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2024 DEVELOPMENTS

Bleach suffers from old-fashioned and toxic perception
Savo Perex dominates but competitors gain ground
Easy composition and price comparisons foster a shift to online shopping for bleach

PROSPECTS AND OPPORTUNITIES

Narrow usage and toxic image to continue to depress the demand for bleach
Space for ecological launches from small players
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Dishwashing in Slovakia
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2024 DEVELOPMENTS

Automatic format drives retail value growth in a developing category
Convenience and innovation boost automatic dishwashing tablets
Push-pull factors for dishwashing additives

PROSPECTS AND OPPORTUNITIES

Positive performance anticipated as the economic situation stabilises and dishwasher possession rises
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Essential perception maintains interest in home insecticides
The electric format continues to gain momentum
SC Johnson dominates but private label offers appealing alternatives

PROSPECTS AND OPPORTUNITIES

Efficacy, convenience and ease-of-use to drive consumer choices
Shift away from spray/aerosol to more modern electric insecticides
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Insecticide coils ride price and efficacy image to grow demand

CATEGORY DATA

Table 31 - Sales of Home Insecticides by Category: Value 2019-2024

Table 32 - Sales of Home Insecticides by Category: % Value Growth 2019-2024

Table 33 - Sales of Spray/Aerosol Insecticides by Type: % Value 2019-2024

Table 34 - NBO Company Shares of Home Insecticides: % Value 2020-2024

Table 35 - LBN Brand Shares of Home Insecticides: % Value 2021-2024

Table 36 - Forecast Sales of Home Insecticides by Category: Value 2024-2029

Table 37 - Forecast Sales of Home Insecticides by Category: % Value Growth 2024-2029

Laundry Care in Slovakia
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2024 DEVELOPMENTS

Economic pressures see consumers shift to lower-priced products
More modern variants pique consumer interest
Henkel continues to invest in the category

PROSPECTS AND OPPORTUNITIES

Laundry care to return to retail volume growth as economic conditions stabilise
Innovation to stimulate the use of liquid fabric fresheners
Consumers to research products and deals to make informed choices
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Table 38 - Household Possession of Washing Machines 2019-2024
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Polishes in Slovakia
KEY DATA FINDINGS

2024 DEVELOPMENTS

Polishes struggle to engage consumers
Shoe polish provides a bright spot
Weakening demand for task-specific polishes

PROSPECTS AND OPPORTUNITIES
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Divergences in performance anticipated within polishes
Shoe polish to benefit from economic improvement and investment in the category
Weak interest to hurt floor and furniture polishes while specialisation spurs metal polish
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Surface Care in Slovakia
KEY DATA FINDINGS

2024 DEVELOPMENTS

Focus remains on multifunctional and economy options
Multi-purpose cleaners continue to substitute for floor cleaners
Ongoing correction in the demand for home care disinfectants

PROSPECTS AND OPPORTUNITIES

Multi-purpose and task-specific categories to perform well
Furniture polish wipes to gain interest as home care disinfectants wane
Innovations to focus on effectiveness, convenience and ecological aspects
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Toilet Care in Slovakia
KEY DATA FINDINGS

2024 DEVELOPMENTS

Shift to effective, eco-aware options while in-cistern devices lose favour
Rim blocks enjoys effective, affordable and convenience image
Bref remains the leading brand but there is wide choice for budget-conscious consumers

PROSPECTS AND OPPORTUNITIES

Ecological and convenience aspects to the fore
Rim blocks to continue charge amid strong investment
Toilet liquids/foam to lose ground to more convenient, eco-facing [TBs

CATEGORY DATA
Table 70 - Sales of Toilet Care by Category: Value 2019-2024
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Table 71 - Sales of Toilet Care by Category: % Value Growth 2019-2024
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/home-care-in-slovakia/report.
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