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Apparel and Footwear in Eqypt

EXECUTIVE SUMMARY

Economic pressures and consumer shifts shape apparel and footwear in Egypt

KEY DATA FINDINGS

Chart 1 - Key Trends 2025
Chart 2 - Analyst Insight

INDUSTRY PERFORMANCE

Economic pressures drive market polarisation across apparel and footwear

Scroll Cairo capitalises on market polarisation with affordable replicas

Chart 3 - Scroll Cairo Offers Affordable Replicas to Attract a Wide Consumer Base
The rise of circular fashion challenges sales of apparel and footwear

WHAT’S NEXT?

Egypt’'s emergence as a global apparel manufacturing hub is set to support growth
Digital platforms are expected to reshape consumer behaviour and drive sales

Technological advancements and changing consumer preferences are set to drive growth

COMPETITIVE LANDSCAPE

Local brands gain share in 2025 as incumbents face challenges
Chart 4 - Loom Enhancing Local Brand Accessibility and Consumer Connection

Strategic adaptations and digital engagement maintain market leadership

CHANNELS

Apparel and footwear specialists lead as many consumers prefer in-person shopping
Retail e-commerce gains traction with fast delivery and secure payments

PRODUCTS

Local brands and sustainable models drive product innovation
Chart 5 - Second Bloom Redefining Sustainable Secondhand Retail

ECONOMIC CONTEXT

Chart 6 - Real GDP Growth and Inflation 2020-2030
Chart 7 - PEST Analysis in Egypt 2025

CONSUMER CONTEXT

Chart 8 - Key Insights on Consumers in Egypt 2025
Chart 9 - Consumer Landscape in Egypt 2025

COUNTRY REPORTS DISCLAIMER
SOURCES

Summary 1 - Research Sources
Childrenswear in Eqgypt

KEY DATA FINDINGS

2025 DEVELOPMENTS

Childrenswear records value growth during falling volume sales
Chart 10 - Key Trends 2025
Chart 11 - Analyst Insight
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INDUSTRY PERFORMANCE

Economic pressures drive a decline in sales volume for childrenswear
Local brands thrive in challenging economic conditions

Chart 12 - Fly N Sky One-Stop Destination for Local Kidswear

Resale and rental platforms gain traction among Egyptian consumers
Chart 13 - Snails is Giving New Life to Kids Clothing

WHAT’S NEXT?

Local brands and retail e-commerce are set to drive growth despite economic challenges
Girls' apparel is expected to grow as K-pop and K-drama influence fashions
Technology and sustainability are expected to shape future business strategies

COMPETITIVE LANDSCAPE

Tema Retail EG SAE succeeds with value-driven strategy and promotions
Sustainability and social commerce drive new competition

CHANNELS

Apparel and footwear specialists lead sales as consumers prefer in-person shopping
Retail e-commerce gains traction with young consumers
Price sensitivity and digital channels are transforming retail in childrenswear

PRODUCTS

Challenger brands disrupt traditional retail channels
Chart 14 - L&D Kids Wear Offers Ethical and Affordable Egyptian Products

COUNTRY REPORTS DISCLAIMER

Apparel Accessories in Egypt
KEY DATA FINDINGS

2025 DEVELOPMENTS

Apparel accessories in Egypt grow in value amid modest volume gains and digital innovation
Chart 15 - Key Trends 2025
Chart 16 - Analyst Insight

INDUSTRY PERFORMANCE

Apparel accessories records positive value growth despite limited volume sales

Scarves remains the largest subcategory due to its versatility

Local DTC brands disrupt apparel accessories through affordability and digital engagement
Chart 17 - Localist is Home to Local Brands

WHAT’S NEXT?

