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Beauty and Personal Care in Oman

EXECUTIVE SUMMARY

Beauty and personal care in 2024: The big picture
2024 key trends

Competitive landscape

Retail developments

What next for beauty and personal care ?

MARKET DATA

Table 1 - Sales of Beauty and Personal Care by Category: Value 2019-2024

Table 2 - Sales of Beauty and Personal Care by Category: % Value Growth 2019-2024
Table 3 - GBO Company Shares of Beauty and Personal Care: % Value 2020-2024

Table 4 - NBO Company Shares of Beauty and Personal Care: % Value 2020-2024

Table 5 - LBN Brand Shares of Beauty and Personal Care: % Value 2021-2024

Table 6 - NBO Company Shares of Premium Beauty and Personal Care: % Value 2020-2024
Table 7 - LBN Brand Shares of Premium Beauty and Personal Care: % Value 2021-2024
Table 8 - Distribution of Beauty and Personal Care by Format: % Value 2019-2024

Table 9 - Distribution of Beauty and Personal Care by Format and Category: % Value 2024
Table 10 - Forecast Sales of Beauty and Personal Care by Category: Value 2024-2029
Table 11 - Forecast Sales of Beauty and Personal Care by Category: % Value Growth 2024-2029

DISCLAIMER

BABY AND CHILD-SPECIFIC PRODUCTS
Key Data Findings

2024 DEVELOPMENTS

Demand for ingredient-conscious and niche brands continues to grow
Johnson & Johnson maintains dominance despite market challenges

E-commerce gains traction as consumer habits remain stable

PROSPECTS AND OPPORTUNITIES

Steady growth driven by rising demand for fragrances and sun care

Ingredient-based wellness and multifunctionality trends to shape the market

Innovation centred on health, convenience and sustainability

Category Data

Table 12 - Sales of Baby and Child-specific Products by Category: Value 2019-2024

Table 13 - Sales of Baby and Child-specific Products by Category: % Value Growth 2019-2024
Table 14 - NBO Company Shares of Baby and Child-specific Products: % Value 2020-2024
Table 15 - LBN Brand Shares of Baby and Child-specific Products: % Value 2021-2024

Table 16 - LBN Brand Shares of Premium Baby and Child-specific Products: % Value 2021-2024
Table 17 - Forecast Sales of Baby and Child-specific Products by Category: Value 2024-2029

Table 18 - Forecast Sales of Baby and Child-specific Products by Category: % Value Growth 2024-2029

BATH AND SHOWER

Key Data Findings

2024 Developments

Bar soap regains appeal amid rising cost consciousness

Unilever retains leadership with trusted brands and sustainable initiatives
E-commerce expansion complements stable consumer habits

PROSPECTS AND OPPORTUNITIES

Steady growth expected as personal care routines gain importance
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Sustainability and wellness to shape category evolution

Limited innovation focused on multifunctionality

Category Data

Table 19 - Sales of Bath and Shower by Category: Value 2019-2024

Table 20 - Sales of Bath and Shower by Category: % Value Growth 2019-2024

Table 21 - NBO Company Shares of Bath and Shower: % Value 2020-2024

Table 22 - LBN Brand Shares of Bath and Shower: % Value 2021-2024

Table 23 - Forecast Sales of Bath and Shower by Category: Value 2024-2029

Table 24 - Forecast Sales of Bath and Shower by Category: % Value Growth 2024-2029

DEODORANTS

Key Data Findings

2024 Developments

Demand for health-conscious and traditional formats drives growth
Beiersdorf retains leadership as natural alternatives gain traction
E-commerce growth complements enduring budget-conscious habits

PROSPECTS AND OPPORTUNITIES

Price sensitivity and daily necessity to underpin steady growth

Multifunctionality and sustainability to influence consumer choices

Innovation to diversify formats and fragrance offerings

Category Data

Table 25 - Sales of Deodorants by Category: Value 2019-2024

Table 26 - Sales of Deodorants by Category: % Value Growth 2019-2024

Table 27 - NBO Company Shares of Deodorants: % Value 2020-2024

Table 28 - LBN Brand Shares of Deodorants: % Value 2021-2024

Table 29 - Forecast Sales of Deodorants by Category: Value 2024-2029

Table 30 - Forecast Sales of Deodorants by Category: % Value Growth 2024-2029

HAIR CARE

Key Data Findings

2024 Developments

Growth driven by tailored solutions and new consumer groups
Competitive landscape shifts with focus on niche and natural brands
E-commerce expansion and problem-solving products shape behaviour

