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Tourism Flows in Malaysia
KEY DATA FINDINGS

2025 DEVELOPMENTS

The government’s robust subsidies and marketing initiatives support strong growth in tourism flows
Accessibility, affordability and a focus on experiences drive strong growth in tourism flows

PROSPECTS AND OPPORTUNITIES

Strengthening ties with key regional countries and catering to domestic tourism are essential to fuel forecast period growth
Enhanced air and rail connectivity and diplomatic ties are set to propel outbound travel

CATEGORY DATA

Table 7 - Inbound Arrivals: Number of Trips 2020-2025

Table 8 - Inbound Arrivals by Country: Number of Trips 2020-2025

Table 9 - Inbound City Arrivals 2020-2025
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KEY DATA FINDINGS

2025 DEVELOPMENTS

Route expansion, airport revitalisation and ancillary revenue streams contribute to fast growth in retail value sales

Low cost carriers lead as Malaysians trade down to increase trip frequency

PROSPECTS AND OPPORTUNITIES

Infrastructure upgrades and strong regional ties set to propel development and growth opportunities

Ramping up frequencies on core routes and route expansion, fleet modernisation and online strategies are key ways to gain a competitive edge

CATEGORY DATA

Table 24 - Airlines Sales: Value 2020-2025

Table 25 - Airlines Online Sales: Value 2020-2025

Table 26 - Airlines: Passengers Carried 2020-2025

Table 27 - Airlines NBO Company Shares: % Value 2020-2024

Table 28 - Non-Scheduled Carriers Brands by Key Performance Indicators 2025
Table 29 - Low Cost Carriers Brands by Key Performance Indicators 2025
Table 30 - Full Service Carriers Brands by Key Performance Indicators 2025
Table 31 - Forecast Airlines Sales: Value 2025-2030

Table 32 - Forecast Airlines Online Sales: Value 2025-2030

Lodging (Destination) in Malaysia
KEY DATA FINDINGS

2025 DEVELOPMENTS

Airbnb gains traction, budget accommodation remains popular, while the expansion of upscale and luxury hotels continues unabated

Sustainability, expansion and innovation are integral to share gain strategies in lodging in Malaysia

PROSPECTS AND OPPORTUNITIES

Investment in digital transformation and sustainability offer key ways to stay ahead of the field in lodging

Alternative and affordable lodging types are expected to put pressure on hotels

CATEGORY DATA

Table 33 - Lodging (Destination) Sales: Value 2020-2025

Table 34 - Lodging (Destination) Online Sales: Value 2020-2025

Table 35 - Hotels Sales: Value 2020-2025

Table 36 - Hotels Online Sales: Value 2020-2025

Table 37 - Other Lodging Sales: Value 2020-2025

Table 38 - Other Lodging Online Sales: Value 2020-2025

Table 39 - Lodging (Destination) Outlets: Units 2020-2025

Table 40 - Lodging (Destination) Rooms: Number of Rooms 2020-2025
Table 41 - Lodging (Destination) by Incoming vs Domestic: % Value 2020-2025
Table 42 - Hotels NBO Company Shares: % Value 2020-2024

Table 43 - Hotel Brands by Key Performance Indicators 2025

Table 44 - Forecast Lodging (Destination) Sales: Value 2025-2030

Table 45 - Forecast Lodging (Destination) Online Sales: Value 2025-2030
Table 46 - Forecast Hotels Sales: Value 2025-2030

Table 47 - Forecast Hotels Online Sales: Value 2025-2030

Table 48 - Forecast Other Lodging Sales: Value 2025-2030

Table 49 - Forecast Other Lodging Online Sales: Value 2025-2030

Table 50 - Forecast Lodging (Destination) Outlets: Units 2025-2030

Eooking in Malaysia

Page 3 of 4



KEY DATA FINDINGS

2025 DEVELOPMENTS

Shift towards digital platforms reflects the normalisation of digitalisation
Strategic partnerships and collaborations are key ways to consolidate position and expand reach

PROSPECTS AND OPPORTUNITIES

Al, data-driven marketing and digital innovation to gain momentum in booking in Malaysia

Sustainable and wellness tourism and bleisure to add dynamism to the offer

CATEGORY DATA

Table 51 - Booking Sales: Value 2020-2025

Table 52 - Business Travel Sales: Value 2020-2025

Table 53 - Leisure Travel Sales: Value 2020-2025

Table 54 - Travel Intermediaries NBO Company Shares: % Value 2020-2025
Table 55 - Forecast Booking Sales: Value 2025-2030

Table 56 - Forecast Business Travel Sales: Value 2025-2030

Table 57 - Forecast Leisure Travel Sales: Value 2025-2030

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/travel-in-malaysia/report.
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