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EXECUTIVE SUMMARY

Versatile fashion drives growth amid economic polarisation

KEY DATA FINDINGS

Chart 1 - Key Trends 2025

INDUSTRY PERFORMANCE

Modest growth amid economic pressure and market polarisation
Chart 2 - Market Polarisation Shifts Consumer Expenditure
Discount-driven activations intensify competitive pressure
Chart 3 - Discount-Driven Environment
New formal trend in Colombia merges comfort with elegance
Chart 4 - adidas Exemplifies Comfort Meets Elegance to Create New Formal

WHAT’S NEXT?

Sustainability to become key purchase driver
Chart 5 - Analyst Insight
Personalisation and experiential retail to attract consumers
Live shopping and social media to drive engagement

COMPETITIVE LANDSCAPE

Ultra-fast fashion and local brands drive fragmented landscape
Product innovation addresses functional needs

CHANNELS

Offline retail dominates as omnichannel strategies gain importance
Falabella enhances in-store experience to remain competitive

ECONOMIC CONTEXT

Chart 6 - Real GDP Growth and Inflation 2020-2030
Chart 7 - PEST Analysis in Colombia 2025

CONSUMER CONTEXT

Chart 8 - Key Insights on Consumers in Colombia 2025
Chart 9 - Consumer Landscape in Colombia 2025

COUNTRY REPORTS DISCLAIMER

SOURCES

Summary 1 - Research Sources

KEY DATA FINDINGS

2025 DEVELOPMENTS

Market polarisation shapes modest growth amid demographic decline
Chart 10 - Key Trends 2025

INDUSTRY PERFORMANCE

Modest growth driven by inflation, while market polarisation intensifies
Chart 11 - Childrenswear Adapts to Ongoing Challenges
Discount strategies intensify as brands compete for price-conscious consumers
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Chart 12 - Pursuit For Value in a Turbulent Economic Environment
Licensed collaborations drive engagement through nostalgia and emotional connections
Chart 13 - Licensed Products Help Differentiate and Refresh Brand Perception

WHAT’S NEXT?

Declining birth rates reshape category dynamics as teen segment emerges
Second-hand market to intensify competition in mass and mid-tier segments
Social commerce to reshape customer engagement

COMPETITIVE LANDSCAPE

Leading brands focus on licensed collaborations and value strategies

CHANNELS

Physical retail remains key despite e-commerce growth

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Retail innovation and social media drive accessories growth
Chart 14 - Key Trends 2025

INDUSTRY PERFORMANCE

Strong performance amid market polarisation
Chart 15 - Microtrends Impact Colombian Accessories
Social media transforms accessories into self-expression tools
Chart 16 - Social Media Drives Growth and Sales as a Trendsetter Platform
Retail activations create memorable experiences and strengthen engagement
Chart 17 - Local Brands Like Arturo Calle Seek Further Customer Engagement

WHAT’S NEXT?

Positive outlook supported by affordability and category dynamics
Resale platforms and circular models to gain traction
Chart 18 - Analyst Insight
Sustainability initiatives to drive product innovation

COMPETITIVE LANDSCAPE

Established leaders maintain positions amid growing pressure from value players

CHANNELS

Retail offline dominates as e-commerce gains ground

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Economic uncertainty drives consumers towards affordable menswear offerings
Chart 19 - Key Trends 2025

INDUSTRY PERFORMANCE
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Economic pressures drive value growth, despite volume decline
Outerwear dominates sales, driven by shifting consumer behaviour
Chart 20 - Economic Pressures Weaken Menswear, Boosting Retailer’s Own Ranges
Discounting creates boom-and-bust cycle in menswear sales
Chart 21 - Boom-And-Bust Cycle of Discounting

WHAT’S NEXT?

Brands expected to leverage nostalgic collaborations to increase consumer appeal
Men's outerwear set to continue dominating, driven by Gen Z’s influence
Premium casualwear and streetwear expected to gain traction

COMPETITIVE LANDSCAPE

Arturo Calle SAS and private label drive market dynamics
Dante Group SAS and Mundo Único gain traction through innovation
Chart 22 - Analyst Insight

CHANNELS

Omnichannel retailing drives foot traffic and sales
Amazon strengthens e-commerce presence with prime day

PRODUCTS

Maluma’s Remanence embodies sustainable and affordable menswear

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Womenswear demonstrates steady growth amid evolving consumer preferences
Chart 23 - Key Trends 2025

INDUSTRY PERFORMANCE

Market polarisation shapes womenswear performance and retail strategy
Chart 24 - Private Label Gains Momentum Amid Cost Pressures
Retailer-designer collaborations support local talent
Chart 25 - Hybrid Aesthetics Drive Growth in Colombian Womenswear
Swimwear drives growth with sustainable and inclusive designs
Chart 26 - Swimwear in Colombia: Export Growth Amid Fast Fashion Pressures

WHAT’S NEXT?

