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Apparel and Footwear in Norway

EXECUTIVE SUMMARY

Steady growth for apparel and footwear

KEY DATA FINDINGS

Chart 1 - Key Trends 2025
Chart 2 - Analyst Insight

INDUSTRY PERFORMANCE

Apparel and footwear delivers modest value growth

Sportswear sees dynamic growth through digital channels

Sustainability drives innovation through bold storytelling

Chart 3 - Northern Playground Challenges Overconsumption with “The Worn Once Dress” Campaign

WHAT’S NEXT?

Mid-segment brands lead market polarisation
Omnichannel experiences to evolve with technological advances
Sustainability to shape the future of the market

COMPETITIVE LANDSCAPE

Low-cost and premium brands drive market polarisation

Brands leverage social media to positive effect

Chart 4 - Bik Bok Empowers Store Staff In Viral Jeans Campaign
CHANNELS

Store-based retail leads with e-commerce driving growth
Chart 5 - Arket Launches Flagship Store in Oslo,
E-commerce continues to gain traction with omnichannel retailing

ECONOMIC CONTEXT

Chart 6 - Real GDP Growth and Inflation 2020-2030
Chart 7 - PEST Analysis in Norway 2025

CONSUMER CONTEXT

Chart 8 - Key Insights on Consumers in Norway 2025
Chart 9 - Consumer Landscape in Norway 2025

COUNTRY REPORTS DISCLAIMER

SOURCES

Summary 1 - Research Sources

Childrenswear in Norway
KEY DATA FINDINGS

2025 DEVELOPMENTS

Modest value growth despite declining birth rate
Chart 10 - Key Trends 2025
Chart 11 - Analyst Insight

INDUSTRY PERFORMANCE

Demographic and lifestyle factors drive value sales
Sustainable materials and second-hand initiatives reshape childrenswear market dynamics

Page 2 of 7



Chart 12 - Polarn O Pyret Expands its Second Hand Initiative in Norway in 2025.
Premium brands capitalise on sustainability and quality
Chart 13 - Lillelam Introduces a Certified Merino Wool Babywear Line in 2025

WHAT'S NEXT?

Parents prioritise quality and sustainability in childrenswear
Baby and toddler wear maintains largest share
Digital platforms and sustainability drive childrenswear forward

COMPETITIVE LANDSCAPE

Large retail chains dominate while circular economy grows
Emerging players capitalise on sustainability and niche markets
CHANNELS

Low-cost chains lead childrenswear distribution
Resale and rental drive channel mix shift
Chart 14 - Parkdressen Rents Durable Coveralls for Kindergarten Children

COUNTRY REPORTS DISCLAIMER

Apparel Accessories in Norway
KEY DATA FINDINGS

2025 DEVELOPMENTS

Apparel accessories shows resilience
Chart 15 - Key Trends 2025
Chart 16 - Analyst Insight

INDUSTRY PERFORMANCE

Stable growth driven by outdoor culture and sustainability

Market polarisation defines category dynamics

Chart 17 - Norrgna Extends its High-Performance Accessories Collection
Sustainable materials drive innovation in accessories

Chart 18 - Dale of Norway expands sustainable merino wool accessories

WHAT'S NEXT?

Outdoor culture and sustainability drive future growth
Sustainability is expected to gain prominence
Retail e-commerce and second-hand sales reshape the competitive landscape

COMPETITIVE LANDSCAPE

Low-cost and premium brands hold a strong position
Chart 19 - Bergans integrates PFAS-free materials into accessories as EU regulation tightens

CHANNELS

Store-based apparel specialists lead retail channel landscape
Retail e-commerce gains traction with wider assortments online

COUNTRY REPORTS DISCLAIMER

tenswear in Morway
KEY DATA FINDINGS

2025 DEVELOPMENTS
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Menswear witnessed slight uptick in steady growth
Chart 20 - Key Trends 2025
Chart 21 - Analyst Insight

INDUSTRY PERFORMANCE

Stable consumer demand drives menswear sales
Market polarisation impacts sales performance
Chart 22 - Dressmann expands online reach across Europe

Chart 23 - Helly Hansen'’s "professional grade” archive range returns via online only spring drop

Challengers differentiate with sustainability and heritage
Chart 24 - Northern Playground unveils a “The Worn Once Dress” campaign

WHAT'S NEXT?

Premium sportswear drives menswear value growth
Men's outerwear to remain largest subcategory
E-commerce and discounting shape future development

COMPETITIVE LANDSCAPE

Dressmann and Helly Hansen lead with strong brand presence
Challengers innovate to differentiate themselves

CHANNELS

Apparel specialists lead menswear sales with strong brand presence

COUNTRY REPORTS DISCLAIMER

Wornenswear in Marway
KEY DATA FINDINGS

2025 DEVELOPMENTS

Slow and steady growth for the mature womenswear category
Chart 25 - Key Trends 2025
Chart 26 - Analyst Insight

INDUSTRY PERFORMANCE

Stable consumer demand drives sales despite economic caution
Sustainable practices drive innovation in womenswear

Chart 27 - Northern Playground debuts “The Worn Once Dress” campaign
Resale platforms put the sustainability trend centre-stage

Chart 28 - Tise launches “Style Tag” feature to drive peer-to-peer discovery

WHAT'S NEXT?

