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WHAT'S NEXT?

Anticipated modest short-term recovery amid more gloomy long-term outlook
Limited innovation, with traditional flavours continuing to dominate

Forthcoming excise tax will impact sugary juices
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Cido Grupa SIA leads in juice
LidI's Solevita drives fastest growth
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Supermarkets dominates distribution

Discounters makes gains
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Soft Drinks in Latvia - Industry Overview

EXECUTIVE SUMMARY

Challenging year for soft drinks
KEY DATA FINDINGS

INDUSTRY PEFORMANCE

Cold summer temperatures impact demand
Energy drinks registers strong performance

Juice continues to struggle

WHAT'S NEXT?

Modest recovery for soft drinks
Added-value categories to drive future growth

Page 2 of 4



Excise duty increase will reshape soft drinks market
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/juice-in-latvia/report.
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