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Tourism Flows in Hong Kong, China
KEY DATA FINDINGS

2024 DEVELOPMENTS

Inbound arrival numbers continue to move towards recovery post-pandemic
Strong outbound sentiment amongst local population

PROSPECTS AND OPPORTUNITIES

Recovery to pre-pandemic levels for inbound arrivals by 2026
Northbound travel to intensify as local consumers seek value-for-money trips
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Airlines incentivised to introduce new routes to increase connectivity and address shifts in traveller preferences

Initiating intermodal presence to capture Greater Bay Area opportunity

PROSPECTS AND OPPORTUNITIES

Regaining status as key aviation and intermodal transport hub will be focus

Quality of onboard experience and loyalty schemes to be key differentiator moving forward
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2024 DEVELOPMENTS

Slow recovery as occupancy struggles to return to pre-pandemic levels
Urgent sustainability transformations required in 2024

PROSPECTS AND OPPORTUNITIES

Challenging business environment to remain, calling for agility and flexibility
Players to focus on fostering direct bookings for greater control and efficiency
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Table 42 - Hotels NBO Company Shares: % Value 2019-2023

Table 43 - Hotel Brands by Key Performance Indicators 2024
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Tech-savvy locals mean digital capabilities are key for survival and growth

Experiential-driven local travellers drives demand for experiences in travel bookings

PROSPECTS AND OPPORTUNITIES

Greater Bay Area is white space to tap into

Surface travel mode bookings to record rapid growth over forecast period

CATEGORY DATA

Table 51 - Booking Sales: Value 2019-2024

Table 52 - Business Travel Sales: Value 2019-2024
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Table 57 - Forecast Leisure Travel Sales: Value 2024-2029

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/travel-in-hong-kong-china/report.
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