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Bags and Luggage in the US - Category analysis
KEY DATA FINDINGS

2025 DEVELOPMENTS

Dynamics, growth, and future outlook for bags and luggage in the US
Chart 1 - Key Trends 2025

INDUSTRY PERFORMANCE

Backpacks and duffel bags drive growth in bags and luggage

Luxury brands pass on tariff costs to consumers through price hikes

Chart 2 - Hermes Implements Price Hikes to Fully Offset Tariff Impact in US

Mid-tier bags and luggage brands benefit from value-conscious consumers amid challenging market
Chart 3 - Mid-Tier Brands Like Coach are Attracting Aspirational Consumers

WHAT'S NEXT?

Strong travel demand set to drive further sales for backpacks and duffel bags
Resale market and sustainable initiatives to gain traction
New entrants and changing consumer preferences to pose challenges

COMPETITIVE LANDSCAPE

Luxury and mid-tier brands drive competitive landscape

Chart 4 - Analyst Insight

CHANNELS

Offline retail remains dominant, with specialists maintaining popularity

Saks Fifth Avenue and Amazon partner to launch luxury e-commerce platform in US
PRODUCTS

Calpak drives innovation with multifunctional products

Chart 5 - Calpak Responds to Consumer Demand for Professional yet Multifunctional Products

COUNTRY REPORTS DISCLAIMER

Personal Accessories inthe US - Industry Overview

EXECUTIVE SUMMARY

Sustainability and value: Keys to success in the evolving US personal accessories landscape

KEY DATA FINDINGS
Chart 6 - Key Trends 2025

INDUSTRY PERFORMANCE

Navigating economic headwinds in the US personal accessories industry

Chart 7 - Mid-tier Brands Like Coach are Performing Well

Luxury brands plan to pass on tariff costs to consumers through price hikes

Chart 8 - Hermés Implements Price Hikes to Fully Offset Tariff Impact in US
Redefining value: Emerging brands and mindful consumers reshape local industry
Chart 9 - Analyst Insight

WHAT’S NEXT?

Adapting for growth: Key dynamics in US personal accessories
Sustainability and resale initiatives to shape industry landscape

COMPETITIVE LANDSCAPE
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LVMH Moét Hennessy Louis Vuitton Inc retains lead of fragmented competitive landscape

CHANNELS

Offline retail continues to lead, with specialists key for high-end sales

Retail e-commerce drives sales with convenience and competition

ECONOMIC CONTEXT

Chart 10 - Real GDP Growth and Inflation 2020-2030
Chart 11 - PEST Analysis in the US 2025

CONSUMER CONTEXT

Chart 12 - Key Insights on Consumers in the US 2025
Chart 13 - Consumer Landscape in the US 2025

COUNTRY REPORTS DISCLAIMER

SOURCES

Summary 1 - Research Sources

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/bags-and-luggage-in-the-us/report.
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