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RTD Teain the US - Category analysis
KEY DATA FINDINGS

2025 DEVELOPMENTS

Regular still RTD tea pulls down overall category performance

INDUSTRY PERFORMANCE

Reduced sugar still RTD tea continues to gain momentum and has yet to reach its full potential

Kombucha offers growth opportunities amidst the wellness trend

WHAT'S NEXT?

Onus on healthier options to develop RTD tea

Al to play a dynamic role

US-Argentina relations cool commodity concerns
COMPETITIVE LANDSCAPE

New course for Lipton offers growth opportunities

Milo’s enjoys investment to climb the rankings

CHANNELS

Impulse and away-from-home consumption occasions favour convenience retailers in RTD tea

Online and omnichannel competition to convenience retailers intensifies
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Soft Drinks in the US - Industry Overview

EXECUTIVE SUMMARY

Premiumisation and caution visible in soft drinks in the US
KEY DATA FINDINGS

INDUSTRY PERFORMANCE

Functional beverages witness rapid transformation
Affordability remains a key concern

Slower but significant new product development
WHAT'S NEXT?

Value sales to outpace volume sales in growth terms amid a focus on wellness trends
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Players to invest in innovation and marketing to gain a competitive edge
Climatic imprint on soft drinks
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The leading player innovates and premiumises its offer to stay ahead
Poppi surges after PepsiCo acquisition
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Retail e-commerce gains but limitations remain in place
Strong on-trade channel for soft drinks
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SOURCES

Summary 1 - Research Sources

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/rtd-tea-in-the-us/report.
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