Expansion is projected through rising employment and consumer demand
Ethical fashion and circular models set to gain traction
Digital transformation and AI to reshape Womenswear
Chart 27 - Analyst Insight

COMPETITIVE LANDSCAPE

Top three players lead through expansive distribution networks
Shein leads ultra-fast fashion through digital engagement and localisation
Baobab establishes global presence through sustainable luxury positioning

CHANNELS

Falabella elevates in-store experience with personalised services
Retail e-commerce accelerates, complementing offline channels
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COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Market polarisation drives consumers towards value-seeking behaviour
Chart 28 - Key Trends 2025

INDUSTRY PERFORMANCE

Market polarisation drives value-seeking behaviour
Contraband pressures reshape manufacturing landscape
High environmental impact of jeans drives brands to adopt circular practices
Chart 29 - Circular Fashion Gains Momentum in Colombia

WHAT’S NEXT?

Shifts in consumer purchasing power set to drive steady value sales
Sustainability expected to reshape the future of jeans production
Digital transformation anticipated to enhance the shopping experience
Chart 30 - Analyst Insight

COMPETITIVE LANDSCAPE

Landscape remains fragmented, while Levi’s gradually strengthens its local presence
Truccos Jeans embodies inclusive sizing with its new product lines

CHANNELS

Retailers invest in point-of-sale activations to drive engagement
E-commerce grows steadily through convenience, flexibility and digital transformation
Emerging retail concepts leverage immersive experiences to drive sales

PRODUCTS

Market polarisation is driving brands to innovate with lifestyle-driven product offerings

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Despite declining sales, functional and sustainable innovation remain important
Chart 31 - Key Trends 2025

INDUSTRY PERFORMANCE

Increasing consumer price sensitivity drives brands to adopt multipack models
Non-sheer hosiery remains dominant, driven by casualisation
Performance technology gains traction in hosiery
Chart 32 - Performance Technology Gains Traction

WHAT’S NEXT?

Social media expected to influence demand and slow sales decline
Functional hosiery to gain traction among Colombian consumers
Brands anticipated to incorporate sustainability into their product designs
Chart 33 - Analyst Insight
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COMPETITIVE LANDSCAPE

Hosiery remains fragmented, while ultra-fast fashion brands expand their product offerings
Galax drives innovation with the launch of its new collection
Chart 34 - Packaging Innovation Enhances Consumer Engagement with Hosiery

CHANNELS

Physical stores remain crucial, while brands use omnichannel strategies to maximise reach

PRODUCTS

Lili Pink drives sales with multipack strategy
Chart 35 - Lili Pink Introduces Multipacks to Combat Price Sensitivity

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Versatility and sustainability fuel sports-inspired footwear
Chart 36 - Key Trends 2025

INDUSTRY PERFORMANCE

Women’s footwear experiences positive growth despite economic pressures
Digital dupe trends challenge Colombian footwear amidst regulatory progress
Market polarisation and sports-fashion fusion propel sports-inspired footwear
Chart 37 - Sports-Inspired Footwear Gains Momentum
Sustainable practices drive innovation in footwear design
Chart 38 - Footwear is Committed to Sustainability

WHAT’S NEXT?

Growing demand for versatile footwear set to drive sales growth
Sustainability and brand protection strategies to become crucial
Chart 39 - Analyst Insight
Digital engagement and e-commerce to drive future sales

COMPETITIVE LANDSCAPE

Cueros Velez SA strengthens position with sustainability focus

CHANNELS

E-commerce growth poses moderate competition to retail offline
Shein and other fast-fashion retailers gain traction online

COUNTRY REPORTS DISCLAIMER

KEY DATA FINDINGS

2025 DEVELOPMENTS

Demand for footwear and e-commerce growth fuels sportswear
Chart 40 - Key Trends 2025

INDUSTRY PERFORMANCE

Market polarisation grows as local brands fulfil athleisure demand
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Chart 41 - Blurring Boundaries to Meet Everyday Consumer Needs
Tariffs and supply chain issues shape sportswear landscape
Chart3 - Sportswear Feels Pressure of Tax Burden, Prompting Promotions
Incumbents adopt online marketplace models to counter challenger brands
Chart 42 - E-commerce Continues to Thrive

WHAT’S NEXT?

Performance-lifestyle fusion and sports footwear predicted to drive growth
Experiential marketing set to deepen consumer connections beyond sales
Live shopping and omnichannel retail expected to drive sportswear growth
Chart 43 - Analyst Insight

COMPETITIVE LANDSCAPE

adidas Colombia Ltda and Skechers Colombia SAS lead with diverse strategies
Luxury athleisure brands create new opportunities through strategic partnerships

CHANNELS

Nike and Lf10 lead through experiential retail and e-commerce
Retail e-commerce drives growth with fast and flexible options

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/apparel-and-footwear-in-colombia/report.


