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Tissue and Hygiene in Belgium

EXECUTIVE SUMMARY
Colruyt’'S Expanded Private Label Wipes Prompt Branded Discounting

KEY DATA INSIGHTS

INDUSTRY PERFORMANCE

Colruyt’S Expanded Private Label Wipes Prompt Branded Discounting
Chart 1 - Ecopop's Subscription Service Reduces Purchase Friction

Moi Et Marie’S Period Underwear Expands Convenience-Driven Innovation
Sanytol’S Biodegradable Wipes Win Hospital Tenders Amid Stricter Rules
Chart 2 - Value Sales of Tissue and Hygiene 2020-2030

Chart 3 - Value Sales of Tissue and Hygiene by Category 2025

WHAT'S NEXT?

Male-Focused Innovation and E-Commerce Set to Reshape Incontinence Sales
Reusable Nappies and Subscription Models Set to Erode Disposable Diaper Volume
Subscription Services and Digital Brands Projected to Bypass Shelf Constraints
Chart 4 - Forecast Value Sales of Tissue and Hygiene 2020-2030

Chart 5 - Forecast Value Sales of Tissue and Hygiene by Category 2025-2030

COMPETITIVE LANDSCAPE

Pampers and Private Label Outpace Rivals with Targeted Innovation and Promotion

Moi Et Marie and O.B. Disrupt Tradition with Period Underwear and Clean-Wellness Launches

Chart 6 - Company Shares of Tissue and Hygiene 2025
Chart 7 - Brand Shares of Tissue and Hygiene 2025

CHANNELS

Supermarkets Defend Leadership as Discounters and E-Commerce Accelerate Share Gains

Health Specialists and Subscription Models Reshape Access to Hygiene Products
Online Platforms Drive Growth in Discreet and Premium Hygiene Purchases
Chart 8 - Retail Channels for Tissue and Hygiene 2020-2025

ECONOMIC CONTEXT

Chart 9 - Economic Context for Tissue and Hygiene
Chart 10 - Real Gdp Growth 2020-2030
Chart 11 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 12 - Consumer Context for Tissue and Hygiene
Chart 13 - Population 2020-2030

Chart 14 - Consumer Expenditure 2020-2030

Chart 15 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Away-From-Horne Tissue and Hygiene in Belgium
KEY DATA INSIGHTS

2025 DEVELOPMENTS
Hospital and Hospitality Lull Limits Tissue Uptake

INDUSTRY PERFORMANCE
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Hospital and Hospitality Lull Limits Tissue Uptake

lot-Enabled Dispensers Reduce Waste and Streamline Facility Cleaning

Chart 16 - Tork Pushes Data-Driven Facility Management Systems

Eco-Labelled Recycled Fibre Tissues Secure Public Contracts and Drive Compliance
Chart 17 - Value Sales of Away-from-Home 2020-2030

Chart 18 - Value Sales of Away-from-Home by Category 2025

WHAT'S NEXT?

lot-Driven Care Contracts Sset to Transform Staff Shortages into Efficiency Gains
Closed-Loop Supply Chains Will Secure Contracts and Lock in Loyalty
Usage-Based Pricing Projected to Convert Tissue into a Pay-Per-Use Utility
Chart 19 - Forecast Value Sales of Away-from-Home 2020-2030

Chart 20 - Forecast Value Sales of Away-from-Home by Category 2025-2030

COMPETITIVE LANDSCAPE

Essity Maintains Lead with Circular Services as Private Label Intensifies Price Pressure

CHANNELS

Horeca Wholesalers Secure Supply Contracts with Integrated Solutions
Online Channels Remain Negligible as Professional Buyers Favour Integration
Chart 21 - Retail Channels for Away-from-Home 2020-2025

ECONOMIC CONTEXT

Chart 22 - Economic Context for Away-From-Home Tissue and Hygiene
Chart 23 - Real Gdp Growth 2020-2030
Chart 24 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 25 - Consumer Context for Away-From-Home Tissue and Hygiene
Chart 26 - Population 2020-2030

Chart 27 - Consumer Expenditure 2020-2030

Chart 28 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Retail Adult Incontinence in Belgium
KEY DATA INSIGHTS

2025 DEVELOPMENTS
Private Label Expands Shelf Space for High-Absorption Solutions

INDUSTRY PERFORMANCE

Private Label Expands Shelf Space for High-Absorption Solutions
Chart 29 - Demand Grows for Retail Adult Incontinence

Heavier Solutions Outpace Pads as Men Drive Demand

Chart 30 - Value Sales of Retail Adult Incontinence 2020-2030

Chart 31 - Volume Sales of Retail Adult Incontinence 2020-2030
Chart 32 - Value Sales of Retail Adult Incontinence by Category 2025

WHAT'S NEXT?

