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Tissue and Hygiene in Mew Zealand

EXECUTIVE SUMMARY

Woolworths and Foodstuffs Drive Value Shift as Shoppers Prioritise Essentials
KEY DATA INSIGHTS

KEY INDUSTRY TRENDS
Chart 1 - Key Industry Trends for Tissue and Hygiene

INDUSTRY PERFORMANCE

Woolworths and Foodstuffs Drive Value Shift as Shoppers Prioritise Essentials
Chart 2 - Private Label Ranges Help Customers Through Cost of Living Challenge
Sorbent Leverages Premium Innovation to Sustain Value Despite Trading Down
Chart 3 - Sorbent Luxe & Large Premium 3-Ply Toilet Tissue

Essity’'S Geothermal-Powered Production Secures Eco-Conscious Loyalty

Chart 4 - Value Sales 2020-2030

Chart 5 - Value Sales by Category 2025

WHAT'S NEXT?

Private Label to Gain Volume Share as Value-Conscious Shoppers Drive Polarisation
Domestic Producers Will Gain Advantage as Sustainability Becomes Non-Negotiable
Chart 6 - Analyst Insight for Tissue and Hygiene

Ageing Population to Accelerate Growth in Adult Incontinence and Lifestyle Hygiene
Chart 7 - Forecast Value Sales 2020-2030

Chart 8 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Private Label Gains Erode Leaders’ Share as Affordability Drives Loyalty Shifts
Chart 9 - Company Shares 2025
Chart 10 - Brand Shares 2025

CHANNELS

Supermarkets Strengthen Hold as Shoppers Seek Weekly Convenience
Retail E-Commerce Captures Loyalty with Bulk and Privacy-Focused Offers
Chart 11 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 12 - Economic Context for Tissue and Hygiene
Chart 13 - Real Gdp Growth 2020-2030
Chart 14 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 15 - Consumer Context for Tissue and Hygiene
Chart 16 - Population 2020-2030

Chart 17 - Consumer Expenditure 2020-2030

Chart 18 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Away-From-Home Tissue and Hygiene in New Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS
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Essity Leverages Geothermal Energy to Accelerate Eco-Led Gains

KEY INDUSTRY TRENDS

Chart 19 - Key Industry Trends for Away-From-Home Tissue and Hygiene

INDUSTRY PERFORMANCE

Essity Leverages Geothermal Energy to Accelerate Eco-Led Gains

Away-From-Home Hygiene Drives Value While Away-From-Home Hygiene Experiences Dynamic Growth
Private Label Gains Traction as Affordability Shapes Purchasing Decisions

Chart 20 - Value Sales 2020-2030

Chart 21 - Value Sales by Category 2025

WHAT'S NEXT?

Corporate Buyers to Prioritise Local, Sustainable Supply to Meet New Reporting Norms
Bulk Paper Solutions and Contract Supply Reinforce Dominance in High-Traffic Venues
Touchless Dispensers to Help Drive Technological Efficiency

Chart 22 - Forecast Value Sales 2020-2030

Chart 23 - Forecast Value Sales by Category 2025-2030

CHANNELS

Essity Strengthens Business Wins through Sustainability and Trust
E-Commerce Remains Marginal as Institutional Buyers Prioritise Direct Supply
Chart 24 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 25 - Economic Context for Away-From-Home Tissue and Hygiene
Chart 26 - Real Gdp Growth 2020-2030
Chart 27 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 28 - Consumer Context for Away-From-Home Tissue and Hygiene
Chart 29 - Population 2020-2030

Chart 30 - Consumer Expenditure 2020-2030

Chart 31 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Retail Adult Incontinence in New Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS
Contiflow'S Reusable Trial Sets Affordability and Sustainability Agenda

KEY INDUSTRY TRENDS

Chart 32 - Key Industry Trends for Retail Adult Incontinence

INDUSTRY PERFORMANCE

Contiflow'S Reusable Trial Sets Affordability and Sustainability Agenda
Chart 33 - Contiflow's 2025 Reusable Incontinence Pilot Targets Long- Term Affordability
Light Adult Incontinence Dominates, but Moderate/Heavy Drives Growth
Continence Nz Drives Awareness as Ageing Fuels Product Demand
Chart 34 - Continence NZ's 2025 Awareness Push Highlights Growing Need Among Ageing New Zealanders
Chart 35 - Value Sales 2020-2030
Chart 36 - Volume Sales 2020-2030
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Chart 37 - Value Sales by Category 2025

WHAT'S NEXT?