Government initiatives and retail e-commerce are set to drive growth across the forecast period
Scarves will continue to lead sales, benefiting from its status as a staple item
Sustainable fashion is expected to drive business opportunities

COMPETITIVE LANDSCAPE

Local brands and retail e-commerce platforms drive market share in 2025

Chart 18 - Peony Scarf is Proudly Made in Egypt

Noon Egypt utilises Al-driven e-commerce innovation

Chart 19 - Noon Egypt offers a Seamless and Efficient Digital Shopping Experience

CHANNELS

Specialist stores lead sales as consumers prefer the physical shopping experience
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Retail e-commerce gains traction as digital infrastructure improves

COUNTRY REPORTS DISCLAIMER

Menswearin Eqypt
KEY DATA FINDINGS

2025 DEVELOPMENTS

Promotions and price-sensitivity impact menswear in 2025
Chart 20 - Key Trends 2025

INDUSTRY PERFORMANCE

Men's outerwear leads sales, supported by demand for versatile and practical clothing
Tariffs and supply chain boost exports and local sales
Chart 21 - Concrete Fashion Group Exports Surge in Early 2025

WHAT'S NEXT?

Promotions and local brands are set to drive sales in a challenging economic climate
Fast fashion strategies are set to rise among local Egyptian apparel brands

Men's outerwear is expected to lead sales while men’s underwear grows, fuelled by demand for comfort

COMPETITIVE LANDSCAPE

The fragmented menswear market sees shifts as e-commerce and competitive pricing drive growth
Arise of local e-commerce platforms is reshaping Egyptian menswear
Chart 22 - Go Native Hub for Local Brands to shine

CHANNELS

Specialist apparel and footwear stores lead distribution as consumers prefer the instore experience
Retail e-commerce growth challenges traditional retail channels
Chart 23 - EG, ZORAR MEGA STORE Global Brands, Local Prices

COUNTRY REPORTS DISCLAIMER

Womenswear in Egypt
KEY DATA FINDINGS

2025 DEVELOPMENTS

Affordability and digital strategies drive growth in womenswear in Egypt
Chart 24 - Key Trends 2025
Chart 25 - Analyst Insight

INDUSTRY PERFORMANCE

Local brands and direct-to-consumer labels thrive on affordability

Women's outerwear leads sales with practicality and affordability

Aswak Orouba capitalises on the demand for affordable fashion

Chart 26 - Aswak Orouba Bazzar is a Destination for Affordable Brands in Egypt

WHAT'S NEXT?

Affordability and rising income are expected to support sales of womenswear
Women's outerwear is set to remain the largest subcategory with steady growth
Digitalisation, Al and value-for-money are expected to support growth

COMPETITIVE LANDSCAPE
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Leading brands maintain their positions through strategic expansion and engagement
Local brands thrive on affordability and digital presence
Chart 27 - Tulua Design is Redefined Local Designs

CHANNELS

Apparel and footwear specialists lead sales as consumers prefer a physical shopping experience
The growth of retail e-commerce is driven by younger demographics

PRODUCTS

Local brands and digital platforms drive womenswear innovation
Chart 28 - Haven Dress Rentals is a Rising Marketplace for Renting Dresses for Every Occasion

COUNTRY REPORTS DISCLAIMER

Jeans in Egypt
KEY DATA FINDINGS

2025 DEVELOPMENTS

Jeans shows resilience during market polarisation, with exports and premium demand driving growth

Chart 29 - Key Trends 2025

INDUSTRY PERFORMANCE

Egypt’s jean market navigates economic challenges while exports and strategic partnerships drive growth

Premium and economy jeans drive polarised growth in Egypt’s market
Market polarisation impacts consumer behaviour habits in 2025
Chart 30 - D Outlet offers Premium Jeans at significant Discounts
WHAT'S NEXT?

Local manufacturers and international brands are expected to drive growth
Growth in disposable income is expected to fuel demand for premium products
Market polarisation and digital marketing are set to impact consumer behaviour

COMPETITIVE LANDSCAPE

Tema Retail EG SAE and local brands strengthen their market presence
Euphoria Denim gains traction in Egypt through inclusive sizing
Chart 31 - Euphoria Denim Egypt is a Rising Online Jeans Store in Egypt

CHANNELS

Speciality stores remain crucial for jeans sales as consumers evaluate fit and quality in person
Retail e-commerce gains traction as consumers appreciate ease and exclusive online discounts

PRODUCTS

Local manufacturers and intermediaries drive export growth
Chart 32 - Egypt and Turkey have an Apparel Partnership

COUNTRY REPORTS DISCLAIMER
Hosiery in Egypt
KEY DATA FINDINGS

2025 DEVELOPMENTS

Hosiery drives growth as affordability and fashion trends drive demand
Chart 33 - Key Trends 2025
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INDUSTRY PERFORMANCE

Hosiery in Egypt grows on affordability amid economic pressure
Non-sheer hosiery drives sales through comfort and affordability
Market polarisation shapes consumer buying habits in hosiery
Chart 34 - Sham Stock Counterfeit Trendy Socks

WHAT'S NEXT?

