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Analgesics in Finland
KEY DATA FINDINGS

2024 DEVELOPMENTS

Value sales decline for analgesics
Topical analgesics sees growth rise, while Orion Oyi maintains overall leadership
Paediatric analgesics continues to expand from a small base

PROSPECTS AND OPPORTUNITIES

Analgesics faces disappointing forecast period
Innovation to drive unit price growth
Smaller segments set to perform well

CATEGORY DATA

Table 12 - Sales of Analgesics by Category: Value 2019-2024
Table 13 - Sales of Analgesics by Category: % Value Growth 2019-2024
Table 14 - NBO Company Shares of Analgesics: % Value 2020-2024
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Table 15 - LBN Brand Shares of Analgesics: % Value 2021-2024
Table 16 - Forecast Sales of Analgesics by Category: Value 2024-2029
Table 17 - Forecast Sales of Analgesics by Category: % Value Growth 2024-2029

Sleep Aids in Finland
KEY DATA FINDINGS

2024 DEVELOPMENTS

Sleep aids see continued growth in 2024
Competition remains intense
Melatonin-based products become more prevalent

PROSPECTS AND OPPORTUNITIES

Sales set to slow down as competition intensifies
Melatonin and combination products will gather ground
Herbal variants likely to outpace standard alternatives

CATEGORY DATA

Table 18 - Sales of Sleep Aids: Value 2019-2024

Table 19 - Sales of Sleep Aids: % Value Growth 2019-2024

Table 20 - NBO Company Shares of Sleep Aids: % Value 2020-2024
Table 21 - LBN Brand Shares of Sleep Aids: % Value 2021-2024
Table 22 - Forecast Sales of Sleep Aids: Value 2024-2029

Table 23 - Forecast Sales of Sleep Aids: % Value Growth 2024-2029

Cough, Cold and Allergy {Hay Fever) Remedies in Finland
KEY DATA FINDINGS

2024 DEVELOPMENTS

Current value drops in 2024
Allergy care records positive growth, and Cloetta Suomi maintains leadership
Nasal sprays benefits from increased innovation

PROSPECTS AND OPPORTUNITIES

Moderate growth predicted for overall category
Combination products set to rise fastest
Rapid rises for nasal sprays and pharyngeal preparations

CATEGORY DATA

Table 24 - Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: Value 2019-2024

Table 25 - Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: % Value Growth 2019-2024

Table 26 - NBO Company Shares of Cough, Cold and Allergy (Hay Fever) Remedies: % Value 2020-2024

Table 27 - LBN Brand Shares of Cough, Cold and Allergy (Hay Fever) Remedies: % Value 2021-2024

Table 28 - Forecast Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: Value 2024-2029

Table 29 - Forecast Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: % Value Growth 2024-2029

Dermatologicals in Finland
KEY DATA FINDINGS

2024 DEVELOPMENTS

Scabies and new launches support growth in 2024
Bayer and Orion maintain leadership
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Hair loss treatments sees improvement while nappy/rash treatments falls

PROSPECTS AND OPPORTUNITIES

Overall category set to expand slightly in terms of value sales
Antiparasitics and medicated shampoos anticipated to do well

Nappy(diaper) rash treatments will remain in decline

CATEGORY DATA

Table 30 - Sales of Dermatologicals by Category: Value 2019-2024

Table 31 - Sales of Dermatologicals by Category: % Value Growth 2019-2024

Table 32 - NBO Company Shares of Dermatologicals: % Value 2020-2024

Table 33 - LBN Brand Shares of Dermatologicals: % Value 2021-2024

Table 34 - LBN Brand Shares of Hair Loss Treatments: % Value 2021-2024

Table 35 - Forecast Sales of Dermatologicals by Category: Value 2024-2029

Table 36 - Forecast Sales of Dermatologicals by Category: % Value Growth 2024-2029

Digestive Remedies in Finland
KEY DATA FINDINGS

2024 DEVELOPMENTS

Digestive remedies posts solid growth in 2024
Orion maintains overall category leadership
Digestive enzymes among strongest segments

PROSPECTS AND OPPORTUNITIES

Digestive remedies set to remain on positive growth trajectory
IBS treatments to rise rapidly as convenience trend accelerates
Solid growth predicted for digestive enzymes and H2 blockers

CATEGORY DATA

Table 37 - Sales of Digestive Remedies by Category: Value 2019-2024

Table 38 - Sales of Digestive Remedies by Category: % Value Growth 2019-2024

Table 39 - NBO Company Shares of Digestive Remedies: % Value 2020-2024

Table 40 - LBN Brand Shares of Digestive Remedies: % Value 2021-2024

Table 41 - Forecast Sales of Digestive Remedies by Category: Value 2024-2029

Table 42 - Forecast Sales of Digestive Remedies by Category: % Value Growth 2024-2029

