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Jewellery in Sweden - Category analysis
KEY DATA FINDINGS

2025 DEVELOPMENTS

Quality and sustainability drive Swedish jewellery’s performance
Chart 1 - Key Trends 2025

INDUSTRY PERFORMANCE

Growing polarisation and modest growth as wedding figures flatten in Sweden

Chart 2 - Edblad’s 2025 Summer Collection Targets Bold, Statement Styles Beyond the Basics

Fine jewellery outperforms with sustainable alternatives

Chart 3 - Schalins Launches North Collection of LGD Engagement and Wedding Rings
Retail innovation responds to changing consumer behaviour

Chart 4 - Efva Attling Offers Rent a Ring to Proposal Service in Stockholm

WHAT'S NEXT?

Affordable premium brands and sustainability will drive continued growth
Lab-grown diamonds set to gain mainstream acceptance

E-commerce and digital strategies expected to enhance competitive edge
Chart 5 - Analyst Insight

COMPETITIVE LANDSCAPE

Domestic players dominate jewellery landscape

CHANNELS

Offline retail remains dominant in jewellery distribution
Retail e-commerce drives growth in jewellery sales
Omnichannel strategies shape jewellery retail

COUNTRY REPORTS DISCLAIMER

Personal Accessories in Sweden - Industry Overview

EXECUTIVE SUMMARY

Lifestyle shifts and recovery in travel help drive positive current value growth

KEY DATA FINDINGS

Chart 6 - Key Trends 2025
Chart 7 - Analyst Insight

INDUSTRY PERFORMANCE

Travel recovery helps drive personal accessories growth

Watches most dynamic, bags and luggage also seeing strong growth
Chart 8 - Apple Launches Watch Series 11 in Sweden

Affordable luxury resale gains traction in Stockholm

Chart 9 - Affordable Luxury and A Retro Tale Lead in High-End Bag Resale Across Stockholm

WHAT'S NEXT?

Luxury resale gains traction among younger consumers
Connected watches drive growth with health and wellness focus
Sustainability and technology integration shape future trends
COMPETITIVE LANDSCAPE

Fragmented market with polarisation between luxury and budget segments
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Chart 10 - Edblad’s 2025 Summer Collection Targets Bold, Statement Styles Beyond the Basics
No significant mergers or acquisitions in 2025

Market polarisation deepens, favouring budget and luxury

CHANNELS

In-store retail leads distribution with strong specialist chains
E-commerce grows with rise of resale and omnichannel retail
Online resale platforms capitalise on demand for luxury goods

ECONOMIC CONTEXT

Chart 11 - Real GDP Growth and Inflation 2020-2030
Chart 12 - PEST Analysis in Sweden 2025

CONSUMER CONTEXT

Chart 13 - Key Insights on Consumers in Sweden 2025
Chart 14 - Consumer Landscape in Sweden 2025

COUNTRY REPORTS DISCLAIMER

SOURCES

Summary 1 - Research Sources

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/jewellery-in-sweden/report.
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