 DEVELOPMENTS

Gastrointestinal problems and growing interest in paediatric and herbal/traditional solutions push retail volume and value sales of digestive remedies
The competitive landscape remains highly fragmented
Pharmacists continue to exert a strong influence on consumers’ purchasing decisions

PROSPECTS AND OPPORTUNITIES

Health, demographic and consumer trends to increase the demand for digestive remedies
Growth potential through herbal/traditional digestive remedies as consumers adopt more holistic approaches
Hectic lifestyles provide fertile ground for unhealthy diets and the need for digestive remedies

CATEGORY DATA

Table 37 - Sales of Digestive Remedies by Category: Value 2020-2025
Table 38 - Sales of Digestive Remedies by Category: % Value Growth 2020-2025
Table 39 - NBO Company Shares of Digestive Remedies: % Value 2021-2025
Table 40 - LBN Brand Shares of Digestive Remedies: % Value 2022-2025
Table 41 - Forecast Sales of Digestive Remedies by Category: Value 2025-2030
Table 42 - Forecast Sales of Digestive Remedies by Category: % Value Growth 2025-2030

KEY DATA FINDINGS

2025 DEVELOPMENTS

Allergy eye care and standard eye care remain on an upward retail volume and value growth trajectory
Consumer brand loyalty remains an important factor in eye care
Pharmacies make it easier for consumers to access optometrist recommended products

PROSPECTS AND OPPORTUNITIES

Consumers are looking to shift to cheaper products despite robust brand loyalty
Partnerships with pharmacies and online platforms to grow visibility
Collaborations with optical goods stores to gain a competitive edge

CATEGORY DATA

Table 43 - Sales of Eye Care by Category: Value 2020-2025
Table 44 - Sales of Eye Care by Category: % Value Growth 2020-2025
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Table 45 - NBO Company Shares of Eye Care: % Value 2021-2025
Table 46 - LBN Brand Shares of Eye Care: % Value 2022-2025
Table 47 - Forecast Sales of Eye Care by Category: Value 2025-2030
Table 48 - Forecast Sales of Eye Care by Category: % Value Growth 2025-2030

KEY DATA FINDINGS

2025 DEVELOPMENTS

NRT smoking cessation aids remains a small and underdeveloped category
Nicorette continues to shape the category
Limited appeal limits brand visibility and distribution scope

PROSPECTS AND OPPORTUNITIES

High prices, limited visibility and alternatives to provide significant challenges
Lack of visibility and accessibility to limit overall reach
Alternative ways to reduce the smoking rate to hamper the use of NRT smoking cessation aids

CATEGORY INDICATORS

Table 49 - Number of Smokers by Gender 2020-2025

CATEGORY DATA

Table 50 - Sales of NRT Smoking Cessation Aids by Category: Value 2020-2025
Table 51 - Sales of NRT Smoking Cessation Aids by Category: % Value Growth 2020-2025
Table 52 - NBO Company Shares of NRT Smoking Cessation Aids: % Value 2021-2025
Table 53 - LBN Brand Shares of NRT Smoking Cessation Aids: % Value 2022-2025
Table 54 - Forecast Sales of NRT Smoking Cessation Aids by Category: Value 2025-2030
Table 55 - Forecast Sales of NRT Smoking Cessation Aids by Category: % Value Growth 2025-2030

KEY DATA FINDINGS

2025 DEVELOPMENTS

Sticking plasters/adhesive bandages maintain a household presence
Budget-conscious consumers look for lower-priced brands and private label
Ad-hoc purchasing tendency makes convenience retailing a big factor

PROSPECTS AND OPPORTUNITIES

Growing awareness of the benefits of proper wound care to push retail sales
Price-sensitivity to hamper brand loyalty and stimulate the use of price promotions
Some innovation is anticipated from the leading brands

CATEGORY DATA

Table 56 - Sales of Wound Care by Category: Value 2020-2025
Table 57 - Sales of Wound Care by Category: % Value Growth 2020-2025
Table 58 - NBO Company Shares of Wound Care: % Value 2021-2025
Table 59 - LBN Brand Shares of Wound Care: % Value 2022-2025
Table 60 - Forecast Sales of Wound Care by Category: Value 2025-2030
Table 61 - Forecast Sales of Wound Care by Category: % Value Growth 2025-2030

KEY DATA FINDINGS
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2025 DEVELOPMENTS

Sports and gym enthusiasts are the main consumers of sports nutrition
USN benefits from strong brand equity
Pharmacies leverage convenience and expertise to win over consumers

PROSPECTS AND OPPORTUNITIES

The outlook for sports nutrition is positive
Collaborations to deepen the consumer pool
Players need to respond to the growing convenience factor to cater to their target audience

CATEGORY DATA

Table 62 - Sales of Sports Nutrition by Category: Value 2020-2025
Table 63 - Sales of Sports Nutrition by Category: % Value Growth 2020-2025
Table 64 - NBO Company Shares of Sports Nutrition: % Value 2021-2025
Table 65 - LBN Brand Shares of Sports Nutrition: % Value 2022-2025
Table 66 - Forecast Sales of Sports Nutrition by Category: Value 2025-2030
Table 67 - Forecast Sales of Sports Nutrition by Category: % Value Growth 2025-2030

