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Concentrates in South Korea - Category analysis
KEY DATA FINDINGS

2025 DEVELOPMENTS

Navigating the shift to RTD products through innovation and e-commerce

INDUSTRY PERFORMANCE

Concentrates faces challenges from ready-to-drink alternatives in South Korea
Liquid concentrates sees the better performance in 2025 thanks to apple cider vinegar beverages

WHAT'S NEXT?

Navigating decline with healthier variants and customisation
Players will continue to adapt as traditional kombucha faces challenges
Brands innovate traditional favourites for health-conscious Koreans

COMPETITIVE LANDSCAPE

Key strategies for top concentrates brands in South Korea
Teazen faces double-digit volume decline amidst shifting consumer preferences

CHANNELS

Hypermarkets dominates concentrates through value and strategic placement
Retail e-commerce is reshaping new product launches in concentrates
Concentrates conversions

Summary 1 - Concentrates Conversion Factors for Ready-to-Drink (RTD) Format

CATEGORY DATA

Table 1 - Off-trade Sales of Concentrates (RTD) by Category: Volume 2020-2025
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Table 3 - Off-trade Sales of Concentrates by Category: Value 2020-2025
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Table 14 - Forecast Off-trade Sales of Concentrates by Category: Value 2025-2030
Table 15 - Forecast Off-trade Sales of Concentrates by Category: % Value Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

Soft Drinks in South Korea - Industry Overview

EXECUTIVE SUMMARY

Health trends and channel shifts are reshaping soft drinks
KEY DATA FINDINGS

INDUSTRY PERFORMANCE

Health trends drive polarisation amidst static volumes
Inflation fuels shift to private label and varied pack sizes
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Health-conscious consumers fuel premiumisation in soft drinks
Soft drinks embraces cultural trends for growth in South Korea

WHAT'S NEXT?

Health awareness and regulation to reshape soft drinks in South Korea
Players will move towards premiumisation, eco-packaging, and digital channels

COMPETITIVE LANDSCAPE

Lotte Chilsung and Coca-Cola Drive Innovation and Health Trends
Character-led innovation drives dynamic growth for Paldo

CHANNELS

Convenience stores is an important distribution channel due to on-the-go appeal
Retail e-commerce platforms are driving efficiency and value in soft drinks
Foodservice sees steady but sluggish recovery towards pre-pandemic levels
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APPENDIX

Fountain sales in South Korea
COUNTRY REPORTS DISCLAIMER

SOURCES

Summary 2 - Research Sources

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/concentrates-in-south-korea/report.
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