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Horme and Garden in the United Arab Emirates

EXECUTIVE SUMMARY

Home and garden in 2024: The big picture
2024 key trends

Competitive landscape

Retail developments

What next for home and garden?

MARKET DATA

Table 1 - Sales of Home and Garden by Category: Value 2019-2024

Table 2 - Sales of Home and Garden by Category: % Value Growth 2019-2024

Table 3 - NBO Company Shares of Home and Garden: % Value 2020-2024

Table 4 - LBN Brand Shares of Home and Garden: % Value 2021-2024

Table 5 - Penetration of Private Label in Home and Garden by Category: % Value 2019-2024
Table 6 - Distribution of Home and Garden by Format: % Value 2019-2024

Table 7 - Distribution of Home and Garden by Format and Category: % Value 2024

Table 8 - Forecast Sales of Home and Garden by Category: Value 2024-2029

Table 9 - Forecast Sales of Home and Garden by Category: % Value Growth 2024-2029

DISCLAIMER

SOURCES

Summary 1 - Research Sources

Home Improvement in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Multiple economic and lifestyle shifts drive uneven performance across home improvement
Landmark Group’s success is driven by sustainable home solutions and value-focused retail expansion
E-commerce is most dynamic distribution channel in 2024, adapting to consumer convenience and expanding product offerings

PROSPECTS AND OPPORTUNITIES

Al-driven interior design is personalising home spaces for efficiency
Increasing focus on sleep health, mental wellness, and overall wellbeing is reshaping home improvement in local market

Sustainability is becoming a central focus, influencing materials, energy use, and waste management

CATEGORY DATA

Table 10 - Sales of Home Improvement by Category: Value 2019-2024

Table 11 - Sales of Home Improvement by Category: % Value Growth 2019-2024

Table 12 - NBO Company Shares of Home Improvement: % Value 2020-2024

Table 13 - LBN Brand Shares of Home Improvement: % Value 2021-2024

Table 14 - Distribution of Home Improvement by Format: % Value 2019-2024

Table 15 - Forecast Sales of Home Improvement by Category: Value 2024-2029

Table 16 - Forecast Sales of Home Improvement by Category: % Value Growth 2024-2029

Gardening in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Horticulture drives sales of gardening due to rising demand for plants and sustainable outdoor living

Desert Landscape retains lead, while Mills excels with smart, sustainable, and space-efficient solutions
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E-commerce's rise in gardening distribution helps to reshape consumer preferences and retailer strategies

PROSPECTS AND OPPORTUNITIES

Fertiliser’'s growth to be driven by sustainability and urban agriculture
Health and wellness set to drive future growth of gardening with emphasis on sustainability, mental wellness, and eco-friendly practices
Local initiatives to enhance green spaces with Al, robotics, smart irrigation, and greenhouses

CATEGORY DATA

Table 17 - Sales of Gardening by Category: Value 2019-2024

Table 18 - Sales of Gardening by Category: % Value Growth 2019-2024

Table 19 - NBO Company Shares of Gardening: % Value 2020-2024

Table 20 - LBN Brand Shares of Gardening: % Value 2021-2024

Table 21 - Distribution of Gardening by Format: % Value 2019-2024

Table 22 - Forecast Sales of Gardening by Category: Value 2024-2029

Table 23 - Forecast Sales of Gardening by Category: % Value Growth 2024-2029

Hormewares in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Sales of homewares continue to rise as local population further expands
Mondex’s success is driven by product innovation and digital retail expansion
Homewares specialists embrace experiential stores to counter changing footfall trends

PROSPECTS AND OPPORTUNITIES

Homewares set for moderate growth in 2025 amid evolving retail habits and cautious spending
Long-term prospects for sustainable and biodegradable homewares driven by increasing consumer demand and government support
Shifting consumer demographics to drive demand based on age, gender, and housing status

CATEGORY DATA

Table 24 - Sales of Homewares by Category: Value 2019-2024

Table 25 - Sales of Homewares by Category: % Value Growth 2019-2024

Table 26 - Sales of Homewares by Material: % Value 2019-2024

Table 27 - NBO Company Shares of Homewares: % Value 2020-2024

Table 28 - LBN Brand Shares of Homewares: % Value 2021-2024

Table 29 - Distribution of Homewares by Format: % Value 2019-2024

Table 30 - Forecast Sales of Homewares by Category: Value 2024-2029

Table 31 - Forecast Sales of Homewares by Category: % Value Growth 2024-2029

Home Furnishings in the United Arab Emirates
KEY DATA FINDINGS

2024 DEVELOPMENTS

Personalisation in home furnishings grows as consumers seek unique indoor furniture experiences
Rising sales for Home Box driven by affordable, stylish home furnishings and enhancing e-commerce capabilities
Specialists dominate distribution, but e-commerce continues to make gains

PROSPECTS AND OPPORTUNITIES

Minimal growth expected for home furnishings due to maturity and shifting consumer priorities
Innovations such as smart furniture, sustainable materials, and multifunctional outdoor products to shape future development
Shifting consumer demographics and changing priorities to drive demand for functionality and sustainability among younger consumers

CATEGORY DATA
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Table 32 - Sales of Home Furnishings by Category: Value 2019-2024

Table 33 - Sales of Home Furnishings by Category: % Value Growth 2019-2024

Table 34 - NBO Company Shares of Home Furnishings: % Value 2020-2024

Table 35 - LBN Brand Shares of Home Furnishings: % Value 2021-2024

Table 36 - LBN Brand Shares of Light Sources: % Value 2021-2024

Table 37 - Distribution of Home Furnishings by Format: % Value 2019-2024

Table 38 - Forecast Sales of Home Furnishings by Category: Value 2024-2029

Table 39 - Forecast Sales of Home Furnishings by Category: % Value Growth 2024-2029

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/home-and-garden-in-the-united-arab-
emirates/report.
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