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Tourism Flows in Kenya
KEY DATA FINDINGS

2025 DEVELOPMENTS

Inbound tourism continues to strengthen as visa reforms, connectivity and product diversification widen appeal
Outbound travel gains momentum as rising incomes, digitalisation and regional integration support cross-border demand

PROSPECTS AND OPPORTUNITIES

Inbound growth expected to advance as Kenya scales niche tourism, sustainability and digital-led destination discovery
Outbound travel set to expand, driven by regional mobility, lifestyle upgrades and demand for curated experiences

CATEGORY DATA

Table 7 - Inbound Arrivals: Number of Trips 2020-2025

Table 8 - Inbound Arrivals by Country: Number of Trips 2020-2025

Table 9 - Inbound City Arrivals 2020-2025
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KEY DATA FINDINGS

2025 DEVELOPMENTS

Airline recovery is driven by new long-haul links, regional expansion and tech-enabled, sustainable operations
National carrier leadership and low-cost disruptors reshape competition in Kenya’s skies

PROSPECTS AND OPPORTUNITIES

Airline growth prospects hinge on diversified markets, airport expansion and tech-driven, sustainable operations
Route expansion, partnerships and regional fleet growth will be central to future airline momentum

CATEGORY DATA

Table 24 - Airlines Sales: Value 2020-2025

Table 25 - Airlines Online Sales: Value 2020-2025

Table 26 - Airlines: Passengers Carried 2020-2025

Table 27 - Airlines NBO Company Shares: % Value 2020-2024

Table 28 - Non-Scheduled Carriers Brands by Key Performance Indicators 2025
Table 29 - Low Cost Carriers Brands by Key Performance Indicators 2025
Table 30 - Full Service Carriers Brands by Key Performance Indicators 2025
Table 31 - Forecast Airlines Sales: Value 2025-2030

Table 32 - Forecast Airlines Online Sales: Value 2025-2030

Lodging (Destination) in Kenya
KEY DATA FINDINGS

2025 DEVELOPMENTS

Lodging sales rise as tourism thrives, domestic travel expands and online booking becomes mainstream
Sarova leads in value share while Airbnb is the most dynamic player as short-term rentals accelerate

PROSPECTS AND OPPORTUNITIES

Lodging sales expected to rise, supported by expanding visitor flows and a broader, more diversified accommodation base
Growth beyond 2025 shaped by digitalisation, MICE demand, urbanisation and sustainability strategies

CATEGORY DATA

Table 33 - Lodging (Destination) Sales: Value 2020-2025

Table 34 - Lodging (Destination) Online Sales: Value 2020-2025

Table 35 - Hotels Sales: Value 2020-2025

Table 36 - Hotels Online Sales: Value 2020-2025

Table 37 - Other Lodging Sales: Value 2020-2025

Table 38 - Other Lodging Online Sales: Value 2020-2025

Table 39 - Lodging (Destination) Outlets: Units 2020-2025

Table 40 - Lodging (Destination) Rooms: Number of Rooms 2020-2025
Table 41 - Lodging (Destination) by Incoming vs Domestic: % Value 2020-2025
Table 42 - Hotels NBO Company Shares: % Value 2020-2024

Table 43 - Hotel Brands by Key Performance Indicators 2025

Table 44 - Forecast Lodging (Destination) Sales: Value 2025-2030

Table 45 - Forecast Lodging (Destination) Online Sales: Value 2025-2030
Table 46 - Forecast Hotels Sales: Value 2025-2030

Table 47 - Forecast Hotels Online Sales: Value 2025-2030

Table 48 - Forecast Other Lodging Sales: Value 2025-2030

Table 49 - Forecast Other Lodging Online Sales: Value 2025-2030

Table 50 - Forecast Lodging (Destination) Outlets: Units 2025-2030
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KEY DATA FINDINGS

2025 DEVELOPMENTS

Booking value rises as digital platforms, tourism promotion and improved accessibility strengthen purchase activity
Gametrackers leads the market and is the most dynamic performer as niche safaris and remote-access products gain momentum

PROSPECTS AND OPPORTUNITIES

Booking sales expected to rise as digital adoption accelerates, tourism demand expands and cashless travel ecosystems strengthen

Growth driven by digital partnerships, localised package development and stronger online visibility

CATEGORY DATA

Table 51 - Booking Sales: Value 2020-2025

Table 52 - Business Travel Sales: Value 2020-2025

Table 53 - Leisure Travel Sales: Value 2020-2025

Table 54 - Travel Intermediaries NBO Company Shares: % Value 2020-2025
Table 55 - Forecast Booking Sales: Value 2025-2030

Table 56 - Forecast Business Travel Sales: Value 2025-2030

Table 57 - Forecast Leisure Travel Sales: Value 2025-2030

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/travel-in-kenya/report.

Page 4 of 4



