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Sportswear in Chile - Category analysis
KEY DATA FINDINGS

2025 DEVELOPMENTS

Sportswear becoming a go to option for everyday wear
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Chart 2 - Analyst Insight
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Global brands driving the growth of sportswear through premiumisation
New entrants shake up the Chilean outdoor sportswear market

Chart 3 - Under Armour Targets Chile’s Growing Running Market with Premium Footwear

Chart 4 - Reinaldo Lippi Returns with Ofki, Targeting Chile’s Outdoor Market
Market polarisation drives growth in sportswear

WHAT'S NEXT?

Premium brands and sustainability set to drive future growth
Sports apparel will remain key to the growth and development of sportswear
Main trends shaping the future of sportswear

COMPETITIVE LANDSCAPE

Global players maintain their dominance through premium offerings
Stability and innovation characterise the competitive landscape

CHANNELS

Department stores dominate sportswear sales with strong brand presence
E-commerce grows rapidly as consumers seek convenience and value
Emerging trends and retail concepts

PRODUCTS
Al-driven design revolutionising sportswear

Chart 5 - Puma Inverse Arrives in Chile Redefining Sneaker Design with Al

COUNTRY REPORTS DISCLAIMER

Apparel and Footwear in Chile - Industry Overview

EXECUTIVE SUMMARY

Improving economy and cross-border sales support growth in apparel and footwear
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Premium sportswear drives growth through outdoor trends
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Consumers turning to e-commerce as they demand convenience
Sustainability and premium sportswear set to drive demand for apparel
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Premium sportswear set to lead growth with the focus on tech innovation and durability

COMPETITIVE LANDSCAPE

Falabella and adidas lead the competitive landscape
Players look for new opportunities in e-commerce and sustainable product lines
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Falabella and Ripley lead offline retail with strong brand trust
E-commerce gains traction with competitive pricing and variety
Sustainability and affordability drive resale and rental trends

Chart 10 - Circular Fashion Gains Momentum Through Falabella’s Trueque Initiative
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COUNTRY REPORTS DISCLAIMER

SOURCES

Summary 1 - Research Sources

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/sportswear-in-chile/report.
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