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KEY DATA FINDINGS

2025 DEVELOPMENTS

Positive growth in Taiwan’s vacuum cleaner market is driven by smart and AI-powered products
Chart 1 - Key Trends 2025
Chart 2 - Analyst Insight

INDUSTRY PERFORMANCE

Smart and AI-enabled innovations drive growth in Taiwan’s vacuum cleaner market
Chart 3 - Dreame Launches its Premium Aqua 10 Pro Track Model with Hot Water Cleaning Function
Robotic and stick vacuum cleaners continue to drive growth in a challenging year
Increasing inflationary pressure affects consumer spending habits

WHAT’S NEXT?

Smart vacuum cleaners are expected to drive sales as consumers seek smart features
Robotic vacuum cleaners are expected to outpeform standard vacuum cleaners
Smart features and sustainability are set to shape innovation across the forecast period

COMPETITIVE LANDSCAPE

Dyson retains its top spot, although new players gain share from the category leader
Emerging players and innovation drive growth in 2025

CHANNELS

Dreame supports the rising growth of retail e-commerce through its online only strategy
Emerging brands such as Shark Ninja are influencing the retail landscape
The growth of retail e-commerce leads to a fall in share for physical retailers

PRODUCTS

Advanced features drive value sales growth in vacuum cleaners
Chart 4 - Dyson Launched its PencilVac Fluffycones with the slimmest design in Oct 2025
Consumer segmentation fuels demand for specialised products in vacuum cleaners
Chart 5 - Shark Launches its Lightweight Model with a New Nozzle in Taiwan

COUNTRY REPORTS DISCLAIMER

EXECUTIVE SUMMARY

Stable sales in Taiwan consumer appliances are driven by energy efficiency and innovation

KEY DATA FINDINGS

Chart 6 - Key Trends 2025
Chart 7 - Analyst Insight

INDUSTRY PERFORMANCE

Low volume growth amidst economic and consumer challenges
Air conditioners lead consumer appliances amid rising temperatures and energy-efficiency initiatives
The government subsidy programme accelerates energy efficient appliance adoption
Chart 8 - Panasonic Launches Different Product Lines to Align with Energy Stimulus Package

WHAT’S NEXT?

Challenges to growth are expected to include economic conditions and consumer confidence
Air conditioners expected to remain the largest subcategory with rising temperatures and energy-efficiency initiatives
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Energy efficiency, smart functionality, and hygiene features will shape Taiwan’s consumer appliances market
Chart 9 - Growth Decomposition of Consumer Appliances 2024-2029

COMPETITIVE LANDSCAPE

Panasonic leads through a diverse product portfolio and focus on local engagement
A stable competitive landscape offers growth opportunities in Taiwan’s consumer appliances market

CHANNELS

Physical stores retain the lead in distrubution as consumers appreciate in-store services
Retail e-commerce gains traction through ease, convenience and online promotional activities

PRODUCTS

Sustainability and energy efficiency drive innovation in Taiwan’s consumer appliances market
Chart 10 - Panasonic Launches its Newly Updated Fridge Freezer Using Sintered Stone
Space constraints drive demand for compact, multi-functionality designs
Chart6 Panasonic - Launches its First Stacked-Up Washing Machines with Dryers.

ECONOMIC CONTEXT

Chart 11 - Real GDP Growth and Inflation 2020-2030
Chart 12 - PEST Analysis in Taiwan 2025

CONSUMER CONTEXT

Chart 13 - Key Insights on Consumers in Taiwan 2025
Chart 14 - Consumer Landscape in Taiwan 2025

COUNTRY REPORTS DISCLAIMER

SOURCES

Summary 1 - Research Sources

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/vacuum-cleaners-in-taiwan/report.


