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Ajr Care in France
KEY DATA FINDINGS

2024 DEVELOPMENTS

Air care feels the pressure as consumers’ cost-consciousness continues
Candle air fresheners fares better than the rest
Multifunctional, natural and sustainable products continue to attract despite economic stress

PROSPECTS AND OPPORTUNITIES

Air car category faces challenges in the forecast period
Growth anticipated for candles and digitally native vertical brands

Retailing developments hold potential for further growth
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Bleach in France
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2024 DEVELOPMENTS

Bleach suffers from persistent search for alternatives
Health and sustainability concerns undermine category growth potential
La Croix continues to dominate overall category in 2024

PROSPECTS AND OPPORTUNITIES

Negative perception of bleach will continue to drive down demand
Rising competition from surface care products to further subvert growth potential

Leading players slowly phasing out bleach from their portfolios
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Table 18 - Sales of Bleach: Value 2019-2024

Table 19 - Sales of Bleach: % Value Growth 2019-2024

Table 20 - NBO Company Shares of Bleach: % Value 2020-2024
Table 21 - LBN Brand Shares of Bleach: % Value 2021-2024
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Dishwashing in France
KEY DATA FINDINGS

2024 DEVELOPMENTS

Promotions key to sustaining sales in dishwashing in 2024
Eco-consciousness and innovation take a backseat amid rising price sensitivity

Refills benefit from value-seeking behaviour, as tablets continue to attract greater attention

PROSPECTS AND OPPORTUNITIES

Growth for dishwashing will remain steady though curbed by demographic trends during forecast period

Green brands to make a comeback once inflation pressures settle
Expansion expected for e-commerce channel

CATEGORY INDICATORS
Table 24 - Household Possession of Dishwashers 2019-2024
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Table 26 - Sales of Dishwashing by Category: % Value Growth 2019-2024

Table 27 - NBO Company Shares of Dishwashing: % Value 2020-2024

Table 28 - LBN Brand Shares of Dishwashing: % Value 2021-2024

Table 29 - Forecast Sales of Dishwashing by Category: Value 2024-2029

Table 30 - Forecast Sales of Dishwashing by Category: % Value Growth 2024-2029

Horme Insecticides in France
KEY DATA FINDINGS

2024 DEVELOPMENTS

Cold weather and bed bugs impact sales in 2024
Raid, Pyrell and Catch continue to lead overall home insecticides in 2024

Rebalancing in terms of performance and need

PROSPECTS AND OPPORTUNITIES

Volume sales to turn positive despite legislative challenges
Sustainability and naturalness as accelerating trends in home insecticides
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Homemade remedies could present competition

CATEGORY DATA

Table 31 - Sales of Home Insecticides by Category: Value 2019-2024

Table 32 - Sales of Home Insecticides by Category: % Value Growth 2019-2024

Table 33 - Sales of Spray/Aerosol Insecticides by Type: % Value 2019-2024

Table 34 - NBO Company Shares of Home Insecticides: % Value 2020-2024

Table 35 - LBN Brand Shares of Home Insecticides: % Value 2021-2024

Table 36 - Forecast Sales of Home Insecticides by Category: Value 2024-2029

Table 37 - Forecast Sales of Home Insecticides by Category: % Value Growth 2024-2029

Laundry Care in France
KEY DATA FINDINGS

2024 DEVELOPMENTS

Category members turn in contrasting performances in 2024
Non-essential products suffer waning interest as consumers prioritise spending
Multinationals remain ahead while private label expands

PROSPECTS AND OPPORTUNITIES

Laundry care in France faces stability for early forecast period
Tablets set to cannibalise additives as multifunctional variants gain further ground

Traditional brands could rise further, while shift towards DIY products support growth for private label

CATEGORY INDICATORS
Table 38 - Household Possession of Washing Machines 2019-2024

