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KEY DATA FINDINGS

2025 DEVELOPMENTS

Polarisation increasingly evident in the local market
Chart 1 - Key Trends 2025

INDUSTRY PERFORMANCE

Premium and value segments drive footwear sales in the UK
Chart 2 - Mass Retailers Offer Brand Styles for Less
Sustainability and inclusivity increasingly important to local consumers
Chart 3 - Vivobarefoot Take-Back Initiative
Pricing, sourcing and distribution influenced by tariffs and supply chain challenges
Chart 4 - Footwear Brands Shift Production Away From China
Resale models continue to influence primary market

WHAT’S NEXT?

Positive outlook supported by cooling inflation and rising disposable incomes
Sustainability and inclusivity to remain strong influences in local market
Chart 5 - Analyst Insight

COMPETITIVE LANDSCAPE

Nike and adidas lead as share shifts
Challenger brands drive innovation through creative collaborations
Innovative launches and strategic moves shape future

CHANNELS

Omnichannel strategies remain important despite e-commerce dominance
Amazon Haul aims to offer competition to online Chinese platforms
Emerging brands expand presence through strategic store openings

COUNTRY REPORTS DISCLAIMER

EXECUTIVE SUMMARY

Navigating polarised growth amidst economic challenges

KEY DATA FINDINGS

Chart 6 - Key Trends 2025

INDUSTRY PERFORMANCE

Macroeconomic pressure impacts consumer spending habits
Market polarisation drives diverging consumer values
Chart 7 - Analyst Insight
Resale platforms gain popularity among UK consumers
Chart 8 - Nobody's Child eBay Collaboration

WHAT’S NEXT?

Consumers set to drive sustainable and tech-enhanced shopping experience
Sportswear predicted to record further strong growth
Technological integration and sustainability to shape industry

COMPETITIVE LANDSCAPE
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Asda Stores strengthens lead of fragmented landscape with private label line
Topshop relaunches with new strategy, fuelling growth
Emerging brands focus on niche strategies and community engagement
Chart 9 - Aligne x Elizabeth Day: Creative Collaborations Prove Successful for Challengers

CHANNELS

Retail offline remains crucial despite e-commerce growth
Retail e-commerce drives sales with convenience and competitive pricing

PRODUCTS

Amazon Haul responds to demand for affordable but fashionable pieces
Chart 10 - Amazon Haul Feature Launches in the UK

ECONOMIC CONTEXT

Chart 11 - Real GDP Growth and Inflation 2020-2030
Chart 12 - PEST Analysis in the United Kingdom 2025

CONSUMER CONTEXT

Chart 13 - Key Insights on Consumers in the United Kingdom 2025
Chart 14 - Consumer Landscape in the United Kingdom 2025

COUNTRY REPORTS DISCLAIMER

SOURCES

Summary 1 - Research Sources

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/footwear-in-the-united-kingdom/report.