Men and Heavy Solutions Set to Broaden Product Offerings and Boost Demand

Digital Adoption and Subscription Models Expected to Transform Buying Habits and Loyalty
Chart 33 - Forecast Value Sales of Retail Adult Incontinence 2020-2030

Chart 34 - Forecast Value Sales of Retail Adult Incontinence by Category 2025-2030
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COMPETITIVE LANDSCAPE

Tena Sustains Leadership as Molicare Addresses Heavy Solutions
Chart 35 - Company Shares of Retail Adult Incontinence 2025
Chart 36 - Brand Shares of Retail Adult Incontinence 2025

CHANNELS

Mainstream Retailers Expand Heavy Solutions as Stigma Recedes
E-Commerce Platforms Gain Traction with Discreet Bulk Buying
Chart 37 - Retail Channels for Retail Adult Incontinence 2020-2025

ECONOMIC CONTEXT

Chart 38 - Economic Context for Retail Adult Incontinence
Chart 39 - Real Gdp Growth 2020-2030
Chart 40 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 41 - Consumer Context for Retail Adult Incontinence
Chart 42 - Population 2020-2030

Chart 43 - Consumer Expenditure 2020-2030

Chart 44 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Nappies/Diapers/Pants in Belgium
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Aggressive Discounting by Retailers Sustains Sales as Birth Rates Fall

INDUSTRY PERFORMANCE

Aggressive Discounting by Retailers Sustains Sales as Birth Rates Fall

Chart 45 - Declining Birth Rates Shape Promotional Strategies

Children Staying Longer in Larger Sizes Supports Demand for Pants

Woosh and Snappies Expand Washable Diaper Services to Families, Driving Sustainable Alternatives
Chart 46 - Value Sales of Nappies/Diapers/Pants 2020-2030

Chart 47 - Volume Sales of Nappies/Diapers/Pants 2020-2030

Chart 48 - Value Sales of Nappies/Diapers/Pants by Category 2025

WHAT'S NEXT?

Switch to Reusable and Subscription Solutions Set to Grow as Convenience and Sustainability Drive Change
Brands Set to Adapt to Shrinking Child Population with Premiumisation and Digital Transformation

Chart 49 - Forecast Value Sales of Nappies/Diapers/Pants 2020-2030

Chart 50 - Forecast Value Sales of Nappies/Diapers/Pants by Category 2025-2030

COMPETITIVE LANDSCAPE

Procter & Gamble Maintains Lead as Reusable Services Gain Ground
Chart 51 - Company Shares of Nappies/Diapers/Pants 2025
Chart 52 - Brand Shares of Nappies/Diapers/Pants 2025

CHANNELS

Subscription Models and Digital Convenience Shift Buying Habits
Chart 53 - Retail Channels for Nappies/Diapers/Pants 2020-2025
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ECONOMIC CONTEXT

Chart 54 - Economic Context for Nappies/Diapers/Pants
Chart 55 - Real Gdp Growth 2020-2030
Chart 56 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 57 - Consumer Context for Nappies/Diapers/Pants
Chart 58 - Population 2020-2030

Chart 59 - Consumer Expenditure 2020-2030

Chart 60 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

tenstrual Care in Belgium
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Promotion-Focused Strategies Sustain Value as Demand Declines

INDUSTRY PERFORMANCE

Promotion-Focused Strategies Sustain Value as Demand Declines
Pantyliners Lead as Daily Protection Becomes the Norm

Reusable Products Drive Eco-Friendly Innovation and Choice
Chart 61 - Kenvue Launches O.B. Period Underwear

Chart 62 - Value Sales of Menstrual Care 2020-2030

Chart 63 - Volume Sales of Menstrual Care 2020-2030

Chart 64 - Value Sales of Menstrual Care by Category 2025

WHAT'S NEXT?