KEY DATA FINDINGS

2025 DEVELOPMENTS

Heightened awareness of preventative wellbeing spurs the demand for dietary supplements
Highly fragmented competitive landscape fosters room for smaller brands and private label
Pharmacies remain the preferred choice for dietary supplements as the scope of distribution expands

PROSPECTS AND OPPORTUNITIES

Dietary supplements to enjoy ongoing growth amidst a preventative health trend
Consumers require more affordable propositions
Herbal/traditional dietary supplements to benefit from the shift to natural, plant-based dietary supplements

CATEGORY DATA

Table 68 - Sales of Dietary Supplements by Category: Value 2020-2025
Table 69 - Sales of Dietary Supplements by Category: % Value Growth 2020-2025
Table 70 - Sales of Dietary Supplements by Positioning: % Value 2020-2025
Table 71 - NBO Company Shares of Dietary Supplements: % Value 2021-2025
Table 72 - LBN Brand Shares of Dietary Supplements: % Value 2022-2025
Table 73 - Forecast Sales of Dietary Supplements by Category: Value 2025-2030
Table 74 - Forecast Sales of Dietary Supplements by Category: % Value Growth 2025-2030

KEY DATA FINDINGS

2025 DEVELOPMENTS

Immune-boosting and multipurpose products gain popularity
Centrum continues to hold the top spot but private label remains popular
Pharmacies’ expansion supports the offer of and demand for vitamins

PROSPECTS AND OPPORTUNITIES

Multivitamins and vitamin C to remain in demand among local consumers
Players are expected to innovate to produce user-friendly products and formats
Push-pull effect of health and lifestyle trends
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CATEGORY DATA

Table 75 - Sales of Vitamins by Category: Value 2020-2025
Table 76 - Sales of Vitamins by Category: % Value Growth 2020-2025
Table 77 - Sales of Multivitamins by Positioning: % Value 2020-2025
Table 78 - NBO Company Shares of Vitamins: % Value 2021-2025
Table 79 - LBN Brand Shares of Vitamins: % Value 2022-2025
Table 80 - Forecast Sales of Vitamins by Category: Value 2025-2030
Table 81 - Forecast Sales of Vitamins by Category: % Value Growth 2025-2030

KEY DATA FINDINGS

2025 DEVELOPMENTS

Meal replacement and weight loss supplements shape the category but challenges remain
Limited consumer affordability reduces the incentive for players to compete aggressively
Direct selling faces increasing competition for distribution share

PROSPECTS AND OPPORTUNITIES

Busy lifestyles to foster the demand for weight management and wellbeing products
Access to alternative methods threatens weight management and wellbeing
Prescription weight loss medication is set to gain traction as an alternative

CATEGORY DATA

Table 82 - Sales of Weight Management and Wellbeing by Category: Value 2020-2025
Table 83 - Sales of Weight Management and Wellbeing by Category: % Value Growth 2020-2025
Table 84 - NBO Company Shares of Weight Management and Wellbeing: % Value 2021-2025
Table 85 - LBN Brand Shares of Weight Management and Wellbeing: % Value 2022-2025
Table 86 - Forecast Sales of Weight Management and Wellbeing by Category: Value 2025-2030
Table 87 - Forecast Sales of Weight Management and Wellbeing by Category: % Value Growth 2025-2030

KEY DATA FINDINGS

2025 DEVELOPMENTS

The growing popularity of natural products underpins the robust category performance
High fragmentation is a characteristic of herbal/traditional products in South Africa
Informal rivals to mainstream retail channels

PROSPECTS AND OPPORTUNITIES

Herbal/traditional products to continue to gain momentum although alternatives remain a threat
Brand portfolios to expand
Consumers look to perceived safer herbal options for sleep aids

CATEGORY DATA

Table 88 - Sales of Herbal/Traditional Products by Category: Value 2020-2025
Table 89 - Sales of Herbal/Traditional Products by Category: % Value Growth 2020-2025
Table 90 - NBO Company Shares of Herbal/Traditional Products: % Value 2021-2025
Table 91 - LBN Brand Shares of Herbal/Traditional Products: % Value 2022-2025
Table 92 - Forecast Sales of Herbal/Traditional Products by Category: Value 2025-2030
Table 93 - Forecast Sales of Herbal/Traditional Products by Category: % Value Growth 2025-2030
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KEY DATA FINDINGS

2025 DEVELOPMENTS

The category prospers as child healthcare remains the priority for parents
A robust competitive landscape
Consumers continue to value pharmacists’ recommendations while an omnichannel approach gains weight

PROSPECTS AND OPPORTUNITIES

Preventative health trend to foster demand for paediatric vitamins and dietary supplements
Innovation anticipated in terms of formats and flavours to easy regular consumption
Nappy (diaper) rash treatments to see the highest retail value CAGR despite a declining birth rate

CATEGORY DATA

Table 94 - Sales of Paediatric Consumer Health by Category: Value 2020-2025
Table 95 - Sales of Paediatric Consumer Health by Category: % Value Growth 2020-2025
Table 96 - NBO Company Shares of Paediatric Consumer Health: % Value 2021-2025
Table 97 - LBN Brand Shares of Paediatric Consumer Health: % Value 2022-2025
Table 98 - Forecast Sales of Paediatric Consumer Health by Category: Value 2025-2030
Table 99 - Forecast Sales of Paediatric Consumer Health by Category: % Value Growth 2025-2030

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/consumer-health-in-south-africa/report.


