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Tissue and Hygiene in Finland
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INDUSTRY PERFORMANCE

S Group and Kesko Drive Private Label Resilience through Pricing

Chart 2 - Finnish Retailers Reinforced Private Label Wipes through Pricing and Promotions in 2025

Household Demand Drives Retail Tissue in Finland

Sustainability-Led Premiumisation Reshapes Wipes and Nappies/Diapers
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Clean Innovation Sets Naty Ab Apart in Baby Care
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Chart 5 - Value Sales 2020-2030
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WHAT'S NEXT?
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Chart 8 - Forecast Value Sales 2020-2030

Chart 9 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Essity Ab Defends Leadership as Private Label Intensifies Competition
Chart 10 - Company Shares 2025

Chart 11 - Brand Shares 2025

CHANNELS

Supermarkets and Hypermarkets Retain Shopper Loyalty through Reliability
Chart 12 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 13 - Economic Context for Menstrual Care
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CONSUMER CONTEXT
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COUNTRY REPORTS DISCLAIMER
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Essity Boosts Sustainable Procurement by Delivering Transparent Data Tools

KEY INDUSTRY TRENDS
Chart 20 - Key Industry Trends Away-from-Home

INDUSTRY PERFORMANCE

Essity Boosts Sustainable Procurement by Delivering Transparent Data Tools

Tork Sets the Standard for Transparency

Chart 21 - Tork Launches "Focus4Sustainability" Platform to Support Greener AFH Hygiene Decisions
Tork and Tena Lead with Solutions for Efficiency and Sustainability

Chart 22 - Tena Proskin Flex Improves Ease of Use and Efficiency in Professional Incontinence Care
Chart 23 - Value Sales 2020-2030

Chart 24 - Value Sales by Category 2025

WHAT'S NEXT?

Professional Buyers Will Reinforce Supplier Stability as Healthcare Drives Demand
Structurally Ageing Population Set to Drive Away-From-Home Hygiene Growth
Chart 25 - Forecast Value Sales 2020-2030

Chart 26 - Forecast Value Sales by Category 2025-2030

CHANNELS

Hospitals Reinforce Leadership as Institutional Demand Persists
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ECONOMIC CONTEXT
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Chart 29 - Real Gdp Growth 2020-2030
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CONSUMER CONTEXT
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COUNTRY REPORTS DISCLAIMER

Retail Adult Incontinence in Finland
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Essity Ab Leverages Premium Innovation to Sustain Value Growth

KEY INDUSTRY TRENDS

Chart 35 - Key Industry Trends for Retail Adult Incontinence

INDUSTRY PERFORMANCE

Essity Ab Leverages Premium Innovation to Sustain Value Growth
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Older Adults Drive Light Incontinence Sales as Everyday Needs Persist
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Chart 40 - Value Sales by Category 2025

WHAT'S NEXT?

Supermarkets and E-Commerce to Expand Reach as Older Adults Shop Independently
Chart 41 - Analyst Insight for Retail Adult Incontinence

Discreet Design and Branding Will Win as Stigma Fades among Active Users

Chart 42 - Forecast Value Sales 2020-2030

Chart 43 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Essity Reinforces Brand Trust to Sustain Dominant Position
Chart 44 - Company Shares 2025
Chart 45 - Brand Shares 2025

CHANNELS

Hypermarkets and Supermarkets Consolidate Leadership through Convenience and Assortment
Retail E-Commerce Attracts Repeat Buyers with Privacy and Delivery

Chart 46 - Retail Channels 2020-2025

ECONOMIC CONTEXT
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Chart 49 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 50 - Consumer Context for Retail Adult Incontinence
Chart 51 - Population 2020-2030

Chart 52 - Consumer Expenditure 2020-2030

Chart 53 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Nappies/Diapers/Pants in Finland
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Libero Secures Value Growth with Premium-Focused Upgrades

KEY INDUSTRY TRENDS
Chart 54 - Key Industry Trends for Nappies/Diapers/Pants

INDUSTRY PERFORMANCE

Libero Secures Value Growth with Premium-Focused Upgrades
Chart 55 - Libero Upgrades Comfort-Focused Diapers to Reinforce Premium Positioning in Finland
Disposable Pants Drive Growth as Nappies Volumes Decline

Chart 56 - Moomin Baby Celebrated 80 Years of Moomins with a Limited-Edition Diaper Campaign in Finland
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Chart 58 - Volume Sales 2020-2030
Chart 59 - Value Sales by Category 2025

WHAT'S NEXT?