CATEGORY DATA

Table 39 - Sales of Laundry Care by Category: Value 2019-2024

Table 40 - Sales of Laundry Care by Category: % Value Growth 2019-2024

Table 41 - Sales of Laundry Aids by Category: Value 2019-2024

Table 42 - Sales of Laundry Aids by Category: % Value Growth 2019-2024

Table 43 - Sales of Laundry Detergents by Category: Value 2019-2024

Table 44 - Sales of Laundry Detergents by Category: % Value Growth 2019-2024
Table 45 - Sales of In-Wash Spot and Stain Removers by Type: % Value Breakdown 2019-2024
Table 46 - NBO Company Shares of Laundry Care: % Value 2020-2024

Table 47 - LBN Brand Shares of Laundry Care: % Value 2021-2024

Table 48 - NBO Company Shares of Laundry Aids: % Value 2020-2024

Table 49 - LBN Brand Shares of Laundry Aids: % Value 2021-2024

Table 50 - NBO Company Shares of Laundry Detergents: % Value 2020-2024

Table 51 - LBN Brand Shares of Laundry Detergents: % Value 2021-2024

Table 52 - Forecast Sales of Laundry Care by Category: Value 2024-2029

Table 53 - Forecast Sales of Laundry Care by Category: % Value Growth 2024-2029

Polishes in France
KEY DATA FINDINGS

2024 DEVELOPMENTS

Ongoing sales decline accelerates in 2024
Shoe polish as standout segment
Decline reshapes distribution landscape for polishes in France

PROSPECTS AND OPPORTUNITIES
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Sales set to remain sluggish for forecast period
Lack of relevance as consumers continue to shift to surface care instead

Retailers expected to further reduce the shelf space provided for polishes

CATEGORY DATA

Table 54 - Sales of Polishes by Category: Value 2019-2024

Table 55 - Sales of Polishes by Category: % Value Growth 2019-2024

Table 56 - NBO Company Shares of Polishes: % Value 2020-2024

Table 57 - LBN Brand Shares of Polishes: % Value 2021-2024

Table 58 - Forecast Sales of Polishes by Category: Value 2024-2029

Table 59 - Forecast Sales of Polishes by Category: % Value Growth 2024-2029

Surface Care in France
KEY DATA FINDINGS

2024 DEVELOPMENTS

Volume and value drop for surface care in 2024
Trend towards more traditional products carried by inflationary pressures
Brands and retailers under pressure

PROSPECTS AND OPPORTUNITIES

Wipes and cleaning systems face further volume sales declines amid growth for overall category
Back-to-basics trend set to accelerate

E-commerce will see greater growth

CATEGORY DATA

Table 60 - Sales of Surface Care by Category: Value 2019-2024

Table 61 - Sales of Surface Care by Category: % Value Growth 2019-2024

Table 62 - Sales of Home Care Wipes and Floor Cleaning Systems by Category: Value 2019-2024
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Table 68 - Forecast Sales of Surface Care by Category: Value 2024-2029

Table 69 - Forecast Sales of Surface Care by Category: % Value Growth 2024-2029

Toilet Care in France
KEY DATA FINDINGS

2024 DEVELOPMENTS

Steady performances for toilet care in 2024
Competitive and distribution landscapes remain stable for toilet care
Green products see low growth as performance and convenience remain crucial

PROSPECTS AND OPPORTUNITIES

Toilet care to see volume and value sales remain positive during forecast period
Tablets hold potential for greater growth if consumer awareness improves
Sustainability trend will increasingly drive development and shape innovation

CATEGORY DATA
Table 70 - Sales of Toilet Care by Category: Value 2019-2024
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Table 71 - Sales of Toilet Care by Category: % Value Growth 2019-2024

Table 72 - NBO Company Shares of Toilet Care: % Value 2020-2024

Table 73 - LBN Brand Shares of Toilet Care: % Value 2021-2024

Table 74 - Forecast Sales of Toilet Care by Category: Value 2024-2029

Table 75 - Forecast Sales of Toilet Care by Category: % Value Growth 2024-2029

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/home-care-in-france/report.
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