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RTD Coffee in Pakistan - Category analysis
KEY DATA FINDINGS

2025 DEVELOPMENTS

RTD coffee remains niche product

INDUSTRY PERFORMANCE

RTD coffee fails to take off in price-sensitive market
Young urban adults drive demand

WHAT'S NEXT?

RTD still offers considerable potential
Manufacturing advancements will lead to wider availability
Potential for health and wellness-oriented offerings

COMPETITIVE LANDSCAPE

Nestle continues as category leader
RTD coffee is perceived as risky venture for new entrants

CHANNELS

Small local grocers lead sales
E-commerce gains traction

CATEGORY DATA
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COUNTRY REPORTS DISCLAIMER

Soft Drinks in Pakistan - Industry Overview

EXECUTIVE SUMMARY

Urbanisation and channel expansion fuel consumption
KEY DATA FINDINGS

INDUSTRY PERFORMANCE

Favourable economic conditions and demographics boost demand for soft drinks
Health and wellness trends shape consumption habits
Retail expansion improves product accessibility

WHAT'S NEXT?

Stabilising economy will boost demand
Expected shift towards healthier offerings
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Expansion of modern retail will increase access to packaged soft drinks

COMPETITIVE LANDSCAPE

Multinational giants hold sway
Mehran Bottlers is most dynamic player

CHANNELS

Small local grocers lead sales
E-commerce and modern grocery outlets enhance product availability
Foodservice vs retail split
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/rtd-coffee-in-pakistan/report.
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