Non-sheer hosiery is expected to remain the leading category despite slow growth
Growth for sheer hosiery is set to be driven by social media and fashion trends

Sustainability is set to become a growth driver as consumers demand environmentally conscious products

COMPETITIVE LANDSCAPE

Samakiea Co leads hosiery with a strong brand portfolio and distribution
Challenger DTC brands reshape competition in Egypt’s hosiery market
Chart 35 - DTC brand Soul of Socks Offers Competitive Priced Products

CHANNELS

Physical stores remain the preferred retail channel despite growth for retail e-commerce
Retail e-commerce drives competition by offering consumers unique benefits

PRODUCTS

Solotex drives innovation through sustainability, quality and unique designs
Chart 36 - Solotex is Weaving Egyptian Quality into a Global Brand

COUNTRY REPORTS DISCLAIMER

Footwear in Egypt
KEY DATA FINDINGS

2025 DEVELOPMENTS

Market polarisation, local brands and retail e-commerce drive growth in footwear
Chart 37 - Key Trends 2025
Chart 38 - Analyst Insight

INDUSTRY PERFORMANCE

Local brands capitalise on economic pressures and Gen Z trends

Exports surge as local manufacturers tap into global demand

Counterfeit goods thrive amid economic uncertainty in Egypt

Chart 39 - Momento Women Redefining Luxury in Egypt's High-End Counterfeit Footwear Scene

WHAT’S NEXT?

Local brands are expected to focus on social media marketing to engage consumers
Women's footwear is set to retain the lead, while children's footwear records fast growth
Counterfeit products and retail e-commerce are set to influence footwear

COMPETITIVE LANDSCAPE

adidas Group maintains its lead in footwear through a multi-channel strategy
Local footwear brands gain momentum as culturally inspired designs resonate with Eyptian consumers
Chart 40 - Zonta Weaving Arabic Identity into Modern foot streetwear.

CHANNELS

Apparel and footwear specialists lead sales through a wide product range and in-person services
Retail e-commerce grows rapidly with increasing consumer convenience
Omnichannel strategies become critical as retail e-commerce reshapes footwear
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PRODUCTS

Local brands leverage currency advantage and global trade access
Chart 41 - Sole & Co Crafting Egyptian-Made Luxury Footwear for the Global Stage.

COUNTRY REPORTS DISCLAIMER

Sportswear in Egypt
KEY DATA FINDINGS

2025 DEVELOPMENTS

Growth in sportswear is driven by health trends and retail e-commerce
Chart 42 - Key Trends 2025
Chart 43 - Analyst Insight

INDUSTRY PERFORMANCE

Brands implement strategic promotions to appeal to price-sensitive consumers
Consumer resilience and innovation fuel growth in sportswear in 2025
Inflation and consumer confidence impact sportswear sales

WHAT’S NEXT?

Rising health awareness and the expansion of retail e-commerce are set to drive growth

Social media and street style are expected to drive growth in sports apparel

The rising focus on sustainability and promotions is set to shape the forecast period

Chart 44 - Wayup Sports Egypt's Digital Game-Changer, Taking Over with Strategic Promotions

COMPETITIVE LANDSCAPE

adidas Group maintains its lead while local brands improve their positions

Chart 45 - Forme Studios Challenges International Quality and Design

Local sportswear brands leverage technology and retail e-commerce to drive growth
CHANNELS

Sports goods stores lead sales as consumers value in-person experiences
Retail e-commerce gains traction with local brands and promotions
An omnichannel presence becomes key for retailers to remain competitive

PRODUCTS

Sigma Fit drives innovation with tech-wear solutions
Chart 46 - Sigma Fit Innovation Meets the Future of Sportswear.

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.
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e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/apparel-and-footwear-in-egypt/report.
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