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Personal Accessories in Rormania

EXECUTIVE SUMMARY

Market split between affordable and premium personal accessories as appetite for luxury grows in Romania

KEY DATA FINDINGS
Chart 1 - Key Trends 2025

INDUSTRY PERFORMANCE

Market shifts towards polarisation in 2025

High growth across categories buoyed by premium demand

Chart 2 - Furla and Hermés Open New Stores in Bucharest

Resale and rental initiatives gain traction among Romanian consumers
Chart 3 - Chronotex Partners with Albini Prassa For Premium Resale
Gen Z drives demand for sustainable personal accessories

WHAT'S NEXT?

Market polarisation to see premium demand escalate but pricing to remain integral to mainstream purchases
Sustainability to inform future consumer choice

Chart 4 - Analyst Insight

Al-integration and innovation to drive fastest growth in connected watches

COMPETITIVE LANDSCAPE

Luxury players and local brands shape competitive landscape

CHANNELS

Offline retail leads with specialists and a focus on store ambience
E-commerce commands 21% of sales

ECONOMIC CONTEXT

Chart 5 - Real GDP Growth and Inflation 2020-2030
Chart 6 - PEST Analysis in Romania 2025

CONSUMER CONTEXT

Chart 7 - Key Insights on Consumers in Romania 2025
Chart 8 - Consumer Landscape in Romania 2025

COUNTRY REPORTS DISCLAIMER

SOURCES

Summary 1 - Research Sources

Bags and Luggage in Romania
KEY DATA FINDINGS

2025 DEVELOPMENTS

Travel and tourism recovery grows retail volume and value sales, despite austerity and inflation
Chart 9 - Key Trends 2025

INDUSTRY PERFORMANCE

Value sales grow due to incoming and outbound travel recovery

Chart 10 - Penny Romani Launches Travel-Centric Private Label Vivess Luggage
Bags drive volume sales with multifunctionality and sustainability

Chart 11 - Local Brand Tanna Adopts a More Sustainable Approach
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Market polarisation seen in bags and luggage, driven by income disparity
Chart 12 - Luxury Brand Furla Expands lts Presence in Romania

WHAT'S NEXT?

Active lifestyles and sustainability to drive growth in bags and luggage
Polarisation likely to persist, impacting product offerings

Chart 13 - Analyst Insight

Technological integration and premiumisation to shape future sales

COMPETITIVE LANDSCAPE

Lamonza and Louis Vuitton maintain lead through ubiquity and luxury appeal

CHANNELS

Multi-brand chained retailers dominate offline sales
Retail e-commerce grows rapidly driven by convenience

COUNTRY REPORTS DISCLAIMER

Jewellery in Rormania
KEY DATA FINDINGS

2025 DEVELOPMENTS

Romanian jewellery market grows despite austerity measures and volatile gold prices
Chart 14 - Key Trends 2025

INDUSTRY PERFORMANCE

Jewellery sales grow despite austerity measures

Volatile gold prices see brands introduce recycled precious metals products
Chart 15 - Rafinor Innovates with Precious Metals Recycling

Market polarisation supports growth for both fine jewellery and costume jewellery
Chart 16 - Sorelly Innovates with Affordable, Waterproof Jewellery

Sustainability demands drive lab-grown diamond design

WHAT'S NEXT?

Brands to leverage male consumer demands with athlete partnerships and male-centric offerings
Sustainable practices to drive business growth

Chart 17 - Analyst Insight

Luxury jewellery to gain ground as consumers seek exclusivity

COMPETITIVE LANDSCAPE

Teilor maintains lead with extensive network and loyalty programs

CHANNELS

Offline dominates, while e-commerce grows with omnichannel strategies and fast fashion brands

COUNTRY REPORTS DISCLAIMER

Traditional and Connected “Watches in Rormania
KEY DATA FINDINGS

2025 DEVELOPMENTS

Connected watches leads with tech innovation and smart features
Chart 18 - Key Trends 2025
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INDUSTRY PERFORMANCE

Connected watches drive growth with innovative features

Chart 19 - Samsung Launches Al-Powered Watch in Romania

Healthy lifestyles shape innovation and drive value growth

Chart 20 - Garmin Introduces Satellite Connectivity in Its fenix 8 Range

Resale and rental trend impacts consumer purchasing habits

Chart 21 - Chronext Partners with Albini Prassa for Pre-Owned Luxury Timepieces.
Travel and tourism rebound feeds growth

WHAT’S NEXT?

Investing in omnichannel shopping experiences
Tourism and active lifestyles driving demand for connected watches with tech innovations
Chart 22 - Analyst Insight

COMPETITIVE LANDSCAPE

Garmin leads with innovative connected watches for travel and health enthusiasts

Small local players leverage wearable electronics

CHANNELS

Retail e-commerce drives growth with expanding digitisation
Omnichannel presence becomes increasingly important for retailers

COUNTRY REPORTS DISCLAIMER

Writing Instruments in Romania
KEY DATA FINDINGS

2025 DEVELOPMENTS

High margin alternatives boost value, despite sluggish volume demand
Chart 23 - Key Trends 2025

INDUSTRY PERFORMANCE

Luxury brands leverage market polarisation amid economic challenges
Chart 24 - Poenari Consolidates its Presence in Romania
Gen Z demand for personalised products fuels back-to-school sales

Chart 25 - Carturesti Partners with the Romanian National Football Team for Back-to-School 2025

Sustainability concerns shift consumer preferences towards recycled, eco-friendly materials

Chart 26 - Schneider Launches Eco-Friendly Pen in Romania

WHAT'S NEXT?

Colouring and pens lead sales with unique designs and sustainability
Demand for sustainable and luxury products to drive value growth
Chart 27 - Analyst Insight

COMPETITIVE LANDSCAPE

Leading companies maintain share through strategic marketing

CHANNELS

Offline retail leads writing instruments sales through hypermarkets
Retail e-commerce grows in importance with omnichannel players

COUNTRY REPORTS DISCLAIMER
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

« Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/personal-accessories-in-romania/report.
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