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EXECUTIVE SUMMARY

Affordable fashion and e-commerce disruption reshape Morocco’s apparel and footwear market

KEY DATA FINDINGS

Chart 1 - Key Trends 2025
Chart 2 - Analyst Insight

INDUSTRY PERFORMANCE

Fast fashion groups drive retail value growth in apparel and footwear in Morocco
Apparel drives sales in Morocco's retail landscape
Market polarisation reshapes Morocco's retail landscape
Chart 3 - Moroccan Textile Industry Faces Global Pressure Despite Early 2025 Rebound
Chart 4 - Sustainability and Inclusivity in Moroccan Fashion (2025)
Chart 5 - Temu's Market Entry Disrupts Moroccan Apparel Retail

WHAT’S NEXT?

Local production and digital sales drive future growth
Apparel remains the largest component with steady growth
Sustainability and digitalisation shape the future landscape

COMPETITIVE LANDSCAPE

Ultra-low-cost e-commerce disrupts traditional retail landscape
Opportunities emerge for businesses to adapt and innovate

CHANNELS

Offline retail dominates sales through established networks
Retail e-commerce gains traction with ultra-low-cost platforms
Omnichannel strategies become essential for retailers

PRODUCTS

Sustainable brands drive innovation with eco-friendly designs
Institutional support fosters sustainable textile manufacturing

ECONOMIC CONTEXT

Chart 6 - Real GDP Growth and Inflation 2020-2030
Chart 7 - PEST Analysis in Morocco 2025

CONSUMER CONTEXT

Chart 8 - Key Insights on Consumers in Morocco 2025
Chart 9 - Consumer Landscape in Morocco 2025

COUNTRY REPORTS DISCLAIMER

SOURCES

Summary 1 - Research Sources

KEY DATA FINDINGS

2025 DEVELOPMENTS

Affordable positioning and product innovation support childrenswear growth
Chart 10 - Key Trends 2025
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Chart 11 - Analyst Insight

INDUSTRY PERFORMANCE

Economic pressure and supply chain adjustments shape childrenswear
Boys' apparel leads in retail volume
Sustainability and affordability drive dynamic growth

WHAT’S NEXT?

Price-conscious consumers drive demand for affordable childrenswear
Boys' apparel to remain dominant subcategory
Sustainability and affordability drive future growth

COMPETITIVE LANDSCAPE

LC Waikiki and Lefties dominate with affordable essentials
Supply chain disruptions impact premium brands

CHANNELS

Offline retail dominates childrenswear sales with omnichannel growth
E-commerce gains traction among urban families
Omnichannel strategies key to success in childrenswear

PRODUCTS

Tech-enhanced safety and comfort drive product innovation
LC Waikiki sets benchmark with innovative swimsuits
Chart 12 - LC Waikiki Expands Multipack Promotions for Childrenswear During the 2025 Summer Season
Chart 13 - Inditex Is Shaking Up Textile Subcontracting in Morocco With Its Increased Use of Air
Chart 14 - LC Waikiki Quick-drying Swimsuit With UV Protection for Girls

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Digital innovation and sustainability shape growth in apparel accessories
Chart 15 - Key Trends 2025
Chart 16 - Analyst Insight

INDUSTRY PERFORMANCE

Influencer marketing drives sales of fashion accessories
Scarves lead sales in fashion accessories
Gloves see dynamic growth driven by fashion trends

WHAT’S NEXT?

