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2025 DEVELOPMENTS

Slower growth in inbound arrivals in 2025 due to challenges facing Russian tourists
Tightening of visa requirements a key obstacle to the growth of outbound departures

PROSPECTS AND OPPORTUNITIES

Inbound tourism set to continue growing over the forecast period
Outbound travel to focus on cheaper and more accessible destinations
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KEY DATA FINDINGS

2025 DEVELOPMENTS

Infrastructure investments boosting capacity and driving growth in airlines
Turkish Airlines retains a stronghold in the market

PROSPECTS AND OPPORTUNITIES

Expanding regional connectivity and structural developments set to boost growth
Strong growth forecast as airlines expand their networks and target new markets
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2025 DEVELOPMENTS

Recovery of short-term rentals provides a boost to lodging
Airbnb bounces back from new licensing law, whilst Hilton remains a key player
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Government-supported infrastructure developments providing a boost to lodging
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KEY DATA FINDINGS

2025 DEVELOPMENTS

Consumers shift to booking online in search of better deals
Obilet.com remains the leading and most dynamic company in 2025

PROSPECTS AND OPPORTUNITIES

Travel intermediaries poised for growth but investment needed in digital strategies

The significance of health tourism agencies is expected to increase
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/travel-in-turkey/report.
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