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Bottled Water in Erazil

KEY DATA FINDINGS

2024 DEVELOPMENTS

Heatwaves and rising health awareness drive bottled water consumption

New launches invest in new formats and consumption occasions

Bottled water continues to be sold mainly though supermarkets and hypermarkets
PROSPECTS AND OPPORTUNITIES

Inadequate waste management leads to lack of access to quality drinking water

Carbonated water is more frequently used in mocktails, and is expected to grow as healthier alternative

Flavoured bottled water set to see rapid growth, considered a healthier alternative to carbonates

CATEGORY DATA
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Table 38 - Off-trade Sales of Bottled Water by Category: Value 2019-2024
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Table 40 - Off-trade Sales of Bottled Water by Category: % Value Growth 2019-2024

Table 41 - NBO Company Shares of Off-trade Bottled Water: % Volume 2020-2024

Table 42 - LBN Brand Shares of Off-trade Bottled Water: % Volume 2021-2024

Table 43 - NBO Company Shares of Off-trade Bottled Water: % Value 2020-2024

Table 44 - LBN Brand Shares of Off-trade Bottled Water: % Value 2021-2024

Table 45 - Forecast Off-trade Sales of Bottled Water by Category: Volume 2024-2029

Table 46 - Forecast Off-trade Sales of Bottled Water by Category: Value 2024-2029

Table 47 - Forecast Off-trade Sales of Bottled Water by Category: % Volume Growth 2024-2029
Table 48 - Forecast Off-trade Sales of Bottled Water by Category: % Value Growth 2024-2029
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Carbonates grows further in 2024, driven by global warming and marketing
New launches in carbonates explore flavours and collaborations to stand out
Health and wellness concerns drive launches and brand positioning, and intensify the competition

PROSPECTS AND OPPORTUNITIES

Increasing demand for functionality will lead to competition with other categories
Growth opportunities through marketing and increased penetration
Tax reform expected to increase prices of carbonates with sugar from 2027
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Consumers migrate to other categories
Novelties and expansion to other categories
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PROSPECTS AND OPPORTUNITIES
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Juice in Brazil
KEY DATA FINDINGS

2024 DEVELOPMENTS

Problems with Brazilian orange production impact sales and accelerate diversification
Health, blended flavours, and functionality inspire most launches
Supermarkets and hypermarkets remain the main distribution channels for juice
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PROSPECTS AND OPPORTUNITIES

Consumers empowered to make more informed decisions
Popularity of protein set to expand further in juice
The sugar/sweeteners dilemma
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RTD Coffee in Brazil
KEY DATA FINDINGS

2024 DEVELOPMENTS

RTD coffee still not inserted in most Brazilians’ routines
Launch of RTD coffee in metal beverage cans
Forecourt retailers is the main distribution channel for RTD coffee

PROSPECTS AND OPPORTUNITIES

Increasing coffee prices will pose a challenge for RTD coffee in the coming years
Better perception of quality will be the main focus of the industry
Consumer awareness of the need for sleep is a threat and an opportunity

CATEGORY DATA
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RTD Teain Brazil
KEY DATA FINDINGS

2024 DEVELOPMENTS

RTD tea expands the number of occasions for consumers to drink tea
New launches focus on expanding distribution, and new consumption occasions
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Most sales of RTD tea remain through supermarkets and hypermarkets

PROSPECTS AND OPPORTUNITIES

New ingredients and functionalities expected to be seen in RTD tea
Kombucha has growth potential, especially with rising production
Mixology on the horizon for RTD tea

CATEGORY DATA
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Energy Drinks in Brazil
KEY DATA FINDINGS

2024 DEVELOPMENTS

Brazil is amongst the fastest growing countries globally in energy drinks
Fiercer competition in energy drinks, with new brands emerging

Grocery retailers continue to dominate energy drinks

PROSPECTS AND OPPORTUNITIES

More variants, including those containing healthier and natural ingredients, expected to be seen in the coming years

More functionalities and personalisation in the horizon
PET bottles will continue to gain traction

CATEGORY DATA

Table 121 - Off-trade Sales of Energy Drinks: Volume 2019-2024
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Sports Drinks in Brazil
KEY DATA FINDINGS

2024 DEVELOPMENTS
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Brazil continues to see exceptional growth in sports drinks, although from a low base

New sugar-free versions, new flavours, and sports sponsorship amongst the main investments

Health and beauty specialists could offer opportunities, but grocery retailers dominate

PROSPECTS AND OPPORTUNITIES

Fiercer competition expected not only within sports drinks, but also from other categories

Innovation in diagnosing dehydration with wearable technology
New brand positionings targeting different consumption occasions likely to emerge
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Table 139 - NBO Company Shares of Off-trade Sports Drinks: % Value 2020-2024
Table 140 - LBN Brand Shares of Off-trade Sports Drinks: % Value 2021-2024
Table 141 - Forecast Off-trade Sales of Sports Drinks: Volume 2024-2029

Table 142 - Forecast Off-trade Sales of Sports Drinks: Value 2024-2029

Table 143 - Forecast Off-trade Sales of Sports Drinks: % Volume Growth 2024-2029
Table 144 - Forecast Off-trade Sales of Sports Drinks: % Value Growth 2024-2029
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