Rise of digital influencers and mobile shopping platforms drives growth
Sustainable and culturally relevant apparel accessories gain traction
Shifting consumer preferences and technological advancements reshape the industry

COMPETITIVE LANDSCAPE

Digital-native brands erode incumbents' market share with aggressive pricing
Local players maintain lead through affordability and local relevance

CHANNELS

Offline retail remains dominant despite e-commerce growth
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Social media-driven e-commerce gains traction among young consumers
No new retail brands or concepts emerge in 2026

PRODUCTS

Sustainable design and eco-friendly materials gain traction
Local and international brands lead innovation with eco-inspired designs
Chart 17 - Bohemian Accessories and Growing Eco-Awareness Among Moroccan Retailers
Chart 18 - Morocco’s First AI Influencer Redefines Fashion Marketing
Chart 19 - Temu’s AI-Driven Entry Disrupts Moroccan Accessories Market

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Market polarisation and digital innovation reshape menswear
Chart 20 - Key Trends 2025
Chart 21 - Analyst Insight

INDUSTRY PERFORMANCE

Modest growth driven by affordable casualwear and online boutiques
Men's outerwear dominates sales with steady demand
Men's swimwear sees dynamic growth driven by tourism

WHAT’S NEXT?

Mass-market brands drive sales with affordability and promotions
Sustainable fashion gains traction among urban consumers
Comfort and practicality shape future of workplace attire

COMPETITIVE LANDSCAPE

Leading retailers drive market polarisation through affordable fashion
Emerging trends and opportunities in menswear

CHANNELS

Physical retail dominates menswear distribution with online growth
Instagram boutiques drive sales with ai-driven personalisation
Retail e-commerce gains traction with tech-savvy consumers

PRODUCTS

Sustainable designers revolutionise menswear with eco-friendly materials
Digital platforms amplify sustainable menswear through targeted marketing
Innovative menswear drives business growth through sustainability
Chart 22 - Lefties Targets Budget-Conscious Male Shoppers in Morocco
Chart 23 - Instagram Menswear Boutiques Use AI to Drive Sales in Morocco
Chart 24 - Moroccan Leather Brand Champions Sustainable Jackets for Men

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS
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Digital disruption and affordability reshape womenswear in Morocco
Chart 25 - Key Trends 2025
Chart 26 - Analyst Insight

INDUSTRY PERFORMANCE

Digital platforms redefine womenswear retail landscape
Women's outerwear drives womenswear sales
Influencers amplify demand for trendy, affordable womenswear

WHAT’S NEXT?

Affordability and digital influence drive future growth
Women's outerwear remains dominant subcategory
Sportswear emerges as fastest growing subcategory

COMPETITIVE LANDSCAPE

Digital challengers disrupt traditional womenswear retail in Morocco
Top brands maintain lead through strong presence and affordability

CHANNELS

Digital channels drive sales with convenience and affordability
Social commerce emerges as fastest growing channel
Omnichannel strategies to dominate retail landscape

PRODUCTS

Sustainable craft redefines womenswear product offerings
Digital platforms showcase innovative womenswear products
Chart 27 - Moroccan Consumers Shift Toward Secondhand and Ultra-Low-Cost Chinese Platforms
Chart 28 - Instagram Stores Offer Zara-Style Fashion at Lower Prices in Morocco
Chart 29 - Morocco’s Womenswear Turns to Sustainable Craft in 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Affordable denim and sustainability trends shape Morocco’s jeans market
Chart 30 - Key Trends 2025
Chart 31 - Analyst Insight

INDUSTRY PERFORMANCE

Younger shoppers drive demand for affordable denim options
Standard jeans dominate market share with steady demand
Sustainability awareness drives growth in eco-friendly jeans

WHAT’S NEXT?

Affordable fashion and sustainability drive future growth
Promotions and private label drive sales
Digital platforms and influencer marketing shape consumer preferences

COMPETITIVE LANDSCAPE

LC Waikiki Maroc and other brands drive jeans sales
Emerging players and market opportunities
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CHANNELS

Offline retail dominates jeans sales with strong mall presence
E-commerce gains traction among gen z consumers
No emerging retail brands or concepts identified for 2026

PRODUCTS

Premium and budget brands drive diverging strategies
Sustainable denim production gains traction with local manufacturing
Innovative product design drives business growth
Chart3 Moroccan - Denim: Premium vs. Budget Consumers Driving Diverging strategies
Chart 32 - Zara’s Sustainable Denim Sourcing Strategy in Morocco
Chart 33 - Green Lion: A Moroccan Brand Championing Responsible Denim

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Affordable essentials and informal competition shape hosiery market dynamics
Chart 34 - Key Trends 2025
Chart 35 - Analyst Insight

INDUSTRY PERFORMANCE

Illicit imports and tourism drive sales of affordable essentials
Non-sheer hosiery dominates sales with affordable options
Market polarisation and tourism shape hosiery trends

WHAT’S NEXT?

