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RTD coffee remains niche, premium-focused beverage

INDUSTRY PERFORMANCE

RTD coffee benefits from growing coffee culture
Energy drinks continue to compete with RTD coffee

WHAT'S NEXT?

RTD coffee will remain niche product
RTD coffee offers significant innovation potential
Energy drinks will continue to pose strong competition

COMPETITIVE LANDSCAPE

Lotte Chilsung Beverage Co Ltd maintains its lead
Aztrade MMC gains share with HELL Ice Coffee

CHANNELS

Supermarkets leads sales of RTD coffee, reflecting roots in modern retail

E-commerce and convenience stores drive expansion
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Soft Drinks in Azerbaijan - Industry Overview

EXECUTIVE SUMMARY

Flavour innovation and lifestyle trends fuel steady expansion
KEY DATA FINDINGS

INDUSTRY PERFORMANCE

Steady growth despite rising price sensitivity
RTD tea leads volume growth
Flavour exploration drives momentum

WHAT'S NEXT

Affordability and shifting lifestyle trends will support ongoing expansion
Product innovation will be key growth driver
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Traditional preferences will limit growth of niche offerings
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

« Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/rtd-coffee-in-azerbaijan/report.
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