Eve Care in Finland
KEY DATA FINDINGS

2024 DEVELOPMENTS

Eye care sees positive growth in 2024
Bayer remains overall category leader
Allergy eye care goes from strength to strength

PROSPECTS AND OPPORTUNITIES

Continued though slowing growth forecast for eye care
Greater investment in innovation expected to cater to evolving demand
Allergy eye care still holds potential for substantial expansion, while ageing population supports sales in standard eye care

CATEGORY DATA

Table 43 - Sales of Eye Care by Category: Value 2019-2024
Table 44 - Sales of Eye Care by Category: % Value Growth 2019-2024
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Table 45 - NBO Company Shares of Eye Care: % Value 2020-2024

Table 46 - LBN Brand Shares of Eye Care: % Value 2021-2024

Table 47 - Forecast Sales of Eye Care by Category: Value 2024-2029

Table 48 - Forecast Sales of Eye Care by Category: % Value Growth 2024-2029

MRT Smoking Cessation Aids in Finland
KEY DATA FINDINGS

2024 DEVELOPMENTS

Sales slump as new regulations take effect
Highly consolidated competitive landscape
NRT sprays continues to rise in 2024, while Zonnic loses ground

PROSPECTS AND OPPORTUNITIES

Sales set to fall further during forecast period
Stricter regulations anticipated
Little room for value growth

CATEGORY INDICATORS
Table 49 - Number of Smokers by Gender 2019-2024

CATEGORY DATA

Table 50 - Sales of NRT Smoking Cessation Aids by Category: Value 2019-2024

Table 51 - Sales of NRT Smoking Cessation Aids by Category: % Value Growth 2019-2024

Table 52 - NBO Company Shares of NRT Smoking Cessation Aids: % Value 2020-2024

Table 53 - LBN Brand Shares of NRT Smoking Cessation Aids: % Value 2021-2024

Table 54 - Forecast Sales of NRT Smoking Cessation Aids by Category: Value 2024-2029

Table 55 - Forecast Sales of NRT Smoking Cessation Aids by Category: % Value Growth 2024-2029

Wound Care in Finland
KEY DATA FINDINGS

2024 DEVELOPMENTS

Value sales rise but growth is dampened by cost-consciousness
Orkla stays ahead, with players staying focused on innovation
Private label expands as consumers seek out value

PROSPECTS AND OPPORTUNITIES

Wound care to see strong growth
Private label sales will remain supported by consumers’ economic caution and rising trust
Value-added offerings set to become more prevalent

CATEGORY DATA

Table 56 - Sales of Wound Care by Category: Value 2019-2024

Table 57 - Sales of Wound Care by Category: % Value Growth 2019-2024

Table 58 - NBO Company Shares of Wound Care: % Value 2020-2024

Table 59 - LBN Brand Shares of Wound Care: % Value 2021-2024

Table 60 - Forecast Sales of Wound Care by Category: Value 2024-2029

Table 61 - Forecast Sales of Wound Care by Category: % Value Growth 2024-2029

Sports Nutrition in Finland

KEY DATA FINDINGS
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2024 DEVELOPMENTS

Sports nutrition forges ahead in 2024
Leader foods leads sports nutrition, followed by Celsius Finland
Sports non-protein products leads category growth, with candy format attracting attention

PROSPECTS AND OPPORTUNITIES

Sports nutrition faces bright future
Non-protein variants to see fastest growth

Sports RTD will rise strongly, while more products for those on the go will enter the overall category

CATEGORY DATA

Table 62 - Sales of Sports Nutrition by Category: Value 2019-2024

Table 63 - Sales of Sports Nutrition by Category: % Value Growth 2019-2024

Table 64 - NBO Company Shares of Sports Nutrition: % Value 2020-2024

Table 65 - LBN Brand Shares of Sports Nutrition: % Value 2021-2024

Table 66 - Forecast Sales of Sports Nutrition by Category: Value 2024-2029

Table 67 - Forecast Sales of Sports Nutrition by Category: % Value Growth 2024-2029

Dietary Supplements in Finland
KEY DATA FINDINGS

2024 DEVELOPMENTS

Current value sales rise in 2024

Fragmentation persists, while consumers seek out solutions to tackle high stress and low energy

Probiotics on the rise, while brain- and memory-targeted offerings see increased innovation

PROSPECTS AND OPPORTUNITIES

Value sales set to rise for dietary supplements
Probiotics will continue to expand

Mineral supplements to benefit from iron’s popularity as convenience trend impacts format development

