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Jewellery in Malaysia - Category analysis
KEY DATA FINDINGS

2025 DEVELOPMENTS

Market polarisation, sustainability and affordability aid jewellery growth
Chart 1 - Key Trends 2025

INDUSTRY PERFORMANCE

Luxury and affordable pieces both drive sales growth in polarised market

Challengers versus incumbents shape market dynamics

Chart 2 - Habib’s Rantaian Kasih 2025 Campaign Reinforces Incumbent Strength
Sustainable designs drive innovation with eco-friendly materials

Chart 3 - ZCOVA'’s Eco Radiance Collection Sets Sustainability Benchmark in Malaysia
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Growth for mid-range brands to be driven by affordability
Digitalisation to drive future growth opportunities

The impact of ethical sourcing and lab-grown diamond adoption
Chart 4 - Analyst Insight

COMPETITIVE LANDSCAPE

Leading brands maintain positions through innovation and brand recognition

CHANNELS

Offline retail dominates jewellery sales through branded stores
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EXECUTIVE SUMMARY

Gen Z influence, sustainability and Al and tech innovation lead industry trends
Chart 5 - Key Trends 2025

INDUSTRY PERFORMANCE

Market resilience amid economic pressures and consumer polarisation

Younger consumers and modest style reshape purchasing behaviour and preferences

Al and innovation key for brands to engage customers and improve operational efficiency
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Leading brands maintain positions through quality and innovation
Emerging brands Pokédots and TALEE slowly gain traction
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Al-powered shopping and social commerce drive online sales growth
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All Love gains recognition through exclusivity and accessibility
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Chart 9 - Real GDP Growth and Inflation 2020-2030
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Chart 11 - Key Insights on Consumers in Malaysia 2025
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/jewellery-in-malaysia/report.
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