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INTRODUCTION

Executive summary

STATE OF PLAY

Top companies at a glance
Unilever’s global footprint
Laundry care dominates Unilever’s global home care sales
Market momentum driving Unilever’s home care growth
Spin-off of Unilever’s Ice Cream business planned by the end of 2025

EXPOSURE TO FUTURE GROWTH

Unilever will look to drive the shift from traditional to newer detergents in India
Little movement expected among the leading home care players
Unilever planning to eliminate fossil fuels from its cleaning products by 2030
Cif Infinite Clean with probiotics
Comfort looks to meet the rising demand for fragrant laundry

COMPETITIVE POSITIONING

Affordability: A catalyst for private label growth
Private label gains share in Western Europe and Australasia
Private label lines a threat to branded players in Western Europe
Global market exposure: Balancing developed and emerging economies
Key categories and markets
Key brands

LAUNDRY CARE

Asia Pacific, led by India and China, is Unilever’s biggest laundry care region
Other detergents still lead Unilever’s laundry detergents sales in India

DISHWASHING

Unilever the strong leader in the dominant hand dishwashing category in India
Hand dishwashing dominates in most of Unilever’s main markets

SURFACE CARE

Western Europe is Unilever’s biggest surface care region
Unilever leads floor cleaners in Vietnam

KEY FINDINGS

Key findings

APPENDIX

Projected company sales: FAQs (1)
Projected company sales: FAQs (2)

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
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Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/unilever-group-in-home-care/report.