Premium Upgrades and Functional Innovation Will Sustain Brand Loyalty
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Chart 61 - Forecast Value Sales 2020-2030
Chart 62 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Essity Ab and Procter & Gamble Finland Oy Sustain Lead as Cautious Consumers Favour Established Brands
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Hypermarkets and Supermarkets Maintain Dominance as Families Prioritise Convenience and Variety
E-Commerce Growth Driven by Affordability and Convenience
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ECONOMIC CONTEXT
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Chart 68 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 69 - Consumer Context for Nappies/Diapers/Pants
Chart 70 - Population 2020-2030

Chart 71 - Consumer Expenditure 2020-2030

Chart 72 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

tMenstrual Care in Finland
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Libresse Elevates Reusable Options as Consumers Trade up for Comfort

KEY INDUSTRY TRENDS
Chart 73 - Key Industry Trends for Menstrual Care

INDUSTRY PERFORMANCE

Libresse Elevates Reusable Options as Consumers Trade up for Comfort
Pantyliners Remain the Everyday Choice as Functional Upgrades Gain Traction
Chart 74 - Naty Relaunches Menstrual Care with Functional Upgrades

Chart 75 - Value Sales 2020-2030

Chart 76 - Volume Sales 2020-2030

Chart 77 - Value Sales by Category 2025

WHAT'S NEXT?

Younger and Urban Consumers Set to Accelerate Shift to Reusable Routines
Pantyliners to Sustain Daily Relevance While Absorbent Underwear Outpaces Growth
Chart 78 - Forecast Value Sales 2020-2030

Chart 79 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE
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CHANNELS

Hypermarkets and Supermarkets Drive Routine Purchasing and Value Growth
Retail E-Commerce Accelerates but Remains a Secondary Choice
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ECONOMIC CONTEXT
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Chart 85 - Inflation 2020-2030

CONSUMER CONTEXT
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Chart 87 - Population 2020-2030
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Chart 89 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Wipes in Finland
KEY DATA INSIGHTS

2025 DEVELOPMENTS
S Group and Kesko Oyj Intensify Price Competition, Reinforcing Private Label Wipes

KEY INDUSTRY TRENDS
Chart 90 - Key Industry Trends for Wipes

INDUSTRY PERFORMANCE

S Group and Kesko Oyj Intensify Price Competition, Reinforcing Private Label Wipes

Chart 91 - Finnish Retailers Reinforced Private Label Wipes through Pricing and Promotions in 2025

Personal Wipes Sustain Lead as Clean Wellness Becomes Baseline Expectation

Eco by Naty Ab Leverages Sustainability to Premiumise Wipes Amid Regulatory Scrutiny
Chart 92 - Eco by Naty Expands Eco-Friendly, Plastic-Free Baby Wipes Range

Chart 93 - Value Sales 2020-2030

Chart 94 - Value Sales by Category 2025

WHAT'S NEXT?

Ageing Population Set to Drive New Demand Occasions

Chart 95 - Analyst Insight for Wipes

Retailers to Favour Popular Options as Functional Innovation Outpaces Novelty
Chart 96 - Forecast Value Sales 2020-2030

Chart 97 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Kesko Oyj and S Group Leverage Grocery Networks to Drive Private Label Leadership
Chart 98 - Company Shares 2025

Chart 99 - Brand Shares 2025

CHANNELS

Hypermarkets and Supermarkets Anchor Everyday Buying as Price Competition Intensifies
Chart 100 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 101 - Economic Context for Wipes

Page 6 of 8



Chart 102 - Real Gdp Growth 2020-2030
Chart 103 - Inflation 2020-2030
CONSUMER CONTEXT

Chart 104 - Consumer Context for Wipes
Chart 105 - Population 2020-2030

Chart 106 - Consumer Expenditure 2020-2030
Chart 107 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Retail Tissue in Finland
KEY DATA INSIGHTS

2025 DEVELOPMENTS
Retail Tissue in Finland Finds Stability Amid Shifting Tides

KEY INDUSTRY TRENDS
Chart 108 - Key Industry Trends for Retail Tissue

INDUSTRY PERFORMANCE

Retail Tissue in Finland Finds Stability Amid Shifting Tides
Lambi’S Sustainability Recognition Underpins Premium Brand Trust
Metséa Tissue Boosts Local Supply as Private Label Expands Reach

Chart 109 - Metsé Tissue Strengthens Scandinavian Tissue Security with Large-Scale Mill Investment

Chart 110 - Value Sales 2020-2030
Chart 111 - Volume Sales 2020-2030
Chart 112 - Value Sales by Category 2025

WHAT'S NEXT?

Private Label Expected to Refine Offer as Branded Suppliers Defend Their Value

Toilet Paper Forecast to Retain Lead as Paper Towels Gain Fastest Momentum

Nordic Supply Investments Anticipated to Shift Competitive Balance and Retailer Strategy
Chart 113 - Forecast Value Sales 2020-2030

Chart 114 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Essity Ab and Metsa Tissue Oyj Defend Lead as Private Label Holds Ground
Chart 115 - Company Shares 2025
Chart 116 - Brand Shares 2025

CHANNELS

Supermarkets and Hypermarkets Retain Lead as Shoppers Seek Value and Convenience
Chart 117 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 118 - Economic Context for Retail Tissue
Chart 119 - Real Gdp Growth 2020-2030
Chart 120 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 121 - Consumer Context for Retail Tissue
Chart 122 - Population 2020-2030
Chart 123 - Consumer Expenditure 2020-2030
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Chart 124 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/tissue-and-hygiene-in-finland/report.
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