Digitalisation and sustainability drive market growth
Women's outerwear remains largest subcategory
Sustainability and sportswear drives business opportunities

COMPETITIVE LANDSCAPE

Leading brands maintain share amidst market polarisation
New player Arket looks at mid-market for growth opportunities
Chart 29 - Arket opens first flagship store in Norway

CHANNELS

Omnichannel strategies drive sales through multiple channels

Retail e-commerce gains traction with social media influence
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COUNTRY REPORTS DISCLAIMER

Jeans in Morway
KEY DATA FINDINGS

2025 DEVELOPMENTS

Stable performance for the jeans market
Chart 30 - Key Trends 2025
Chart 31 - Analyst Insight

INDUSTRY PERFORMANCE

Consumer depend on jeans for everyday wear
Sustainability gains traction among brands
Chart 32 - Livid Denim expands sustainable jeans range with recycled materials

WHAT’S NEXT?

Brands drive sustainable practices in denim production
E-commerce and sustainability shape future of denim

COMPETITIVE LANDSCAPE

Leading brands maintain share through strategic discounting and diversification
Chart 33 - Voice Norge retain strong position in Jeans through multi-brand retail
New entrants and e-commerce growth drives fragmentation

Chart 34 - Zalando private labels gain ground in Norway’s jeans market

CHANNELS

Omnichannel strategies drive sales through multiple channels
Niche brands and online platforms drive market fragmentation
E-commerce gains traction with promotions and diverse offerings

COUNTRY REPORTS DISCLAIMER

Hosiery in Morway
KEY DATA FINDINGS

2025 DEVELOPMENTS

Stable performance for hosiery
Chart 35 - Key Trends 2025
Chart 36 - Analyst Insight

INDUSTRY PERFORMANCE

Low-cost multi-packs drive sales in a commoditised market

Brand fragmentation shapes market dynamics

Chart 37 - Rema 1000 continued to feature hosiery in bulk multipacks as everyday essentials
Sustainable materials drive innovation in everyday hosiery

Chart 38 - Pierre Robert introduces its socks made from organic cotton and recycled materials

WHAT'S NEXT?

Stable demand driven by multi-packs and niche segments
Niche brands capitalise on performance features and sustainability
E-commerce and product innovation to drive value growth

COMPETITIVE LANDSCAPE
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Leading brands maintain dominance in a fragmented market
Niche brands capitalise on sustainability and performance features
Chart 39 - Norse Projects launches Ebbe sport sock

CHANNELS

Low-cost chains and grocery retailers dominate sales
Niche brands capitalise on sustainability and performance features online

COUNTRY REPORTS DISCLAIMER

Footwear in Norway
KEY DATA FINDINGS

2025 DEVELOPMENTS

Footwear witnessed strong performance
Chart 40 - Key Trends 2025
Chart 41 - Analyst Insight

INDUSTRY PERFORMANCE

Outdoor lifestyles and casual work culture drives sales

Sports footwear drives dynamic growth

Chart 42 - ASICS Expands Specialist Running Assortment in Norway

Market polarisation intensifies competition between affordable and premium brands
Chart 43 - Running Boom Lifts Loplabbet and Premium-Price Shoes

WHAT’S NEXT?

Specialist brands and sustainability shape future sales
Women's footwear maintains largest share despite slow growth
Regulatory pressures and consumer awareness drive sustainability

COMPETITIVE LANDSCAPE

Specialist brands gain share as market polarisation intensifies
HOKA gain share as market polarisation intensifies

Chart 44 - HOKA Running Shoes Become Widely Discussed
CHANNELS

Offline retail leads footwear sales with try-on convenience

Retail e-commerce drives dynamic growth with convenience and assortment

COUNTRY REPORTS DISCLAIMER

Sportswear in Norway
KEY DATA FINDINGS

2025 DEVELOPMENTS

Steady growth reflects the resilience of Norway’s sportswear market
Chart 45 - Key Trends 2025
Chart 46 - Analyst Insight

INDUSTRY PERFORMANCE

Loplabbet expands offerings as running drives sales
Chart 47 - Loplabbet Sales Boom As Brand Expands Offerings
Sustainable practices drive innovation in sportswear products
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Chart 48 - Helly Hansen Expands Use of Recycled Materials in Sportswear

WHAT'S NEXT?

Running trend to gain traction in Norway

Outdoor sportswear to remain in high demand
Sustainability will be focus for brands and consumers
COMPETITIVE LANDSCAPE

Niche players gain ground against global giants

Chart 49 - Amundsen Sports Expands Reach In Norway
CHANNELS

Sports goods stores lead distribution with specialist advice
Retail e-commerce gains share with niche and premium offerings

Omnichannel presence is key to success in fragmented market

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/apparel-and-footwear-in-norway/report.
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