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Soft Drinks in Estonia
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DISCLAIMER

SOURCES

Summary 1 - Research Sources
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2024 DEVELOPMENTS
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Carbonates in Estonia
KEY DATA FINDINGS

2024 DEVELOPMENTS

Stable performance driven by seasonal and economic factors
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Cola carbonates: A tale of two trends
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Opportunities in the tonics subcategory
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Persistent stagnation amidst challenges
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Juice in Estonia
KEY DATA FINDINGS

2024 DEVELOPMENTS

Ongoing collapse in juice
Challenges in premium juice
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Limited recovery with little hope for full rebound
The ascendance of private label products
Opportunities for super-premium products in foodservice
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Seasonal demand drives growth
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RTD Teain Estonia
KEY DATA FINDINGS

2024 DEVELOPMENTS

Limited innovation and declining sales
Emerging demand for low-sugar options
Brand diversification and functional RTD tea

PROSPECTS AND OPPORTUNITIES

Continued decline expected
Functional and low-sugar niches offer some potential
Nestea's dominance and limited private label presence
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Continued growth amidst challenges
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Sports Drinks in Estonia
KEY DATA FINDINGS
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Impressive growth in sports drinks
A generational shift towards functional beverages
Expansion in product offerings and brand presence

PROSPECTS AND OPPORTUNITIES

Sustained growth driven by functional appeal
Challenges from competing functional beverages
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Favourable environment for sports-driven products
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/soft-drinks-in-estonia/report.
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