Declining User Base Points to Challenges Ahead

Always Expands Organic Range as Period Underwear Growth Set to Outpace Traditional Formats

Chart 65 - Forecast Value Sales of Menstrual Care 2020-2030

Chart 66 - Forecast Value Sales of Menstrual Care by Category 2025-2030

COMPETITIVE LANDSCAPE

Legacy Brands Seek to Adapt as Rivals Boost Organic Innovation
Chart 67 - Company Shares of Menstrual Care 2025
Chart 68 - Brand Shares of Menstrual Care 2025

CHANNELS

Kruidvat and Action Attract Shoppers as Specialists and Discounters Expand Reach

Chart 69 - Retail Channels for Menstrual Care 2020-2025

ECONOMIC CONTEXT

Chart 70 - Economic Context for Menstrual Care
Chart 71 - Real Gdp Growth 2020-2030
Chart 72 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 73 - Consumer Context for Menstrual Care
Chart 74 - Population 2020-2030

Chart 75 - Consumer Expenditure 2020-2030
Chart 76 - Population by Generation 2025

Page 5 of 7



COUNTRY REPORTS DISCLAIMER

Wipes in Belgium
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Waterwipes and Carolin Accelerate Eco-Driven Product Launches and Consumer Trade-Up

INDUSTRY PERFORMANCE

Waterwipes and Carolin Accelerate Eco-Driven Product Launches and Consumer Trade-Up
Personal Wipes Gain Momentum as Clean-Label Launches Drive Value Growth

Chart 77 - Clean-Label Brands Grow in Popularity

Chart 78 - Value Sales of Wipes 2020-2030

Chart 79 - Value Sales of Wipes by Category 2025

WHAT'S NEXT?

Retailers Expected to Expand Eco-Friendly Wipes as Demand Shifts to Sustainability
Sustainability and Convenience Set to Fuel Premiumisation and Daily Adoption
Chart 80 - Forecast Value Sales of Wipes 2020-2030

Chart 81 - Forecast Value Sales of Wipes by Category 2025-2030

COMPETITIVE LANDSCAPE

Private Label Investment Challenges Branded Innovation on Price and Range

Chart 82 - Company Shares of Wipes 2025

Chart 83 - Brand Shares of Wipes 2025

CHANNELS

Discounters and E-Commerce Grow Value Share Alongside Resilient Traditional Retail Formats
Chart 84 - Retail Channels for Wipes 2020-2025

ECONOMIC CONTEXT

Chart 85 - Economic Context for Wipes
Chart 86 - Real Gdp Growth 2020-2030
Chart 87 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 88 - Consumer Context for Wipes
Chart 89 - Population 2020-2030

Chart 90 - Consumer Expenditure 2020-2030
Chart 91 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Retail Tissue in Belgium
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Scotex and Nalys Drive Sales by Focusing on Promotions

INDUSTRY PERFORMANCE

Scotex and Nalys Drive Sales by Focusing on Promotions
Chart 92 - Balancing Sustainability and Softness in the Belgian Tissue Market
Toilet Paper Maintains Lead as Brands Focus on Value and Softness
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Chart 93 - Value Sales of Retail Tissue 2020-2030
Chart 94 - Volume Sales of Retail Tissue 2020-2030
Chart 95 - Value Sales of Retail Tissue by Category 2025

WHAT'S NEXT?

Ecopop Set to Leverage Digital Convenience to Reach Value-Focused Shoppers
Aggressive Discounting Expected to Reshape Competition as E-Commerce Gains Traction

Chart 96 - Forecast Value Sales of Retail Tissue 2020-2030
Chart 97 - Forecast Value Sales of Retail Tissue by Category 2025-2030

COMPETITIVE LANDSCAPE

Cosynel and Scottex Drive Innovation as Private Label Dominates
Chart 98 - Company Shares of Retail Tissue 2025
Chart 99 - Brand Shares of Retail Tissue 2025

CHANNELS

Discounters and Mass Retail Drive Value as Convenience Lags

Ecopop Disrupts with Subscription Distribution

Online Platforms Gain Ground as Subscription Schemes Attract Shoppers
Chart 100 - Retail Channels for Retail Tissue 2020-2025

ECONOMIC CONTEXT

Chart 101 - Economic Context for Retail Tissue
Chart 102 - Real Gdp Growth 2020-2030
Chart 103 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 104 - Consumer Context for Retail Tissue
Chart 105 - Population 2020-2030

Chart 106 - Consumer Expenditure 2020-2030
Chart 107 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

« Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/tissue-and-hygiene-in-belgium/report.

Page 7 of 7