Light Solutions Set to Maintain Lead as Comfort and Dignity Reshape Preferences
Eco-Friendly Solutions and E-Commerce Will Reshape Business Strategies

Chart 38 - Analyst Insight for Retail Adult Incontinence

Chart 39 - Forecast Value Sales 2020-2030

Chart 40 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Essity and Kimberly-Clark Reinforce Dominance through Trust and Innovation
Reusable Innovations and Niche Brands Create New Growth Avenues

Chart 41 - Company Shares 2025

Chart 42 - Brand Shares 2025

CHANNELS

Supermarkets Dominate with Convenience

Online Subscriptions and Specialist Platforms Reshape Shopping Habits
Collaborations Help Drive Innovation with Education and Workplace Solutions
Chart 43 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 44 - Economic Context for Retail Adult Incontinence
Chart 45 - Real Gdp Growth 2020-2030
Chart 46 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 47 - Consumer Context for Retail Adult Incontinence
Chart 48 - Population 2020-2030

Chart 49 - Consumer Expenditure 2020-2030

Chart 50 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Nappies/Diapers/Pants in New Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Kiddicare Gains Traction as Value Formats Outpace Premium Rivals

KEY INDUSTRY TRENDS
Chart 51 - Key Industry Trends for Nappies/Diapers/Pants

INDUSTRY PERFORMANCE

Kiddicare Gains Traction as Value Formats Outpace Premium Rivals

Chart 52 - Value Nappies Gain Momentum as Families Prioritise Affordability

Little Genie Drives Eco-Friendly Innovation to Meet Rising Demand

Chart 53 - Little Genie Expands Biodegradable Nappy Line with Compostable Packaging
Rascal & Friends Captures Digital Shoppers with Online-First Strategy

Chart 54 - Value Sales 2020-2030

Chart 55 - Volume Sales 2020-2030

Chart 56 - Value Sales by Category 2025

WHAT'S NEXT?
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E-Commerce Platforms Reshape Nappy Purchasing as Parents Seek Convenience and Value
Eco-Friendly Innovations to Challenge Established Brands as Sustainability Becomes Mainstream
Disposable Pants to Outpace Nappies/Diapers as Demand for Convenience Drives Growth

Chart 57 - Analyst Insight for Nappies/Diapers/Pants

Chart 58 - Forecast Value Sales 2020-2030

Chart 59 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Rascals International Leverages Digital Channels to Narrow the Gap with Kimberly-Clark's Huggies
Chart 60 - Company Shares 2025
Chart 61 - Brand Shares 2025

CHANNELS

Supermarkets Retain Bulk Buyers as E-Commerce Accelerates Premium Shift
Online Platforms Reshape Value and Premium Shopping Habits
Chart 62 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 63 - Economic Context for Nappies/Diapers/Pants
Chart 64 - Real Gdp Growth 2020-2030
Chart 65 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 66 - Consumer Context for Nappies/Diapers/Pants
Chart 67 - Population 2020-2030

Chart 68 - Consumer Expenditure 2020-2030

Chart 69 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

tMenstrual Care in New Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Woolworths and Local Brands Address Affordability to Boost Product Access

KEY INDUSTRY TRENDS
Chart 70 - Key Industry Trends for Menstrual Care

INDUSTRY PERFORMANCE

Woolworths and Local Brands Address Affordability to Boost Product Access

Stayfree Expands Ultra-Thin Pads to Capture Comfort-Driven Spending

Chart 71 - Premiumisation in Menstrual Care as Consumers Trade Up for Comfort and Absorbency
Natracare and Ruby Cup Lead the Shift Towards Eco-Conscious Solutions

Chart 72 - Eco-Conscious Products Drive Purchase Decisions

Chart 73 - Value Sales 2020-2030

Chart 74 - Volume Sales 2020-2030

Chart 75 - Value Sales by Category 2025

WHAT'S NEXT?