PROSPECTS AND OPPORTUNITIES

Multifunctionality and clean ingredients to drive growth

Demand for customised solutions to continue growing

Innovation opportunities in convenience and treatment formats

Category Data

Table 31 - Sales of Hair Care by Category: Value 2019-2024

Table 32 - Sales of Hair Care by Category: % Value Growth 2019-2024
Table 33 - NBO Company Shares of Hair Care: % Value 2020-2024
Table 34 - LBN Brand Shares of Hair Care: % Value 2021-2024

Table 35 - LBN Brand Shares of Premium Hair Care: % Value 2021-2024
Table 36 - Forecast Sales of Hair Care by Category: Value 2024-2029
Table 37 - Forecast Sales of Hair Care by Category: % Value Growth 2024-2029

DEPILATORIES

Key Data Findings
2024 Developments
Stigma around chemical content shapes consumer preferences

Page 3 of 6



Reckitt Benckiser maintains leadership amidst a static competitive landscape
E-commerce rises as consumers seek natural and safer alternatives

PROSPECTS AND OPPORTUNITIES

Natural ingredient demand to support modest growth

Multifunctionality to become a defining feature

Innovation focused on sustainability and longer-lasting solutions

Category Data

Table 38 - Sales of Depilatories by Category: Value 2019-2024

Table 39 - Sales of Depilatories by Category: % Value Growth 2019-2024

Table 40 - NBO Company Shares of Depilatories: % Value 2020-2024

Table 41 - LBN Brand Shares of Depilatories: % Value 2021-2024

Table 42 - Forecast Sales of Depilatories by Category: Value 2024-2029

Table 43 - Forecast Sales of Depilatories by Category: % Value Growth 2024-2029

ORAL CARE

Key Data Findings

2024 Developments

Essentials dominate as consumers balance health concerns and affordability
Competitive landscape led by traditional brands with stable growth

Price sensitivity constrains innovation despite widespread access

PROSPECTS AND OPPORTUNITIES

Sustainability and ingredient transparency to shape growth

Health consciousness and cost-cutting will drive purchasing decisions

Innovation focused on sustainable products and new oral hygiene technologies
Category Data

Table 44 - Sales of Oral Care by Category: Value 2019-2024

Table 45 - Sales of Oral Care by Category: % Value Growth 2019-2024

Table 46 - NBO Company Shares of Oral Care: % Value 2020-2024

Table 47 - LBN Brand Shares of Oral Care: % Value 2021-2024

Table 48 - Forecast Sales of Oral Care by Category: Value 2024-2029

Table 49 - Forecast Sales of Oral Care by Category: % Value Growth 2024-2029

MEN'S GROOMING

Key Data Findings

2024 Developments

Health awareness and multifunctionality boost category growth
Procter & Gamble maintains leadership, while Beiersdorf gains ground

Practicality and value dominate male purchasing behaviour

PROSPECTS AND OPPORTUNITIES

Specific health concerns to drive future growth

Customised solutions and celebrity influence to shape trends

Innovation to prioritise travel-friendly, multifunctional convenience

Category Data

Table 50 - Sales of Men’s Grooming by Category: Value 2019-2024

Table 51 - Sales of Men’s Grooming by Category: % Value Growth 2019-2024

Table 52 - NBO Company Shares of Men’s Grooming: % Value 2020-2024

Table 53 - LBN Brand Shares of Men’s Grooming: % Value 2021-2024

Table 54 - Forecast Sales of Men’s Grooming by Category: Value 2024-2029

Table 55 - Forecast Sales of Men’s Grooming by Category: % Value Growth 2024-2029

COLOUR COSMETICS
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Key Data Findings

