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Soft Drinks in Latvia
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SOURCES
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Stable performance for bottled water
Functional bottled water registers highest volume growth, followed by flavoured bottled water
Local players lead as Lidl gains further volume share

PROSPECTS AND OPPORTUNITIES

Marginal volume growth over forecast period
Bottled water with value-added offerings sees growth
Private label continues to gain volume share
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Carbonates in Latvia
KEY DATA FINDINGS

2024 DEVELOPMENTS

Volume decline in 2024
Tonic water and lemon/lime carbonates see volume growth
Orange carbonates see significant volume decline

PROSPECTS AND OPPORTUNITIES

Dismal outlook over forecast period
Carbonates face increasing competition from other soft drinks
Reduced sugar carbonates posts positive volume growth
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Table 62 - Forecast Off-trade Sales of Carbonates by Category: % Value Growth 2024-2029
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Concentrates in Latvia
KEY DATA FINDINGS

2024 DEVELOPMENTS

Volume decline for powder concentrates
Focus on a healthier positioning
Competitive landscape increasingly fragmented

PROSPECTS AND OPPORTUNITIES

Continuing volume growth
Powder concentrates continue on downward trend

Increasing demand for premium offerings
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Juice in Latvia
KEY DATA FINDINGS

2024 DEVELOPMENTS

Surging prices leads to steep volume decline
Juice increasingly perceived as unhealthy
Cido holds on to strong foothold

PROSPECTS AND OPPORTUNITIES

Return to volume growth over forecast period
Further growth in private label
Apple juice fares better

CATEGORY DATA
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RTD Coffee in Latvia
KEY DATA FINDINGS

2024 DEVELOPMENTS

Healthy volume growth in 2024
Competitive landscape remains fairly consolidated
Forecourt presence aids impulse purchases of RTD coffee

PROSPECTS AND OPPORTUNITIES

Rosy outlook over forecast period
Social media key platform for consumer engagement
RTD coffee ripe for innovation
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RTD Teain Latvia
KEY DATA FINDINGS

2024 DEVELOPMENTS

Volume sales fall for RTD tea
Increasing demand for kombucha
Coca-Cola leads but local brands also have sizeable foothold

PROSPECTS AND OPPORTUNITIES

Muted volume growth over forecast period
Continuing focus on healthier positioning
Flavour key battleground

Page 5 of 7



CATEGORY DATA

Table 105 - Off-trade Sales of RTD Tea by Category: Volume 2019-2024
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Energy Drinks in Latvia
KEY DATA FINDINGS

2024 DEVELOPMENTS

Best performer among soft drinks in 2024
Reduced sugar fastest growing segment
Coca-Cola leads as consumers appreciate the flavour and affordability of Monster

PROSPECTS AND OPPORTUNITIES

Energy drinks set to maintain positive growth over forecast period
A new Cult is rising
Proposed tax hike
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Sports Drinks in Latvia
KEY DATA FINDINGS

2024 DEVELOPMENTS

Healthy volume growth in 2024
Consolidated competitive landscape led by Mega Baltic with its Oshee brand
Focus on functional ingredients

PROSPECTS AND OPPORTUNITIES

Healthy volume growth over forecast period
Further expansion in offerings

Page 6 of 7



Further growth for Cido’s Mangali
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