Sustainable Brands Win Loyalty as Eco-Conscious Values Reshape Demand

Towels to Maintain Lead as Comfort-Focused Innovation Outpaces Rivals

Digital Convenience and Premiumisation Reshape How Consumers Buy and Brands Compete
Chart 76 - Analyst Insight for Menstrual Care
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Chart 77 - Forecast Value Sales 2020-2030
Chart 78 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Asaleo Care and Johnson & Johnson Defend Lead as Sustainable Challengers Gain Ground
Chart 79 - Company Shares 2025
Chart 80 - Brand Shares 2025

CHANNELS

Supermarkets Maintain Lead as Offline Dominates
Awwa and Modibodi Disrupt with Sustainability and Digital Reach
Chart 81 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 82 - Economic Context for Menstrual Care
Chart 83 - Real Gdp Growth 2020-2030
Chart 84 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 85 - Consumer Context for Menstrual Care
Chart 86 - Population 2020-2030

Chart 87 - Consumer Expenditure 2020-2030
Chart 88 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Wipesin New Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Premium Brands and Eco Ranges Capture Value as Spending Shifts Online

KEY INDUSTRY TRENDS
Chart 89 - Key Industry Trends for Wipes

INDUSTRY PERFORMANCE

Premium Brands and Eco Ranges Capture Value as Spending Shifts Online

Chart 90 - Dettol Wipes Lead Convenience Trend with Portable, Multi-Purpose Hygiene Solutions
Personal Wipes Outpace Household Wipes as Premium and Natural Claims Boost Sales

Silk and Earthsmart Drive Sustainability as Flushable Wipes Gain Sewer Approval

Chart 91 - EarthSmart Eco Wipes Leverage Natural Premium Demand

Chart 92 - Value Sales 2020-2030

Chart 93 - Value Sales by Category 2025

WHAT'S NEXT?

Eco Innovations and Flushability Standards to Push Brands to Reformulate
Multi-Purpose and Portable Formats Will Encourage Repeat Purchases and Trading up
Chart 94 - Analyst Insight for Wipes

E-Commerce and Premiumisation Expand Reach and Drive Value Growth

Chart 95 - Forecast Value Sales 2020-2030

Chart 96 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Kimberly-Clark Sustains Lead as Eco Challengers Gain Niche Traction
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Chart 97 - Company Shares 2025
Chart 98 - Brand Shares 2025

CHANNELS

Supermarkets Retain Dominance through Convenience
Eco Brands Expand Reach through Online Platforms
Chart 99 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 100 - Economic Context for Wipes
Chart 101 - Real Gdp Growth 2020-2030
Chart 102 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 103 - Consumer Context for Wipes
Chart 104 - Population 2020-2030

Chart 105 - Consumer Expenditure 2020-2030
Chart 106 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Retail Tissue in New Zealand
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Sorbent Broadens Affordable Tissue Choices as Shoppers Balance Value and Sustainability

KEY INDUSTRY TRENDS
Chart 107 - Key Industry Trends for Retail Tissue

INDUSTRY PERFORMANCE

Sorbent Broadens Affordable Tissue Choices as Shoppers Balance Value and Sustainability

Chart 108 - Sorbent Strengthens Market with Affordable, Locally Made Tissue Across Multiple Price
Essity Reduces Emissions with Geothermal-Powered Production, Boosting Lower-Carbon Tissue Supply
Digital-First Strategies and Subscriptions Transform Shopper Convenience and Loyalty

Chart 109 - Value Sales 2020-2030

Chart 110 - Volume Sales 2020-2030

Chart 111 - Value Sales by Category 2025

WHAT'S NEXT?

Value-Conscious Purchasing and Tiered Portfolios to Drive Steady Growth

Chart 112 - Analyst Insight for Retail Tissue

Sustainable Innovation and Digital Convenience Reshape Shopper Loyalty and Product Choice
Chart 113 - Forecast Value Sales 2020-2030

Chart 114 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Asaleo Care Leverages Brand Strength to Retain Shopper Loyalty
Chart 115 - Company Shares 2025
Chart 116 - Brand Shares 2025

CHANNELS

Supermarkets Retain Dominance as E-Commerce Accelerates Bulk Sales
Essity’S Cultural Collaboration Boosts Brand Appeal and Loyalty
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Chart 117 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 118 - Economic Context for Retail Tissue
Chart 119 - Real Gdp Growth 2020-2030
Chart 120 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 121 - Consumer Context for Retail Tissue
Chart 122 - Population 2020-2030

Chart 123 - Consumer Expenditure 2020-2030
Chart 124 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/tissue-and-hygiene-in-new-zealand/report.
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