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EXECUTIVE SUMMARY

Soft drinks sales see steady growth in 2025

KEY DATA FINDINGS

INDUSTRY PERFORMANCE

A youthful population and hot weather fuels demand for soft drinks in Algeria
Modest economic recovery limits growth
Rising health concerns inform purchasing decisions

WHAT’S NEXT?

Algeria’s expanding urban population points towards growth in sales of soft drinks
State laws should ensure domestic players remain dominant
Uptick in tourism creating renewed demand for foodservice

COMPETITIVE LANDSCAPE

Local player Ibrahim & Fils Ifri remains on top with strong product portfolio
Taiba wins share thanks to the availability and affordability of its soft drinks

CHANNELS

Consumers slowly shifting to more modern distribution channels
On-trade sales see healthy growth in 2025 thanks in part to an influx of tourists

MARKET DATA

Table 1 - Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: Volume 2020-2025
Table 2 - Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: % Volume Growth 2020-2025
Table 3 - Off-trade vs On-trade Sales of Soft Drinks by Channel: Value 2020-2025
Table 4 - Off-trade vs On-trade Sales of Soft Drinks by Channel: % Value Growth 2020-2025
Table 5 - Off-trade vs On-trade Sales of Soft Drinks (as sold) by Category: Volume 2025
Table 6 - Off-trade vs On-trade Sales of Soft Drinks (as sold) by Category: % Volume 2025
Table 7 - Off-trade vs On-trade Sales of Soft Drinks by Category: Value 2025
Table 8 - Off-trade vs On-trade Sales of Soft Drinks by Category: % Value 2025
Table 9 - Off-trade Sales of Soft Drinks (RTD) by Category: Volume 2020-2025
Table 10 - Off-trade Sales of Soft Drinks (RTD) by Category: % Volume Growth 2020-2025
Table 11 - Off-trade Sales of Soft Drinks by Category: Value 2020-2025
Table 12 - Off-trade Sales of Soft Drinks by Category: % Value Growth 2020-2025
Table 13 - Sales of Soft Drinks by Total Fountain On-trade: Volume 2020-2025
Table 14 - Sales of Soft Drinks by Total Fountain On-trade: % Volume Growth 2020-2025
Table 15 - NBO Company Shares of Off-trade Soft Drinks (RTD): % Volume 2021-2025
Table 16 - LBN Brand Shares of Off-trade Soft Drinks (RTD): % Volume 2022-2025
Table 17 - NBO Company Shares of Off-trade Soft Drinks: % Value 2021-2025
Table 18 - LBN Brand Shares of Off-trade Soft Drinks: % Value 2022-2025
Table 19 - Penetration of Private Label in Off-trade Soft Drinks (RTD) by Category: % Volume 2020-2025
Table 20 - Penetration of Private Label in Off-trade Soft Drinks by Category: % Value 2020-2025
Table 21 - Distribution of Off-trade Soft Drinks (as sold) by Format: % Volume 2020-2025
Table 22 - Distribution of Off-trade Soft Drinks (as sold) by Format and Category: % Volume 2025
Table 23 - Forecast Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: Volume 2025-2030
Table 24 - Forecast Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: % Volume Growth 2025-2030
Table 25 - Forecast Off-trade vs On-trade Sales of Soft Drinks by Channel: Value 2025-2030
Table 26 - Forecast Off-trade vs On-trade Sales of Soft Drinks by Channel: % Value Growth 2025-2030
Table 27 - Forecast Off-trade Sales of Soft Drinks (RTD) by Category: Volume 2025-2030
Table 28 - Forecast Off-trade Sales of Soft Drinks (RTD) by Category: % Volume Growth 2025-2030
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Table 29 - Forecast Off-trade Sales of Soft Drinks by Category: Value 2025-2030
Table 30 - Forecast Off-trade Sales of Soft Drinks by Category: % Value Growth 2025-2030
Table 31 - Forecast Sales of Soft Drinks by Total Fountain On-trade: Volume 2025-2030
Table 32 - Forecast Sales of Soft Drinks by Total Fountain On-trade: % Volume Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

SOURCES

Summary 1 - Research Sources

KEY DATA FINDINGS

2025 DEVELOPMENTS

Bottled water remains an essential part of daily life for many consumers

INDUSTRY PERFORMANCE

Overall demand for bottled water remains buoyant in 2025
Still spring bottled water taps into the growing demand for premium products

WHAT’S NEXT?

