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Scope
Executive summary

STATE OF PLAY

Top companies at a glance

Alibaba Group Holding Ltd’s global footprint

Company overview

Growth decomposition

Asia Pacific accounts for the lion’s share of Alibaba’s sales, but Europe is an enticing region
China and Turkey markets will account for the bulk of Alibaba’s sales growth over 2023-2026
Alibaba is expected to retain its position as the world’s third largest retailer over 2023-2026
E-commerce marketplaces lead global retail, reflecting pandemic-driven shifts

Alibaba is a retail e-commerce leader across a range of markets, primarily in Asia Pacific
Tmall Marketplace leads in China, with Lazada doing well across Southeast Asia

Alibaba’s leading marketplaces win with wide product ranges and mass-market positioning
Economic challenges and uncertainty impact Chinese consumer sentiment

Pinduoduo and Douyin marketplaces are taking market share from Alibaba and JD.com
Alibaba is responding by leveraging its other capabilities for a competitive advantage
Alibaba’s “New Retail” ambitions led to its expansion into store-based retail formats

Despite operational complexity, retail stores offer strategic advantages for Alibaba’s business
Alibaba faces intense competition globally from TikTok Shop and Temu

Alibaba focuses on cross-border e-commerce and expands its revenue streams

Lazada and Daraz are Alibaba’s regional online marketplaces in Southeast and South Asia
Trendyol expands beyond Turkish e-commerce, while Miravia targets Spanish consumers
Alibaba’s cloud and artificial intelligence capabilities augment its e-commerce operations
Cainiao powers cost-efficient and speedy deliveries for Alibaba’s various marketplaces

Key trends that will impact Alibaba over the next five years

Projected company sales: FAQs

Projected company sales: FAQs

About Euromonitor International’s Syndicated Channels Research

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/alibaba-group-holding-Itd-in-retail/report.
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