Informal retail and tourism drive hosiery sales growth
Non-sheer hosiery remains dominant but faces competition
Sustainability and social commerce shape future trends

COMPETITIVE LANDSCAPE

Informal imports fragment market, challenging incumbents
Leading brands adapt to changing consumer preferences
Chart 36 - Illicit Turkish Machines Fuel Market Polarisation in Moroccan Hosiery
Chart 37 - Informal Turkish Imports Disrupt Moroccan Hosiery Market
Chart 38 - Souvenir Socks Spark Sales: Cultural Designs Attract Tourists in Morocco

CHANNELS

Informal retail channels dominate hosiery sales with low-cost products
Digital platforms gain traction among younger shoppers
No new retail brands or concepts emerge in 2026

PRODUCTS

Low-cost imports and tourism drive affordable essentials

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS
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2025 DEVELOPMENTS

Market polarisation and digital innovation reshape footwear in Morocco
Chart 39 - Key Trends 2025
Chart 40 - Analyst Insight

INDUSTRY PERFORMANCE

Local dynamics drive footwear sales despite economic challenges
Women's footwear dominates sales, driven by urban youth culture
E-commerce and sneaker culture drive dynamic growth in footwear

WHAT’S NEXT?

E-commerce and sustainability to shape future sales
Women's footwear to remain the largest subcategory
Local production and sustainability to drive business growth

COMPETITIVE LANDSCAPE

Local brands and e-commerce platforms gain ground through innovation
Emerging players and strategic partnerships reshape market dynamics

CHANNELS

Offline retail leads through apparel and footwear specialists
E-commerce gains momentum with AI-driven platforms
Hybrid retail models and local players to drive growth

PRODUCTS

Local sourcing and simplified designs drive export growth
E-commerce and sneaker culture fuel dynamic growth
Local production and strategic partnerships modernise offerings
Chart 41 - Morocco Expands Footwear Exports to Brazil with Affordable Designs
Chart 42 - Two-Speed Footwear Market: Affordable Synthetics vs. Premium Sneaker Culture
Chart 43 - AI-Driven E-Commerce Platforms Transform the Footwear Channel Mix in Morocco

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Rising health awareness and polarisation support sportswear growth
Chart 44 - Key Trends 2025
Chart 45 - Analyst Insight

INDUSTRY PERFORMANCE

Decathlon expansion fuels low-cost sportswear growth
Affordable brands capitalise on price sensitivity
Premium brands thrive on exclusivity and image

WHAT’S NEXT?

Local brands and influencers drive sportswear sales growth
Sports and non-sports apparel to remain dominant subcategory
Sustainability to become key consideration for sportswear brands

COMPETITIVE LANDSCAPE

Decathlon and Planet Sport lead through diverse strategies
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Opportunities emerging from market trends and consumer behaviour

CHANNELS

Offline retail dominates sportswear sales through physical stores
Retail e-commerce grows as consumers seek convenience
No new retail brands or concepts emerge in 2026

PRODUCTS

Tech-savvy brands drive innovation with advanced features
Sustainable and inclusive designs gain popularity among consumers
Innovation drives business growth and consumer engagement
Chart 46 - Decathlon Expands Low-Cost Domyos Sportswear Line in Morocco (2025)
Chart 47 - Strong and Savage Champions Tech-Enhanced Athleisure Made in Morocco
Chart 48 - Decathlon Morocco Launches Eco-Conscious Men’s Activewear Line in 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/apparel-and-footwear-in-morocco/report.


