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Personal Accessories in Poland

EXECUTIVE SUMMARY

Niche players challenge legacy brands as industry grows

KEY DATA FINDINGS
Chart 1 - Key Trends 2025

INDUSTRY PERFORMANCE

Market polarisation driven by impulse buys and self-gifting
Chart 2 - Rossmann Makes Premium Accessible for Loyal Consumers

Niche players challenge legacy brand acquisitions with storytelling, design and sustainability

WHAT'S NEXT?

Personal statements and wellness culture to propel future performance

Gen Z to drive demand for cultural relevance, elevated design and storytelling
Chart 3 - Analyst Insight

COMPETITIVE LANDSCAPE

Incumbents consolidate share through strategic acquisitions
Chart 4 - W Kruk Buys Lilou to Secure Gen Z and Alpha Loyalty
Niche brands, micro labels, and value players capture growing share

CHANNELS

Offline stores drive distribution, but e-commerce gains further momentum

ECONOMIC CONTEXT

Chart 5 - Real GDP Growth and Inflation 2020-2030
Chart 6 - PEST Analysis in Poland 2025

CONSUMER CONTEXT

Chart 7 - Key Insights on Consumers in Poland 2025
Chart 8 - Consumer Landscape in Poland 2025

COUNTRY REPORTS DISCLAIMER

SOURCES

Summary 1 - Research Sources

Bags and Luggage in Poland
KEY DATA FINDINGS

2025 DEVELOPMENTS

Travel and tourism rebound supports growth of bags and luggage
Chart 9 - Key Trends 2025

INDUSTRY PERFORMANCE

Discounters and premium brands drive sales with polarised strategies

Chart 10 - Lidl x Wittchen Luggage Promotion Introduced as Market Polarises
Bags dominate share with steady demand

Brands leverage tourism rebound with holiday collections

Chart 11 - Mako Unveils “The Heat” Collection as Poland’s Holiday-Ready It-Bags

WHAT'S NEXT?
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Tourism and sustainability to drive luggage growth

Price sensitivity will remain, driving discounting culture

Retail e-commerce to grow supported by social media and tech innovation
Chart 12 - Analyst Insight

COMPETITIVE LANDSCAPE

Incumbents maintain lead amidst rising competitive pressure
Competition sees market challengers squeeze incumbents
Chart 13 - Independent local producer Chylak Looks to Protect Bag Designs

CHANNELS

Seasonal promotions drive offline sales

COUNTRY REPORTS DISCLAIMER

Jewellery in Paland
KEY DATA FINDINGS

2025 DEVELOPMENTS

Fine jewellery drives value growth amid economic recovery in Poland
Chart 14 - Key Trends 2025

INDUSTRY PERFORMANCE

Market polarises amid economic recovery and shifting consumer behaviour

Chart 15 - Reserved Partners with Berries to Launch Affordable Statement Jewellery Collection
Fine jewellery shows dynamic growth, while costume jewellery drives demand

Challengers pressure incumbents through cultural relevance, personalisation and online presence
Chart 16 - Nago x Kopi Collaboration Collection Launches Online

WHAT'S NEXT?

Gen Z to drive demand for affordable and design-led jewellery

Chart 17 - W Kruk Acquires Lilou, Personalised Jewellery

Local, niche brands to differentiate with premiumisation

Lab-grown diamonds set to gain stronger tractions as part of sustainability concerns

COMPETITIVE LANDSCAPE

Incumbents consolidate share through strategic acquisitions

CHANNELS

Offline stores drive jewellery sales with e-commerce growth
Chart 18 - Analyst Insight

COUNTRY REPORTS DISCLAIMER

Traditional and Connected “Watches in Poland
KEY DATA FINDINGS

2025 DEVELOPMENTS

High-end and “affordable” luxury watches drive growth as Polish economy recovers
Chart 19 - Key Trends 2025

INDUSTRY PERFORMANCE

High-end and “affordable” luxury watches drive sales growth
Chart 20 - Apart Acquires Jubitom in 2025 and Strengthens Luxury Watch Portfolio
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Brands compete with Al and tech innovation
Chart 21 - Apart Launches Harry Potter Smartwatch Line for Children
Tariffs and supply chain disruptions pose challenges

WHAT'S NEXT?

High watches set to help drive future value sales, supported by rise in HNWIs
Wellness culture and technical innovation drive connected watch adoption in Poland
Younger consumers to reshape watch demand with new expectations
COMPETITIVE LANDSCAPE

Apple and Garmin maintain lead amid market shifts

CHANNELS

Offline retail remains dominant despite e-commerce growth

Chart 22 - Analyst Insight

Tissot invests in first physical boutique in Poland, aligning with demand for in-store experiences
Chart 23 - Tissot Opens First Boutique in Poland in Late 2024

COUNTRY REPORTS DISCLAIMER

Writing Instruments in Poland
KEY DATA FINDINGS

2025 DEVELOPMENTS

Challengers drive competition with discounted bulk offerings and promotions
Chart 24 - Key Trends 2025

INDUSTRY PERFORMANCE

Polish writing instruments grows despite demographic pressures

Market polarisation draws consumers to discounters and multipacks during back-to-school
Local producers compete with global brands, leveraging discounted bulk sales and promotions
Chart2 Empik - Uses Giveaways to Compete with Discounters in 2025

WHAT’S NEXT?

Writing instruments to pivot towards lifestyle and gifting amidst demographic shifts
Strategic licensing and experiential content bolster writing instrument sales
Chart 25 - Wojanek's Pen as Cultural Collectible Among Younger Cohorts

COMPETITIVE LANDSCAPE

Discounters drive market polarisation and influence brand shares

CHANNELS

Offline retail remains dominant through back-to-school promotions
Chart 26 - Analyst Insight

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:
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o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/personal-accessories-in-poland/report.
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