Bottled water set for healthy growth over the forecast period
Technological advancements will support and improve water treatment
Increasing health and wellness trend is expected to fuel demand

COMPETITIVE LANDSCAPE

Ibrahim & Fils Ifri maintaining its leadership in a fragmented market
Cevital successfully promotes a healthy and pure image for its bottled water

CHANNELS

Small local grocers lead sales but lose share to modern retail channels
E-commerce offers potential despite sales remaining low

CATEGORY DATA

Table 33 - Off-trade Sales of Bottled Water by Category: Volume 2020-2025
Table 34 - Off-trade Sales of Bottled Water by Category: Value 2020-2025
Table 35 - Off-trade Sales of Bottled Water by Category: % Volume Growth 2020-2025
Table 36 - Off-trade Sales of Bottled Water by Category: % Value Growth 2020-2025
Table 37 - NBO Company Shares of Off-trade Bottled Water: % Volume 2021-2025
Table 38 - LBN Brand Shares of Off-trade Bottled Water: % Volume 2022-2025
Table 39 - NBO Company Shares of Off-trade Bottled Water: % Value 2021-2025
Table 40 - LBN Brand Shares of Off-trade Bottled Water: % Value 2022-2025
Table 41 - Forecast Off-trade Sales of Bottled Water by Category: Volume 2025-2030
Table 42 - Forecast Off-trade Sales of Bottled Water by Category: Value 2025-2030
Table 43 - Forecast Off-trade Sales of Bottled Water by Category: % Volume Growth 2025-2030
Table 44 - Forecast Off-trade Sales of Bottled Water by Category: % Value Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS
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Carbonates delivers steady growth in 2025 thanks to record-breaking hot weather

INDUSTRY PERFORMANCE

Carbonates consumption is boosted in summer and Ramadan
A developing cocktail culture and rising health concerns are key growth drivers

WHAT’S NEXT?

Demographic trends and on-trade development will continue to boost consumption
Enhanced monitoring is set to be enabled by technological advancements
Producers likely to expand their offer of healthier carbonates

COMPETITIVE LANDSCAPE

Coca-Cola remains the leading brand in carbonates
Ifri finding success thanks to its use of natural ingredients

CHANNELS

Small local grocers dominate sales of carbonates
E-commerce full of potential but online sales are yet to blossom

CATEGORY DATA

Table 45 - Off-trade vs On-trade Sales of Carbonates: Volume 2020-2025
Table 46 - Off-trade vs On-trade Sales of Carbonates: Value 2020-2025
Table 47 - Off-trade vs On-trade Sales of Carbonates: % Volume Growth 2020-2025
Table 48 - Off-trade vs On-trade Sales of Carbonates: % Value Growth 2020-2025
Table 49 - Off-trade Sales of Carbonates by Category: Volume 2020-2025
Table 50 - Off-trade Sales of Carbonates by Category: Value 2020-2025
Table 51 - Off-trade Sales of Carbonates by Category: % Volume Growth 2020-2025
Table 52 - Off-trade Sales of Carbonates by Category: % Value Growth 2020-2025
Table 53 - Sales of Carbonates by Total Fountain On-trade: Volume 2020-2025
Table 54 - Sales of Carbonates by Total Fountain On-trade: % Volume Growth 2020-2025
Table 55 - NBO Company Shares of Off-trade Carbonates: % Volume 2021-2025
Table 56 - LBN Brand Shares of Off-trade Carbonates: % Volume 2022-2025
Table 57 - NBO Company Shares of Off-trade Carbonates: % Value 2021-2025
Table 58 - LBN Brand Shares of Off-trade Carbonates: % Value 2022-2025
Table 59 - Forecast Off-trade Sales of Carbonates by Category: Volume 2025-2030
Table 60 - Forecast Off-trade Sales of Carbonates by Category: Value 2025-2030
Table 61 - Forecast Off-trade Sales of Carbonates by Category: % Volume Growth 2025-2030
Table 62 - Forecast Off-trade Sales of Carbonates by Category: % Value Growth 2025-2030
Table 63 - Forecast Sales of Carbonates by Total Fountain On-trade: Volume 2025-2030
Table 64 - Forecast Sales of Carbonates by Total Fountain On-trade: % Volume Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Concentrates benefiting from a healthy and low-cost positioning