2024 Developments

Demand for tailored, ethical and culturally relevant beauty products rises
New entrants reshape the competitive landscape

Conscious consumerism and multifunctionality shape purchasing behaviour

PROSPECTS AND OPPORTUNITIES

Expanding modern retail access and self-expression to drive growth
Multifunctional products to dominate future launches

Innovation centred on skincare-cosmetic hybrids

Category Data

Table 56 - Sales of Colour Cosmetics by Category: Value 2019-2024

Table 57 - Sales of Colour Cosmetics by Category: % Value Growth 2019-2024
Table 58 - NBO Company Shares of Colour Cosmetics: % Value 2020-2024
Table 59 - LBN Brand Shares of Colour Cosmetics: % Value 2021-2024

Table 60 - LBN Brand Shares of Premium Colour Cosmetics: % Value 2021-2024
Table 61 - Forecast Sales of Colour Cosmetics by Category: Value 2024-2029
Table 62 - Forecast Sales of Colour Cosmetics by Category: % Value Growth 2024-2029

FRAGRANCES

Key Data Findings

2024 Developments

Strong cultural attachment drives robust fragrance growth

Local fragrance houses consolidate leadership

Long-lasting scents and personalisation steer consumer behaviour

PROSPECTS AND OPPORTUNITIES

Steady growth supported by cultural preferences and premiumisation
Sustainability and refillable solutions to gain momentum

Innovation centred on experiential and personalised fragrance offerings
Category Data

Table 63 - Sales of Fragrances by Category: Value 2019-2024

Table 64 - Sales of Fragrances by Category: % Value Growth 2019-2024
Table 65 - NBO Company Shares of Fragrances: % Value 2020-2024
Table 66 - LBN Brand Shares of Fragrances: % Value 2021-2024

Table 67 - LBN Brand Shares of Premium Fragrances: % Value 2021-2024
Table 68 - Forecast Sales of Fragrances by Category: Value 2024-2029
Table 69 - Forecast Sales of Fragrances by Category: % Value Growth 2024-2029

SKIN CARE

Key Data Findings

2024 Developments

Rising demand for ingredient-driven and personalised skincare

Premium brands thrive while niche players gain momentum

Ingredient focus, targeted solutions and e-commerce lead consumer behaviour

PROSPECTS AND OPPORTUNITIES

Multifunctionality and clean ingredients to dominate growth

Travel-friendly packaging and practicality to gain importance

Innovation centred on personalisation, sustainability and expanded e-commerce
Category Data

Table 70 - Sales of Skin Care by Category: Value 2019-2024

Table 71 - Sales of Skin Care by Category: % Value Growth 2019-2024
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Table 72 - NBO Company Shares of Skin Care: % Value 2020-2024

Table 73 - LBN Brand Shares of Skin Care: % Value 2021-2024

Table 74 - LBN Brand Shares of Premium Skin Care: % Value 2021-2024

Table 75 - Forecast Sales of Skin Care by Category: Value 2024-2029

Table 76 - Forecast Sales of Skin Care by Category: % Value Growth 2024-2029

SUN CARE

Key Data Findings

2024 Developments

Rising skin health awareness fuels growth in sun protection
Emerging brands and innovative formats drive competitive dynamics
Convenience and multifunctionality reshape consumer behaviour

PROSPECTS AND OPPORTUNITIES

Convenience, portability and skin health to underpin growth

Growth opportunities through tailored products and outdoor lifestyles
Innovation to expand availability and enhance multifunctionality

Category Data

Table 77 - Sales of Sun Care by Category: Value 2019-2024

Table 78 - Sales of Sun Care by Category: % Value Growth 2019-2024

Table 79 - NBO Company Shares of Sun Care: % Value 2020-2024

Table 80 - LBN Brand Shares of Sun Care: % Value 2021-2024

Table 81 - LBN Brand Shares of Premium Adult Sun Care: % Value 2021-2024
Table 82 - Forecast Sales of Sun Care by Category: Value 2024-2029

Table 83 - Forecast Sales of Sun Care by Category: % Value Growth 2024-2029

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/beauty-and-personal-care-in-oman/report.
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