CATEGORY DATA

Table 68 - Sales of Dietary Supplements by Category: Value 2019-2024

Table 69 - Sales of Dietary Supplements by Category: % Value Growth 2019-2024

Table 70 - Sales of Dietary Supplements by Positioning: % Value 2019-2024

Table 71 - NBO Company Shares of Dietary Supplements: % Value 2020-2024

Table 72 - LBN Brand Shares of Dietary Supplements: % Value 2021-2024

Table 73 - Forecast Sales of Dietary Supplements by Category: Value 2024-2029

Table 74 - Forecast Sales of Dietary Supplements by Category: % Value Growth 2024-2029

Yitarmins in Finland
KEY DATA FINDINGS

2024 DEVELOPMENTS

Stagnant stales for vitamins in 2024

Orkla remains in the lead, followed by Orion, while multivitamins remains diverse
Innovation in terms of combination products and updated formats

PROSPECTS AND OPPORTUNITIES

Growth hampered by maturity
New recommendations may impact development, as other single vitamins strengthens
Fragmentation will increase and demand or value-added options will rise
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CATEGORY DATA

Table 75 - Sales of Vitamins by Category: Value 2019-2024

Table 76 - Sales of Vitamins by Category: % Value Growth 2019-2024

Table 77 - Sales of Multivitamins by Positioning: % Value 2019-2024

Table 78 - NBO Company Shares of Vitamins: % Value 2020-2024

Table 79 - LBN Brand Shares of Vitamins: % Value 2021-2024

Table 80 - Forecast Sales of Vitamins by Category: Value 2024-2029

Table 81 - Forecast Sales of Vitamins by Category: % Value Growth 2024-2029

Weight Management and Wellbeing in Finland
KEY DATA FINDINGS

2024 DEVELOPMENTS

Category decline persists in 2024
Nutricia and Nutrilett head up brands
Decline driven by waning consumer interest

PROSPECTS AND OPPORTUNITIES

Category faces continued struggle ahead
Competition from other categories will have further hamper growth
Stagnation for small segments suffering lack of development

CATEGORY DATA

Table 82 - Sales of Weight Management and Wellbeing by Category: Value 2019-2024

Table 83 - Sales of Weight Management and Wellbeing by Category: % Value Growth 2019-2024

Table 84 - NBO Company Shares of Weight Management and Wellbeing: % Value 2020-2024

Table 85 - LBN Brand Shares of Weight Management and Wellbeing: % Value 2021-2024

Table 86 - Forecast Sales of Weight Management and Wellbeing by Category: Value 2024-2029

Table 87 - Forecast Sales of Weight Management and Wellbeing by Category: % Value Growth 2024-2029

HerbalTraditional Products in Finland
KEY DATA FINDINGS

2024 DEVELOPMENTS

Natural trend supports category growth in 2024
Cloetta Suomi leads highly fragmented competitive landscape
Topical analgesics and sleep aids benefit from rising consumer interest

PROSPECTS AND OPPORTUNITIES

Herbal/traditional products to maintain positive growth
Rising sales for topical analgesics and stress relievers
Sleep aids holds potential for further expansion

CATEGORY DATA

Table 88 - Sales of Herbal/Traditional Products by Category: Value 2019-2024

Table 89 - Sales of Herbal/Traditional Products by Category: % Value Growth 2019-2024

Table 90 - NBO Company Shares of Herbal/Traditional Products: % Value 2020-2024

Table 91 - LBN Brand Shares of Herbal/Traditional Products: % Value 2021-2024

Table 92 - Forecast Sales of Herbal/Traditional Products by Category: Value 2024-2029

Table 93 - Forecast Sales of Herbal/Traditional Products by Category: % Value Growth 2024-2029

Paediatric Consumer Health in Finland
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Robust growth driven by immature subcategories
GSK Consumer Healthcare maintains overall leadership in 2024

Solid growth seen in several segments

PROSPECTS AND OPPORTUNITIES

Growth will remain positive but hampered by negative birth rates
Vitamins and dietary supplements among fastest risers
While nappy (diaper) rash treatments will fall, overall category holds potential for expansion

CATEGORY DATA

Table 94 - Sales of Paediatric Consumer Health by Category: Value 2019-2024

Table 95 - Sales of Paediatric Consumer Health by Category: % Value Growth 2019-2024

Table 96 - NBO Company Shares of Paediatric Consumer Health: % Value 2020-2024

Table 97 - LBN Brand Shares of Paediatric Consumer Health: % Value 2021-2024

Table 98 - Forecast Sales of Paediatric Consumer Health by Category: Value 2024-2029

Table 99 - Forecast Sales of Paediatric Consumer Health by Category: % Value Growth 2024-2029

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/consumer-health-in-finland/report.
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