INDUSTRY PERFORMANCE

Concentrates benefits from a healthy and economical image
Powder concentrates cement their dominance

WHAT’S NEXT?
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Demand for concentrates set to continue growing over the forecast period
Advanced concentration technologies will lead to flavour and texture innovations
Health and wellness and sustainability set to be the focus of new product development

COMPETITIVE LANDSCAPE

Promasidor Djazair cements its dominance in concentrates
Tchin Tchin benefits from award-winning reputation of its products

CHANNELS

Small local grocers dominate sales but lose share to modern retail channels
Hypermarkets winning share thanks to a broader offer and attractive marketing
Concentrates Conversions
Summary 2 - Concentrates Conversion Factors for Ready-to-Drink (RTD) Format

CATEGORY DATA

Table 65 - Off-trade Sales of Concentrates (RTD) by Category: Volume 2020-2025
Table 66 - Off-trade Sales of Concentrates by Category: Value 2020-2025
Table 67 - Off-trade Sales of Concentrates (RTD) by Category: % Volume Growth 2020-2025
Table 68 - Off-trade Sales of Concentrates by Category: % Value Growth 2020-2025
Table 69 - NBO Company Shares of Off-trade Concentrates (RTD): % Volume 2021-2025
Table 70 - LBN Brand Shares of Off-trade Concentrates (RTD): % Volume 2022-2025
Table 71 - NBO Company Shares of Off-trade Concentrates: % Value 2021-2025
Table 72 - LBN Brand Shares of Off-trade Concentrates: % Value 2022-2025
Table 73 - NBO Company Shares of Off-trade Liquid Concentrates (RTD): % Volume 2021-2025
Table 74 - LBN Brand Shares of Off-trade Liquid Concentrates (RTD): % Volume 2022-2025
Table 75 - NBO Company Shares of Off-trade Powder Concentrates (RTD): % Volume 2021-2025
Table 76 - LBN Brand Shares of Off-trade Powder Concentrates (RTD): % Volume 2022-2025
Table 77 - Forecast Off-trade Sales of Concentrates (RTD) by Category: Volume 2025-2030
Table 78 - Forecast Off-trade Sales of Concentrates by Category: Value 2025-2030
Table 79 - Forecast Off-trade Sales of Concentrates (RTD) by Category: % Volume Growth 2025-2030
Table 80 - Forecast Off-trade Sales of Concentrates by Category: % Value Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Juice continues to benefit from its healthy image

INDUSTRY PERFORMANCE

Prices sensitivity continues to shape consumers preferences
Juice drinks continues to dominate sales due to affordable positioning

WHAT’S NEXT?

Outlook for juice remains favourable
PET packaging set to make gins thanks to its affordability
Health and wellness trend will continue to influence demand

COMPETITIVE LANDSCAPE

Ibrahim & Fils Ifri continues to lead amid a fragmented market
N'Gaous finds success by balancing quality with affordability

CHANNELS
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Small local grocers dominate juice sales but face growing competition
Retail e-commerce showing potential but online sales remain low

CATEGORY DATA

Table 81 - Off-trade Sales of Juice by Category: Volume 2020-2025
Table 82 - Off-trade Sales of Juice by Category: Value 2020-2025
Table 83 - Off-trade Sales of Juice by Category: % Volume Growth 2020-2025
Table 84 - Off-trade Sales of Juice by Category: % Value Growth 2020-2025
Table 85 - NBO Company Shares of Off-trade Juice: % Volume 2021-2025
Table 86 - LBN Brand Shares of Off-trade Juice: % Volume 2022-2025
Table 87 - NBO Company Shares of Off-trade Juice: % Value 2021-2025
Table 88 - LBN Brand Shares of Off-trade Juice: % Value 2022-2025
Table 89 - Forecast Off-trade Sales of Juice by Category: Volume 2025-2030
Table 90 - Forecast Off-trade Sales of Juice by Category: Value 2025-2030
Table 91 - Forecast Off-trade Sales of Juice by Category: % Volume Growth 2025-2030
Table 92 - Forecast Off-trade Sales of Juice by Category: % Value Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Energy drinks thriving and still full of potential

