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2025 DEVELOPMENTS

Market polarisation and sustainability reshape womenswear demand
Chart 1 - Key Trends 2025
Chart 2 - Analyst Insight

INDUSTRY PERFORMANCE

Rising costs and geopolitical instability impact sales
Women's outerwear dominates sales, swimwear shows dynamic growth
Tariffs and supply chain issues moderate value sales growth

WHAT'S NEXT?

Affordability and versatility shape future womenswear demand
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Sustainability and technology to increasingly influence brand positioning
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Leading players retain advantage through local relevance
Chart 3 - Fox Wizel Benefits From Brand Familiarity and Attractive Pricing
Limited structural change expected

CHANNELS

Physical retail remains central to womenswear purchasing
E-commerce plays a complementary role
Stable retail landscape ahead
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Apparel and Footwear in Israel - Industry Overview

EXECUTIVE SUMMARY

Israel's apparel and footwear market grows as consumers shop locally and online
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Local shopping boosts sales amid global uncertainties

Apparel remains largest component of overall sales

Adidas capitalises on local logistics advantage
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WHAT'S NEXT?

Zara to lead premiumisation trend with luxury collaborations

Local brands and retailers will adapt to changing consumer needs
Sustainability and technology to drive innovation in retail
COMPETITIVE LANDSCAPE

Adidas maintains lead in Israel's apparel and footwear market
Local brands and retailers adapt to changing consumer needs
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Tariffs and supply chain disruption favour locally agile players
Market polarisation drives demand for diverse product offerings
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Chart 9 - Key Insights on Consumers in Israel 2025
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COUNTRY REPORTS DISCLAIMER
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Summary 1 - Research Sources

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/womenswear-in-israel/report.
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