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Tissue and Hygiene in Uruguay
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DISCLAIMER

SOURCES

Summary 1 - Research Sources

Awray-From-Home Tissue and Hygiene in Uruguay
KEY DATA FINDINGS

2024 DEVELOPMENTS

Moderate growth supported by paper towels
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Retail Adult Incontinence in Uruguay
KEY DATA FINDINGS

2024 DEVELOPMENTS

Multiple factors support growth
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Small local grocers benefit from reduction in cross-border shopping
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Positive outlook over forecast period
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Innovation focuses on light incontinence
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Nappies/Diapers/Pants in Uruguay
KEY DATA FINDINGS

2024 DEVELOPMENTS

Surprising uptick in sales
Softys holds on to commanding lead
Nursery shops key retailer
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tenstrual Care in Uruguay
KEY DATA FINDINGS

2024 DEVELOPMENTS

Improved economy and significant reduction in cross-border shopping benefit menstrual care
Softys holds on to narrow lead
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Small local grocers benefit from reduced cross-border shopping

PROSPECTS AND OPPORTUNITIES

Positive outlook over forecast period
Healthy growth in e-commerce
Menstrual care alternatives see value growth
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Wipes in Uruguay
KEY DATA FINDINGS

2024 DEVELOPMENTS

Reduced cross-border shopping gives boost to wipes
BabySec strengthens its leadership
Small local grocers in particular benefit from reduction in cross-border shopping

PROSPECTS AND OPPORTUNITIES

Mixed picture for wipes over forecast period
Continuing growth in e-commerce
Low price key driver of value sales
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Retail Tissue in Uruguay
KEY DATA FINDINGS

2024 DEVELOPMENTS

Informal sales of low-priced Brazilian brands has negative effect on retail tissue
Softys dominates all retail tissue
High penetration in supermarkets and small local grocers

PROSPECTS AND OPPORTUNITIES

Modest constant value and volume growth over forecast period
Hypermarkets and e-commerce set to increase value share over forecast period
Increasing competition for Softys
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Table 52 - LBN Brand Shares of Retail Tissue: % Value 2021-2024
Table 53 - Forecast Retail Sales of Tissue by Category: Value 2024-2029
Table 54 - Forecast Retail Sales of Tissue by Category: % Value Growth 2024-2029

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/tissue-and-hygiene-in-uruguay/report.
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