INDUSTRY PERFORMANCE

Energy drinks remains the most dynamic area of Algeria’s soft drinks market
Regular energy drinks dominate but the market remains small

WHAT’S NEXT?

Positive outlook for the forecast period
New product innovation should be supported by technological advancements
Health and wellness concerns likely to inform new product development

COMPETITIVE LANDSCAPE

Ibrahim & Fils Ifri dominates with natural claims
Local brands dominate as imported brands are pushed out of the market

CHANNELS

Small local grocers continue to dominate sales of energy drinks
Modern retail channels making inroads

CATEGORY DATA

Table 93 - Off-trade Sales of Energy Drinks: Volume 2020-2025
Table 94 - Off-trade Sales of Energy Drinks: Value 2020-2025
Table 95 - Off-trade Sales of Energy Drinks: % Volume Growth 2020-2025
Table 96 - Off-trade Sales of Energy Drinks: % Value Growth 2020-2025
Table 97 - NBO Company Shares of Off-trade Energy Drinks: % Volume 2021-2025
Table 98 - LBN Brand Shares of Off-trade Energy Drinks: % Volume 2022-2025
Table 99 - NBO Company Shares of Off-trade Energy Drinks: % Value 2021-2025
Table 100 - LBN Brand Shares of Off-trade Energy Drinks: % Value 2022-2025
Table 101 - Forecast Off-trade Sales of Energy Drinks: Volume 2025-2030
Table 102 - Forecast Off-trade Sales of Energy Drinks: Value 2025-2030
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Table 103 - Forecast Off-trade Sales of Energy Drinks: % Volume Growth 2025-2030
Table 104 - Forecast Off-trade Sales of Energy Drinks: % Value Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Sports drinks sees moderate growth in 2025 but from a low base

INDUSTRY PERFORMANCE

Growing levels of fitness and exercise drives sports drinks consumption
A lack of options ensures that regular sports drinks dominate sales

WHAT’S NEXT?

Increase in sports activities predicted to support category growth
Advanced processing technologies should support product innovation
Growing focus on health and wellbeing in sports drinks

COMPETITIVE LANDSCAPE

Ibrahim & Fils Ifri faces little competition in sports drinks
Competition remains limited due to a lack of sales opportunities

CHANNELS

Despite losing some ground, small local grocers continue to lead in sports drinks
Hypermarkets deliver dynamic growth thanks to a modern and trendy image

CATEGORY DATA

Table 105 - Off-trade Sales of Sports Drinks: Volume 2020-2025
Table 106 - Off-trade Sales of Sports Drinks: Value 2020-2025
Table 107 - Off-trade Sales of Sports Drinks: % Volume Growth 2020-2025
Table 108 - Off-trade Sales of Sports Drinks: % Value Growth 2020-2025
Table 109 - NBO Company Shares of Off-trade Sports Drinks: % Volume 2021-2025
Table 110 - LBN Brand Shares of Off-trade Sports Drinks: % Volume 2022-2025
Table 111 - NBO Company Shares of Off-trade Sports Drinks: % Value 2021-2025
Table 112 - LBN Brand Shares of Off-trade Sports Drinks: % Value 2022-2025
Table 113 - Forecast Off-trade Sales of Sports Drinks: Volume 2025-2030
Table 114 - Forecast Off-trade Sales of Sports Drinks: Value 2025-2030
Table 115 - Forecast Off-trade Sales of Sports Drinks: % Volume Growth 2025-2030
Table 116 - Forecast Off-trade Sales of Sports Drinks: % Value Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
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Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/soft-drinks-in-algeria/report.


